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Scheuer says: 


Probably the keenest appreciation of the value of display is 
demonstrated by the operators of specialty store chains. Their 
newest store units are the last word in modern store design 1n 
which the needs of merchandise presentation are given first 
consideration. Study these new, modern stores and see for 
yourself how not a single display opportunity 1s overlooked. 
hor many of these modern retail establishments we have 
created display fixtures in plastic in keeping with the modern 
architectural design which make these establishments so out- 
standing. Display goes torward as display manufacturers 


keep the parade moving with new display ideas and fitments. 


The Scheuer line will be shown at the 
SOUTHERN DISPLAY CONFERENCE 
MEMPHIS, April 12 to 15 


Room 351, Hotel Peabody 
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———<_ 307 WEST 38> ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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PROMOTION 


THAT REALLY SAYS 


REMEMBER 


(BUY) MOTHER A GIFT 


DESIGNED FOR STORE WIDE USE 











To enable your store to present a well integrated 
series of displays for “Mother's Day? WLS artists 
first created an unusual design. From this major 
theme our designers have created displays in various 
forms. window displays—ledge displays — posters. 
With this wealth of material your store can make 
“Mother's Day” a really great promotion. It de- 
serves this treatment! 

Beauty of design, superb construction and pro- 
duction are quality features of these properties. In 
addition they offer you a sentimental merchandising 
slogan—one that makes your displays perform their 
chief function—selling merchandise. 

Plan now to make “Mother’s Day” a “field day” 
in your store. 


Here again is our “*Mother’s Day” 


design—this time in Comura form. 
The delicate shading blues of for- 
get-me-nots is silk screen processed 
in oil colors on a background of 
blending gold tones. Baby shoes and 


copy are white. Produced on flexible 





4p, y Comura stock for use on posts, ele 
UCL vator banks, throughout the store 
interior. 


For g Uen 


Ko Gow 


> 
HER'S DAY + MAY 0h’ 2 


Newspaper Mats of same 


design available in one, 
two, three and four col- 


Set $5.00 


Deluxe ledge and window 


umn widths. 


5 





=" : 19 i 
oe ‘ii sii j displays made to order. 
G-144 “MOTHER'S DAY” Comura Write for full particulars. 
Bias OO HOE oss CO $5.95 


(Orders Subject to Acceptance) 





336 NORTH JUSTINE STREET 


Organization 





America’s Largest Specializing In 


Bas-relief papier mache “Baby Shoes” 
throughout the store to point up your key motif—applique over illustra 
tion of shoes on Comura for a bas-relief effect. 


G-150 “BABY SHOES” (approx. 24”) 






finished in brilliant gold. Use 


sce eee ss $10.00 


G-156 “MOTHER’S DAY” CARD 


1 Weslow 


Silk screen processed’ 
on heavy cardboard 


stock. Size: 22”x 28”. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


CHICAGO 7, ILLINOIS 


Merchandise Presentation 
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NUMBER 3 


OUR NEXT ISSUE 


The April issue will carry a special article on the 
new Lord & Taylor store in Westchester, with some 
of the most advanced interior display treatments to 
be found anywhere. . . . Another feature will dea! 










Pass This Issue Along 


You get the most value from DISPLAY Striking color contrast was used in this 
WORLD when you share it with others. See display by Wells. Werner, Oppenheim Col- 
that it reaches other executives of your organi- lins & Co., New York City—one of a 
zation and the members of your department. series of windows displaying lingerie for 

Valentine's Day and using abstract figures 


CI --- -- by Sherman-Weir, Inc., of the same city. with display at the Bon Marche, Seattle. . . . In- 
(Color photograph by Worsinger, New triguing background ideas with a French flavor are 
O York City, and made available through the given in a group of interior displays for a promotion 


n courtesy of Sherman-Weir.) on children's wear designed by Rene Mola. . . 


Understudies 
by Williams * 


Underneath their underpretties 


are Mary Brosnan mannequins 





moulded for the nipped-in waistline. 


Dot Williams, president 
498 SEVENTH AVENUE, NEW YORK 18 





“Looking at Spring through Rose-Colored Glasses.” 
| \\ fp See it and you will understand why more stores use 
| | 

| | * 

ni n 

6. y more Mary Brosnan mannequins in more windows 


| more often than any other mannequins ever made 


a | *This is Scene 3 from the Williams Showroom extravaganza 
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Sales Builders 


for your Summer Displays 





Here's a window full of smart suggestions for your summer vacation theme displays. . . . Surf 'n Sky 
Cloth for a background, Gravel Cloth for a beach, and well . . . you take it from there. There's fish netting 
in a wide range of colors, roping, weathered old dock logs, papier mache nautical numbers, natural sea fans, 
starfish and shells to choose from in finishing up your display. 

Incidentally, those 'breakers'’ are made of white Angel Hair, a novel use for this old display stand-by. 


See Our Display At The SDA Show in Memphis, April 12th to 5th, Peabody Hotel, Room 303. We'll be fea- 
turing Summer — Back-to-School — and the newest Fall Displays. Harry Benge, Leigh Broaddus, Frank Har- 
rison, Lou Nicholson, Irv Vierheller, Flint Vierheller and Les Wipperman will be on hand to serve you. 


AMERICA'S MOST COMPLETE LINE OF DISPLAY MATERIALS 


GARRISON -WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. tours . MISSOURI 
Chicago Showroom: 20 East Congress 
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Triumphal Tour 


OF THE 


SHIPMAN INSTALLATION TRUCK 


FROM NEW YORK CITY TO 


MEMPHIS 


THE INSTALLATION CREW 


will install enroute many 


SHIPMAN FAMOUS 
en PATENTED WINDOWS 





including 
RENT ROANOKE — 5 UNITS — Heironimus Co. 
A NASHVILLE — 2 UNITS — Harvey’s 


UNIT 








MEMPHIS — 9 UNITS — Lowenstein’s 





Following the S.D.A. CONFERENCE 


The SHIPMAN FAMOUS 
PATENTED MIRROR WINDOWS 


will be rented and installed in the following states 


ALABAMA GEORGIA SOUTH CAROLINA 
ARKANSAS KENTUCKY TENNESSEE 
FLORIDA NORTH CAROLINA VIRGINIA 


The Shipman truck and crew will install in 
a few hours units to fit any size window. 


See Full Size Window Display 


PEABODY HOTEL, Memphis, Room 432 
APRIL 12-15 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE NEW YORK 18, N. Y. 
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...Use Devoe Bulletin Colors on any Surface! 


CHOICE OF 14 COLORS PLUS 3 WHITES AND BLACK! 


es BULLETIN COLORS are the an- 
swer to your bulletin and sign work! 
Exterior or interior . . . on any surface 
of relative smoothness . . . this modern 
line of ready mixed colors will do a job 
second to none. Made with a special 
synthetic vehicle and carefully selected 
pigments, chosen after years of labora- 
tory development and field testing, 
Devoe Bulletin Colors are the choice of 
leading sign men everywhere. See your 
Devoe Dealer today! 











K BLUE 


mPEVOE & RAYNOLDS CO 
Sr 


Comes in quarts, gallons and 5 gallon cans. 
If your dealer hasn’t the color you want, write Dept. N-1 
Devoe & Raynolds Co., Inc., 787 First Ave., N.Y.17,N.Y. 








+4) 








The Complete Line of 
Devoe Professional Art Supplies Includes 


SIGN WRITERS’ BRUSHES 
SHOW CARD TEMPERA COLORS 
SIGN WRITERS’ COLORS IN JAPAN 
BULLETIN COLORS 
SCREEN PROCESS COLORS 











Niple 


Devoe & Raynolds Ccmpany, Inc., 707 First Avenue, New York 17, N. Ya 
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DISPLAY TECHNIQUE ‘has oe | 


‘l ang way since ‘the SOs 


Ld = : a 
f > 
The lad who “trimmed the window’ back in the bustly days when milady 
walked with her backfield in motion, would be pop-eyed at the things we 


ye are turning out! Even by today’s standards, CHELIX creations are a bit 
: ahead of the pack. Our Salon is teeming with bright new display ideas 


36) WEST 58th STREET, NEW YORK 19, WN. Y. ; a P , oF 
...mostly in the definitely sensible price range. Any day you re in town 


CiRCLE 6-943) would be a good time to drop in for a look-see. 
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IN THE WORLD PREMIERE 
SPOTLIGHT 


DECTER PRESENTS 


THEIR NEW HIGH-STYLED LINE OF 
FINE MANNIKINS . .. SCULPTURED BY CORDERA 


FROM CALIFORNIA . . . FOR THE EYE-APPEALING 
WINDOWS OF THE GREAT STORES 
THROUGHOUT THE 
COUNTRY 


DECTER MANNIKIN CO., 2617 WEST PICO BLYD., LOS ANGELES 6, CALIF. 
® : 
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FOR 


Eolorful- Sheer - Snerfensive GAUZE 


GRECIAN GAUZE, both available in a full 


For the several in-between season displays, 
where you have a “honey” of an idea, but are 
restrained because you have set a lower budget 
for these promotions, we offer two excellent 


suggestions. Dazian’s PRINCESS GAUZE and 





Photo: Merchandise Display News 


The photograph shows a window of Macy's New York; John R. Foley, Window Display Manager 
—one of the vast number throughout the country whose displays feature ‘Fabrics by Dazian's'’. 


PRINCESS GAUZE 


38 INCHES WIDE—LARGE COLOR RANGE 


75 PER YARD 


DAZIAN'’S we 


ESTABLISHED 1842 


PLEASE CONTACT OUR OFFICE NEAREST YOU. 


momo oro nr err cee ee 





The World's Largest Display Fabric Organization 


142 WEST 44th STREET © NEW YORK 18, N.Y. 
260 TREMONT STREET @ BOSTON 16, MASS. 
125 NO. WABASH AVENUE e@ CHICAGO 2, ILL. 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. 
630 BOOK BUILDING e DETROIT 26, MICH. 


-The J. M. 


IN-BETWEEN SEASON DISPLAYS 


range of colors, blazing as well as delicate 
pastel shades, will go a long way in solving 
your problems of backgrounds, drapes, twirls | 


and swirls. 


Biow Company, 








New York City. 


GRECIAN GAUZE 


36 INCHES WIDE—LARGE COLOR RANGE 


3 5 PER YARD 








DAZIAN'S INC. 


Gentlemen: 


Please send FREE samples of PRINCESS GAUZE. 
Please send FREE samples of GRECIAN GAUZE. 


STORE 
NAME 
ADDRESS 


CITY | 








MARC 
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Has Universal DISPLAY USE 


PUT UP IN Here is the answer to your spot display problems. 
A FEW SECONDS The ideal medium for displaying gloves, jewelry, 


hosiery, hats, shoes, lingerie, sporting goods, ete. 


Snaps into third dimension quickly, simply and 
effectively. Made of 200 lb.-test board, processed in 
three soft, neutral colors. .. . This beautiful shadow 
box will harmonize with any color scheme. 


Size—27 inches high by 30 inches wide . . . opening 


15 inches high, 18 inches wide, 7 inches deep. 


USE ON LEDGES 
AND SHELF TOPS Only $2.25 each — packed 6 to a carton 


$2.80 each — lots of 3 or 4 units 
$2.95 each — lots of | or 2 units 


F.O.B. Mishawaka, Indiana 


Kid PRODUCTS CO. 


HANG ON POSTS 
OR WALLS 


SEND YOUR ORDER IN TODAY ... USE THIS HANDY COUPON 


{Per eww esse es esses esses Se sees se sess sssssessssss=s4, 


MISHAWAKA, INDIANA 


RIVARD PRODUCTS CO. 


Mishawaka, Indiana Date 
Gentlemen: 

Please ship at once .... Shadow boxes @ $ 
Our check [] money order []__ is attached hereto. 
Name 


Address 


City. ‘a LTE! a 


Sse BSS SSBB BeBe Bee eee eS 
Sears eee ee reeeeeeuegens 
















































@ Genuine Plastic Shelf Boxes with a Separate lid! 15” long, 10” wide, 4” 
deep. For Spotless Merchandise at Point-of-Sale! 





@ 15” long, 10” wide, 3.” deep at back, 11/4” deep at front, Satin-Smooth, 
Colorful, Practical—Built-in Price Holders—The Last Word! 







© The Genuine Plastic Tray 15” long, 10” wide, 1” deep that Colorfully re- 
places at small cost Easily Damaged Cardboard Trays. 
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Indestructible * Dust- 
proof * Bargain 
Priced in tune with 
the Times! 

« 


9 or less $4.75 ea. 


| ree 4.45 " 

er a5 ” 

RPE: 3.75" 

MOD: cvisdiccsece 3.60 " 

200 or more 3.50 " 
« 


By ‘‘matching'’ or ‘'mat- 
ing’'’ the 9 exquisite 
colors you may select any 
of 81 exciting, eye- 
delighting combinations 
that blend with any in- 
terior or ‘‘snap-up'’ any 
department. 


Plastic SHELF BOX - New! Sensational! 


MARCH, 





Especially Designed for Retail Stores to 
Keep Stock Clean and Orderly at all times. 
These Plastic Shelf Boxes Protect while they 
Display and curtail Mark Downs! Colorful, 
Strong, Attractive ... they are Perfect for 
Lingerie, Blouses, Nighties, Uniforms and 
All easily soiled items of apparel. Precision 
Molded of %” Thick Plastic! The Shelf Box 
used and acclaimed by the Leading Stores! 
Available in Crystal Clear and 8 Exquisite 
Opaque Colors. Order Today! 


#300 Crystal Clear #304 Aquamarine 

#301 Chocolate Brown #305 Caramel Brown 

#302 Oriental Apricot #306 French Yellow 

#303 Royal Peach #307 Exotic Orchid 
#308 Berry Pink 


SHELF TRAYS of Genuine Plastic 


For Gloves, Socks and all 
Narrow Folded Articles, 
order removable Plastic 
Separators which split 
the Shelf Tray in half 
the long way (as illus- 
trated). Only 30c addi- 
tional for each separator. 


Colors may be as- 
sorted to get the 


Quantity Rate: 


9 or less $3.95 ea. 


PO's. 3.65 “ 
2D: occ: BO 
BOes een 2.95 " 
SOO: Sctnse 2:80: °° 
ROD occicsn 2.70 °° 


Red Wing Shelf Trays eliminate the Head- 
ache of Markdowns caused by handling 
of Shirts, Slips, Blouses, Pajamas and other 
Folded Apparel. These Time-Saving, 
Money-Saving, Streamlined Trays cost little 
and will last your Lifetime. Your Choice of 
Crystal Clear and 8 Gorgeous Opaque 
Colors... Bargain Priced for a Top Quality 
Product. Positively a Must-Have-Item. 


#800 Crystal Clear #804 Aquamarine 

#801 Chocolate Brown #805 Caramel Brown 

#802 Oriental Apricot #806 French Yellow 

#803 Royal Peach #807 Exotic Orchid 
#808 Berry Pink 


Plastic TRAYS - Colorful. Strong « Handy 


Precision-Molded of ” 
thick Plastic and Virt- 
ually Unbreakable, these 
Trays will give a Life- 
time of Service. 


e 
Colors may be as- 


sorted to get the 
Quontity Rate: 


9 or less $2,25 ea. 


|| Cpe ee 2.00 * 
Ls lao" 
50 1:65 ~ 
100) 2....:....) Tae 
200 1.50 " 


;. 
Ked Wing lroducts BELLEROSE.N.Y. 


Created especially to solve the problem of 
getting Merchandise from Shelf to Counter 
Swiftly and Smoothly with a Minimum of 
Handling. These Colorful, Long - Lasting 
Never-Break Plastic Trays do a Noble Job 
of enhancing the appearance of Shelves 
and Showcases. Priced so low everyone 
can now afford to replace unattractive 
Cardboard trays with Handsome Plastic 
Trays. Available in 9 Rich Colors! Immedi- 
ate Delivery! Order your Supply today! 


#400 Crystal Clear #404 Aquamarine 

#401 Chocolate Brown #405 Caramel Brown 

#402 Oriental Apricot #406 French Yellow 

#403 Royal Peach #407 Exotic Orchid 
#408 Berry Pink 


- NOTE: Some jobber’s territories 
are still available. Please write 
for details. 
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TO SPEED AND INCREASE YOUR 


SALES! 








New FLEETLINE Men's Concave Hanger EE 


50 Hangers of a 


Hang Men's Wear Properly! Display it 
Beautifully! Do away with Old Fashioned, 
Splintery, Inadequate Wood Hangers. 
Equip now with Satin - Smooth, Colorful, 
Formfit Plastic Hangers. Built to Give 20 
Years of Service. Perfect Style, Size and 
Construction. Priced Right! The Last Word 
in Eye Appeal! Order today. 


Be among the first in your area to use this 
new streamlined, eye-capturing Hanger— 
it's gorgeous! It's efficient! It's a dollar 
value for less than a quarter. Really 
Terrific ! 


See list of 17 Exquisite Colors Below. Specify FLEET- 
LINE. Spot Delivery. 


ek aS 


color to a Carton. 


Please Order in Full 
Carton Units! 


Per 100-$34.00 
1,000 $23.50 


(or more) per hundred 


vad AS 


The NENUS — Plastic Garment Hanger 


The Venus is Versatile and the Newest 
Most Graceful Hanger you've ever seen! 
The Perfect ‘‘All-Purpose’’ Satin-Smooth, 
Shoulder Shaped, Plastic Garment Hanger. 
Far and Away Superior to anything on the 
Market. Precision-Made from New Molds 
after a thorough survey with foremost 
Department Stores and Specialty Shops 
throughout the Country. Your Hanger as 
You want it! 


Available in the Seventeen Exquisite Colors listed 
below. Order your supply of Venus Hangers today 
—you'll thrill at their sheer beauty and efficiency. 


6 yee eae g ara - rar a ee 


Absolutely the Perfect Plastic Garment 
Hanger for all two piece Apparel. Plated 
crossbar and adjustable spring clips to 
hold any fabric. It's brand new and ‘“‘tops"’ 
in efficiency for Stores that Demand the 
Best! The Mercury keeps your Racks neat 
and orderly .. . and, Displays as it Hangs. 
Impress your Customers and sell your Mer- 
chandise Faster with the Colorful, 
Designed Mercury Plastic Hanger. 


Available in 17 Breathtaking Colors to Enhance 
See list below. Order today! 


THINGS YOU NEED AND USE ALL YEAR ‘ROUND. 


your Merchandise. 


Newly: 


50 Hangers of a 
color to a Carton. 


Please Order in Full 7 


Carton Units! 


Per 100-$94-50 
$94.00 | 


1,000 


(or more) per hundred 


meen, 


IE 


50 Hangers of a 
color to a Carton. 


Please Order in Full 
Carton Units! 


Per 100-$34.50 
1,000 $34.00 


(or more) per hundred 


@ The Mercury Plastic Garment Hanger. Colortul. Efficient aor Ideal ton All 


i 
t 
i 
| 


* The Venus Plastic Savana Hanger , . 








e The aien grea Wishbone, Formfit Shape, Precision Molded Plasti¢ 
Hanger with Handsome, Metal-Plated Upturned Revolving Hook. A Beauty! 





TNA Reto ae ee se lA sti ca hay PAA HP IRR. Pe new 











Accommodates Every Kind of Garment! Notches pallies Located! 


The MERCURY lenses for 2-Pe. Apparel 


A REN NR RR pc ee me aN 








Two-Piece Apparel. Designed for Stores who Demand the Best! 


Crystal Clear 


Royal Peach 
Aquamarine 


fers in the following 17 COLORS: Stiemeiaprcor 


gt Order by Color and Name of Hanger 


Dusty Rose Regatta Blue 
pe i weed Roby: ed 
Mint Green Emerald Green 
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— 


be sure to 


LOOK 


For this 
identifying 


_ retailers will have to do a selling job from here on out! 





No question about it.. 


trademark on 

the back of 

your favorite 
line of quality 
display papers 
and fabrics.... 
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--At Better Jobbers! 
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Bulkton DECORATORS W 


52” wide 


etek. kas 
LIBRARY GREEN : ~ 


The:New Ridg-wood Parquet Design will provide a 
“magic key to your modern decorative problems. 


LIST PRICE—ROLL SIZE—52” wide x25 #. $375 
52° wide x 278 yds.—Prices on request 


BELWOO0D DESIGN 


LIBRARY GREEN INDIAN BROWN 
~ PICKLED BLACK BUCK TAN 
GULL GREY HONEY BLEACH 


Woddgrains of natural and modern beauty such 

as these six colors lend charm and character to 

4Omorrow's trend of decorative treatment. 

UST-PRICE<ROLL SIZE—52” wide x 254, 939° 
52° wide x 278 yds.—Prices on request 


INDIAN BROWN. BIcEWOOD 
» GULL. GREY ee SEATONE 
- sibeany GREEN: => SHADOTONE 
be a = mete ins oe ay s-, F 
23 x are effects are sbactbste by diterent appli- 
~ €ations ond combinations of colérs “inthe New 
Ridg-wood design. 
_Hirpwer rou SIZE—52"-wide x 25 “3° 
. 2:8 witha 278d =Piites: on request 
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NDARD WOODGRAIN 


_ 51h” wide 


seh 
vee a EVERY NEED 
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LIST PRICE—ROLL SIZE- 5) "x 2541. Perton 5245 


VALITY te So od ae: feats fe 7 Mer 514" x 278 yds.=Prices on request 
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RAYONEZE 


40 inches wide - 100 yd. Rolls - 25 yd. Rolls 





a 


Yi. a 
Say ~* lue on 
EXCLUSIVE WITH US! YOU SAVE MONEY Ae Ose 


Now! Versatile, economical 


RAYONEZE . . . available in We urge all displaymen to try et 
three new prints. Attractive col- soft, flexible, lustrous RAYONEZE Ss x 
ors . . . ideal for your Spring at once. It’s perfect for drap- is 


and Summer displays. A non- 
woven, all-rayon Display Fabric! 


WITH RAYONEZE! 


ing. Can be puffed, shirred, 
pleated, rosetted or festooned. 
A multitude of uses! Yes... 
RAYONEZE is the year round 





OO neem et solution to every display direc- ai” 
tor’s problem—MORE DISPLAYS ae on 
AT LESS COST! Write for prices LE ‘ 
and samples of ‘‘Rayoneze 
MERCHANDISE Prints’’ TODAY! 
PRESENTATION 
“The House of Service” 
Z 
NEW YORK — 130 WEST 46ST. - 
a 


CHICAGO—6 EAST LAKE ST. 
ST. LOUIS—927 CENTURY BLDG. 
LOS ANGELES — 1113 SO. LOS ANGELES ST. 


" Eucrything yor Display” 
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rose on pink only 
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» Capture Spring---Out-of-Doors ie 
* j RS ORRIN ETN TREN IE NOR 5 OT i ES ES i 
? Stone and Brick patterns, new in design and possessing all '¢ 
b the traditional Timbertone artistry and superb quality. 

if Timbertone has developed many new and colorful products eet 

to assist you in creating the unusual in display . . . be sure ‘ 
4 to see them. Ss 
f Samples gladly submitted but be sure to address all requests 3 


on store stationery. 


BRICK —A new striated brick with 
the natural rough texture and raised 
sanded cement mortar lines... it is 
so different. Available in Soft Green 
and Black (No. DI-6I1) ... also in 
Deep Cream and Black touched with 
Delicate Pink (No. DI-610). 


STONE — New rubble stone pattern 





Browns Salasa and Black with raised 
sanded cement mortar lines (D!-231) 
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4 
brings to display the elongated stone ee es i 
design now ete, widely used in ; tn 
P pike sapeieeal fe oe 
modern architecture Stones in Soft oe i. ‘ 
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DECORATIVE COMPANY, INC. ‘ , ike t ; 
‘i Ne 
324 LAFAYETTE STREET, N. Y. e037 Bese: ae Rae 1 
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BRICK STONE-GRASS PECKY CYPRESS FABRIKTONE METALTONE 

























































~ 
o 
pf 
O 
a 
< 
= 
Se eee (As deebe os 4 oes 
peasenssss=™ 
- we > Se a ied  % cr i 3 
chimes = cane eeeuBSSSiRccensuss . : 
x a ; wn Oe = ememe ——- ~~ = coon “8 
“ a Besasetlaass Se ra at age i Nt Eee pe hip 28 a, 
sapere ee LITTLE LLL LLL LLP ae ata atal 
Mmesesssers rrr 52 222 FEF FT- sii on 
5 Sttetedadet bebaledelel Lobt td) LTPP t PTE TT pet ee 
feched tf tt Pd coe ed 
Stet Tf i a aoa et LET Pere 
* “3 5Ruee aan SagenesseeSSeuuasaaesaaasanassec>: 
~ a a is Fe iy = on : 
O — 
> 
< 
—! 
a. 
a c 
a 5 
oa > a 
e 
° 
5 
: ews § 
“oO . & 
© r 4 Zz ~ 
re} S o 
> “ _ 
~~ N 5 <= ¢£ 
—,) - « e ar] —- a 5 
ma 3 2 Oo + 
SS ro) . cS oO > ee 
tc uw > 4 
. %* -Z & 
\ a 
.2 
y % 
a. 
2 
” 





20 








MARCH, 


1948 


DISPLAY WORLD 


This Month It’s . . . Grass Mats! 


There's always something special in the Frankel line . . . and this 
month it's closely cropped, 70 row Grass Mats of excellent quality, 
size 36 x 72 inches. Genuine Burlap backing, and flameproofed. 


In Natural or Grass Green at only $4.50 each. 


Large Variety of Satins, Bengalines, Crashes, 


Leatherettes, Brocades, etc., Always on Hand. 


/ 
Be, Bi as y 
Bes Ba got. 
: = i 
. si f 
e f 
x 
bonbol 


LDilplay Fabhrtes antl ct Ccessoees 


218 WEST 47% STREET, NEW YORK 19, N.Y. 
LOS ANGELES OFFICE ° 819 SANTEE STREET 
CHICAGO OFFICE 30 WEST WASHINGTON ST. 
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There’s Always Something New At 


HANGER HEADQUARTERS 


BRAND NEW! 
INEXPENSIVE 
BLOUSE and DRESS HANGER 
No. 505-L 


Here's our answer to the many demands for a light weight, inex- 
pensive, plastic blouse and dress hanger. 


17 inches in length with nickel plated revolving S 13 50 
hook. Available in crystal and colors. Per 100 e 








BRAND NEW! 
THE HEAVIEST 


PLASTIC HANGER 


EVER MADE 
No. 405-L 


This new plastic hanger is the heaviest hanger on the market today and has all 
features necessary for use in up-to-date dress depart- 


ments. Built so strong and heavy it is practically ——_ 

structible. Even heavy enough for coats. 17" long—notches 2h 50 
on top and bottom, chrome-plated hook. Per 100 e 

Above hanger 14" long for Junior dresses—per hundred $17.50 
Same hanger 12" long for Kiddies wear—per hundred $15.00 








BRAND NEW! 
MODERN 


CONCAVE 
HANGER 


No. 605-MC 


This hanger is made in answer to the 
great demand for a concave shaped 
ladies suit hanger. 


It is absolutely unbreakable and its beauty will enhance your garments. Clear plastic styrene with nickel plated hook and >3 7 50 
& 


clips. This is deluxe equipment for the better store. Length 1634 inches, packed 50 or 100 to carton. Per 100 








BRAND NEW! 
GENUINE HEAVY VINYLITE 


PLASTIC COVERS 


No skimping on these covers — they're a full 8 inches by 21 inches 
long, and they'll protect your garments from dust, finger prints and 
soilage. We're selling you mark-down 


protection. Very clear, heavy guage plastic 718 50 
material. Per 100 e 


JOBBER INQUIRIES INVITED ... WRITE FOR CATALOG 


NATIONAL HANGER CO., IMC. 253 W. 26th st., New York City 1 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Mr. Harry Intriligator, 60 South St., Boston, Mass. 
Phone Number 25994. Phone Hancock 0504. 


Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, IIl. 
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SUNBEAM 


SEZ... 


WO 


& Just plug it in or screw it tight 
Snap your fingers . 


DISPLAY WORLD 23 


DO IT THE “SWIVELIER” WAY J 


THESE UNITS REQUIRE NO WIRING* 


Presto, ‘Spot-lite’’s SJ 





Only SWIVELIER PRODUCTS have the SPRING TENSION SOCKET that “STAYS PUT. ..AT ANY ANGLE!” 





Luxurious “TORPEDO” SHADE UNITS 


Economical "HOOD” SHADE UNITS 





Universally Adjustable 


"TORPEDO" 
PORTABLE 


e Gleaming CHROME Plated 

e@ Rich SATIN Finish 

e Ventilation provisions 

No. B627SA (SATIN). $9.50 

No. B627CR 
(CHROME) 


(Prices Less 


$14.75 


Louvers) 





Universally Adjustable 
“HOOD” PORTABLE 


e Infra-Baked Aluminum Finish 
e Ventilation provisions 


H607 $7.50 
(Less Louver) 
® Famous “SWIVELIER” Nimble-Lite 
with the “NEW LOOK” HOOD 
SHADE. 








Universally Adjustable 


“TORPEDO” CLAMP-ON 
UNITS 


e Attach to pipe behind valance 

e Attach to stems of fixtures 

e Clamp will take round or flat 
surface up to 1" diameter 


No. B817 No. H817 
(illustrated ) (Hood Shade Unit) 
$8.75 $7.65 





No. 817 (NO SHADE).. .. $2.75 


Comes with Cord and Plug! 


Universally Adjustable 


“HOOD” SCREW-IN 


® Any existing outlet can be converted to 
a spotlight in a few seconds with this 
ingenious unit! 

H107 (ILLUST.) $6.50 
® Also available with extension pipes 


Simply Serew In and Adjust! 








Universally Adjustable 


“TORPEDO” CURVED PIPE UNIT 


e The Ultimate in Beauty and Design 
e Attach to wail, showcases, etc. 


We) No. B92 (illust—i2" CURVE) $12.75 
No. B94 (24'' CURVE) 13.75 
® Switch in plate! 


canopy 
Comes with Cord and Plug! 








Universally Adjustable 


f 
"HOOD" CURVED PIPE UNIT 
® Lighting Beauty at a price! : 
e Attach to wall, showcases, etc. 
No. H58-12 (ILLUST.)—(12" CURVE) $10.00 
No. H58-24 (24'' CURVE) 10.75 


® Switch in Domed Plate! 
Comes with Cord and Plug! 





SWIVELIER “BREAD 'N BUTTER” ITEM 















e@ Plug it in or : 
© Screw it tight 
e Presto ... Spot-lite! 
PORTABLE 
SCREW-IN UNIT a ESCUTCHEON 
No. 107GR a s No. 517GR 
$1.60 pees ee $2.00 








DIRECT or 
INDIRECT USE 


For Homes, 


Universally Adjustable 


COUNTER 





DISPLAY LAMP Stores, 
e GLEAMING CHROME Showrooms 
PLATED 
e RICH SATIN FINISH {_— 


With Blue Daylight Bulb! 


e Jewelry counters 
® Hosiery counters 
e Lingerie counters 


@ Objects d'Art etc. a le i 
i <9 x —< 
No. 906SA (SATIN) $13.50 feel 
No. 960CR . ) SIN a ‘ 
(CHROME) $14.95 © r we 2% 





SUNBEAM SPOTLITES, INC. 


253 WEST 26 STREET 
NEW YORK CITY | 


(Division of National Hanger Co., Inc.) 
*WRITE FOR COMPLETE “SWIVELIER" CATALOG ... JOBBER INQUIRIES INVITED 
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UO AND FLUE Displays 








43 WEST S6rn STREET @®@ NEW YORK 19,N.Y. @® CIRCLE 7-6893 


Flowers 
Princess Pine 
Wreaths 

Trees 

Holly Wreaths 
Roping 
Preserved Oak 
Tropicals 
Botanicals 
Branches 

Cork - Barks 
Roots 

Hedges 
Novelties 
Colored Shavings 
Colored Sands 
Colored Crystals 
Grass Mats 

Spot Lights 


Wall Papers 
for Interior 


or Windows 


February 25, 1948. 


Mr. N. Silverblatt, Mgr., 
DISPLAY WORLD, 
Cincinnati, Ohio. 

Dear Mr. Silverblatt: 

I have been wanting to write you for a long time 


in regard to our advertising in DISPLAY WORLD 
and the wonderful results we have obtained. 


From the very beginning we have used advertising 
space without interruption and the results have 
been so satisfactory that it has been unnecessary 
for us to use a sales force and we have built up 
a@ large nationwide business, 


The general improvement in DISPLAY WORLD has been 
very evident and this undoubtedly accounts for 
your growing circulation and the larger advertising 
patronage, 


All of which makes me very happy because it is my 
firm belief that as DISPLAY WORLD grows in influ- 
ence and size, so does the industry move forward 

and all those engaged in it, both on the profes- 

sional and business sides. 


I trust that our very pleasant business relation- 
ship will continue throughout the years to come. 


Cordially yours, 





Harry| /iienzin/cp 





ao sae “kK ANT-BU RN” 


Approved N. Y. F. D. 
No. 265-41-S-M 


FLAMEPROOFING 
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Hotel Peabody, Suite 345, Memphis, 





We of the Tabery Corporation, are proud to have 
been chosen by the California Apparel Creators to 
design and produce all window and interior merchan 


dising ideas shown in their new promotion manual 


We feel that this brochure will help to re-emphasize 
to top management the value and necessity of display. 
It is filled with sound, usable ideas, for the protitable 


promotion of California merchandis: 


We would like to take this occasion to remind out 
friends in the Display Profession of our other services 


at their disposal: 


@ Window Display Props 

@ Interior Display Props 

@ Special Promotional Units 

@ Industrial and Show Exhibits 
@ Fashion Show Productions 

@ Street Decorations 

@ Exterior Building Decorations 
@ Floats 

@ Flags and Banners 


Think of The Tabery Corporation whenever you 
have a visual selling problem. Our top-notch stati 
of designers are at your special service whether you 
have an extremly complex problem, or the simplest 


type of display unit to create. 


Best of all, you do not have to come to California 
to avail yourself of these many services. We havi 
recently expanded our sales-force to cover the entire 
nation, and our men will call on you at regular 
intervals. Between their visits just drop us a 
note concerning your problem, and it will 
receive our prompt attention. 


Yes, it will pay you to think of the Tabery Corpora 


tion when you need help in sales-promotion ideas. 


DISPLAY WORLD 


CORPORATION 


3443 SO.HILLST., LOS ANGELES , CALIF. 
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EERRRINEROTERTNETR, 


California—America’s most powerful sales magnet— 
is yours to command through the medium of this 
elaborate promotion manual from the California 
Market. 

Within its idea-packed covers are a wealth of in- 
valuable sales-building suggestions for fall. Promo- 
tions built around the vibrant California theme. 
Page after page of tested profit-building ideas for 
every key executive in your-store. 


_ ALSO FEATURES RESOURCE DIRECTORY 
_ In addition—this elaborate promotion manual car- 
ries a complete directory of members of the Cali- 
fornia Apparel Creators—the select group of leading 
California Manufacturers who spell success in any 
California promotion. 
Here is a book to be read and studied by every- 
| one in. your store—from the President on down to 
'. the sales people. It will open their eyes to the pro- 


RT e-em 
















motional dynamo that is California, lead to more 
profits from America’s most active market. 


: RESERVE YOUR COPY NOW 
” poeta tecag tA amt b Only a limited number of copies of this valuable 
ieealian inten nail oneal Y promotion manual have been allotted for free dis- 
’ ° HOW te CREATE DRAMATIC CALIFORNIA |__ tribution to one top executive in each retail organi- 


ual with these many features © HOW TO BUILD CALIFORNIA DISPLAY 
to aid you in building beau- UNITS FOR YOUR DEPARTMENTS 


zation. Extra copies for other members of your store 
may be purchased at a nominal price. Fill in the 


F convenient coupon and mail today. 
pe rhai i Aa sg - pone ED HEWEPAPER AD THEMES por this coupon today for your cory of 
. ALIFORNIA IDEAS FOR FALL... 1948 
rs nanaiane direct-mail, ¢ CALIFORNIA PHOTOGRAPHS FOR WINDOW | ” —" Seed 
“ath oy AND DEPARTMENT DISPLAYS, NEWSPAPER | * —— 
— — eis AND DIRECT-MAIL ADVERTISING 
> a t 


© EXPLOITATION IDEAS; how to develop Cali- | 





756 S$. BROADWAY * LOS ANGELES 14, CALIFORNIA 


| 
\ 
t a \ 
: ee Departmen CREATO fornia 
fornia promotions with airlines, railroads, etc. | Dealer ORNL PPAREN, angeles 14, nae ae | 
@ SUCCESS STORIES BEHIND ESTABLISHED i | or South Broedweys 7 CALIFORNIA IDE | 
CALIFORNIA SHOPS +e oo end me one COPY OL stores cof | 
' ' oer 1948—at 20 next —. at Oil us: | 
; , : _ i addition, sen "check encios®™ ; 
For an answer to your every question on the California Market ... write 1 $730 per COPY: ia } 
eas Seeman l 
oY 1 srone— ae | 
| i sTATE———_ Ai5 
\ 
| 


Be sure it’s made by a CALIFORNIA CREATOR 


“SOMETHING WONDERFUL HAPPENS WHEN YOU WEAR CLOTHES FROM CALIFORNIA!’’ 
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NEW and SENSATIONAL! GIANT ROMAN ibicxcrounse 


8 FEET HIGH by 
10> FEET WIDE 


Ready to use without cutting or piecing. Ideal 
for Unit Trims, Posts and many other display uses, 


Also made in sheets 8 feet high by 44 inches 
wide. 


UP TO 12 FEET HIGH 


To order to meet your special requirements, 


STRONG — RIGID — DURABLE 


Made of best quality 15 pt. stock with 90 Ib, 
kraft backing. Will not buckle. No reinforce. 
ment required. Self standing. 


BEAUTIFUL TWO-TONE SHADINGS 


In five spring colors, white, pink, light blue, 
yellow and light green, or on special erder in 
any color. 


DECORATED BACKGROUNDS 


Also beautiful line of decorated background 
papers in new and original designs and celor 
treatments. 



































ORDER FROM YOUR JOBBER — If your jobber 


cannot supply you write us direct. 











Manufactured by 


COLUMBIA DISPLAY MATERIAL CO. BROOKLYN 2, N.Y. 











NOW ACCEPTING BOOKINGS FOR OUR SOUTHERN CENTRAL TRIP 


B AMERICA’S 
LARGEST Tuanisomna — — 


164 WEST 25th ST. 





NEW YORK 1, N. Y. 


i ANTHIN | Send complete details about on- 

premise refinishing for __ Manikins 

Name 

REFINISHERS | 
! 


Address 





















































Just ask yourself 





Treasury Departme 
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Who gets the Blame 
for High Prices? 


It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 
can’t pay labor. They pay you! 


And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 
you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 
advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 
HIGH PRICES “America’s Security is Your Security” 


BUY securiry BONDS 


This campaign will be nationally advertised, nationally broad- 
cast, nationally displayed. Customers will look for the slogan 


and symbol in your advertising, in your store. 


You benefit yourself and your country by making this plan 
work. If you haven't yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 
Section, U. S. Savings Bonds Division, Treasury Department, 
Washington, D. C. 


nt acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


CINCINNATI, OHIO 























Announcing 
NEWLY LOCATED 


SHOWROOM 
aid OFFICE 


11 West 29th Street 
New York I, N.Y. 


Right in the heart of New 
York — conveniently lo- 
cated — a wonderland of 
fabulous display materials. 
Here you can see all that 
is new in glass fiber decor- 
atives — attractively 
arranged — suggesting 
hundreds of new ideas. 


Now 


Glass 


In ‘@ Amazingly Different Forms 


DREAM PUFF 


A startling, new 3- dimensional 
material, unlike anything else. 


VITRONET 


America's first and only non-in- 
flammable netting. 


ELASTIC FAB 

Glass that stretches, used as 
drapery and to cover papier 
mache pieces. 


CRYSTAL LACE 

Glass threads matted down into 

n attractive swirl pattern ma- 
al, 


ART CLOTH 


Giass fiber matting in sparkling 
ors, various weights. 


FIBER FLOSS 


The finest and softest angel hair 
de — 13 beautiful colors. 


GLASS FABRICS 


“ide variety of weaves; white, 
ors, designs. 


RADIANT Brings You 
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Fiber Decoratives 


Largest and Most Complete Showing In America- 
A Type For Every Display Need -Hundreds of Ideas! 


If you are looking for greater BEAUTY ..... if you are looking for greater 
DAP DED + 66% if greater ECONOMY is the thing you want in your displays 
eee THEN, by all means. you owe it to yourself to KNOW what wondrous 
things are being done with glass. Come to HEADQUARTERS for glass decor- 
Ce come to the pioneer in this field... .. come to RADIANT! Here 


vou will find hundreds of new ideas... .. here you will see how America’s 
finest stores are using this new medium to add breath-taking BEAUTY to 
displays at surprisingly little cost... .. and with SAFETY too, because most 
of our materials just cannot burn. I[f you cannot visit us, write for samples 


and literature. 


RADIANT GLASS FIBERS COMPANY 


11 W. 29th ST. NEW YORK I, NEW YORK MURRAY HILL 9-2453 























Productive acreage in your store consists of 
that space devoted to the showing of merchan 
dise. Pornt-of-purchase areas if properly cul 
tivated will produce a larger portion of those 
extra sales you are everlastingly after. Why 
range far afield for sales producing devices 
when you have them under your nose? Acres 


of them! 


Why should you continually pay tor productive 
space and let it go to weeds? Granted, that 
some of it is cultivated, but the effort is spotty 
and spasmodic, dependent almost entirely on a 


few seasonal flurries. 


This apathy toward a valuable sales promo 
tion media might be attributed to several fac- 
tors: (a) Point-of-purchase space 1s not 


charged as “space cost,” it is hidden in the 


NATIONAL ASSOCIATION 
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CULTIVATION KILLS WEEDS 


C) )1¢ Third fo) DISPLAY 








MARCH, 


rent, thus the value is constantly overlooked 
and neglected. Regardless of this fixed charge 
status you ARIE buying sales promotion space 
from yourself. (You buy valuable and neces- 
sary sales promotion space from newspapers 
and watch it like a hawk!) (b) Because Dis 
play “space cost” is seldom considered, it fol- 
lows that such space is not measured in terms 
of cost in ratio to sales results. (c) Therefore, 
facts on sales made thru Display media are al- 
most nonexistent. Hazy reports that a Dis- 
play “sold some,” “sold quite a few" or was 
“pretty good” are certainly not good substitutes 
for proof thru actual testing. 


To make two sales grow where only one grew 
before, requires scientific cultivation. But first, 
make one sale grow where you have a right 


to expect ae ere get rid of the weeds 


is the PROFIT way. 


PROGRESSIVE 


For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Illinois. 


of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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ar See! 


MRS. CLAUS IN HER CANDY KITCHEN 









REINDEER GETTING GEOGRAPHY LESSON 














THE MAGIC HOUR, CHRISTMAS EVE 


1948 
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HOW TO GO CHRISTMAS GIFT-GIVING LESSON 


‘ 


NT Bre Claus is 


“© seventeen he marries a 
beautiful princess and 
builds a wondrous snow 
castle and workshop far 
away, at the Rorth Pole 





S. CLAUS MARRIES THE PRINCESS FEEDING THE REINDEER 


FOR CHILDREN ONLY! 
“Lhe Life of TO AL 


The Christmas mechanical window that is 100% Christmas. 


No circus, no Mother Goose, no bunny rabbits, no cartoons. 


Script by BUD REDDING * Music by RUTH CLEARY °* Lyrics by FLORIA VESTOFF 


STAGED AND PRODUCED BY 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 
460 West 34th Street, New York 1,.N. Y. 


WRITE OR WIRE TODAY FOR DETAILS 
EXCLUSIVE TO ONE STORE IN EACH CITY 
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FOR MOST EFFECTIVE SPRING AND SUMMER DISPLAYS .... 


” NO BLOCKS 




























Consult Your Jobber 
about what can be 
done with . .. «= « 





ae 





Sno Displays 
will stimulate interest and maintain the urge 
to buy merchandise which is on display 
while the viewer gazes with admiration upon 
the realistic Frostee Synthetic Sno setting. 


SIMPLE 
AS Daya 


to build Frostee Sno displays shaped to 
fit your windows with Frostee Sno Blocks. 





“IREPROOF—LIGHT WEIGHT—CUTS EASILY—CLEANS EASILY 


Simple at A B C to make any size or shape. 5. Pat. No. 1890127 


oe DISPLAYS 


ATTRACT GREATER ATTENTION 
and SELL MORE MERCHANDISE 





Remember that things that can be done with 
this material are like an author’s pen or an artist’s 
brush in that it finds its unlimited accomplishments 
from the imaginary chain of thoughts possessed by 
their master’s mind. If it’s a display problem it can 


be solved with Frostee Synthetic Sno Blocks. 





Frostee Displays possess these qualities: 

A. Attracts instant attention. 

B. Visualizes immediate or future requirements. 

C. Dramatizes interestingly and effectively. 

D. Provides basic sales appeal. 

kK. Suggests merchandise uses as it silently urges 
desire to possess. 


You can use the same Frostee Display Blocks for 


many changed designs, for all display purposes. 
Winter, Spring, Summer and Fall. 


Important Features: 


frost DISPLAY SNO FTAKES “COMPLETES TH4r mY 1. Realistic Snow Texture 3. Vermin Proof 


2. Fire Proof 4. Brushes Easily From Clothing 





Ask Your Display Jobber Salesman to Show you the Frostee Sales Manual —40 Pages of Display Ideas. 












Manufactured by FROSTEE SNO CO., ANTIOCH, ILL. 
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Again Auaitaldle 


CLOTH GRASSLAWN 
50 INCHES WIDE 


FOR THE FIRST TIME IN YEARS WE OFFER CLOTH-BACKED 
GRASSLAWN — LUSH AND DEEP PILED WITH A NATURAL 
MORNING DEW GLISTENED GRASS GREEN FINISH!! SEE IT NOW 
AT YOUR LOCAL DISPLAY DEALER — IT'S 50 INCHES WIDE AND 
READY FOR IMMEDIATE DELIVERY!! 





OUR SUMMER LINE IS NOW READY— 


@ GRAVEL CLOTH!! 
@ TROPICAL STRAWS!! 
@ GRASS MATS!! 
@ NAUTICAL NOVELTIES!! 
@ TROPICAL NUMBERS!! 
@ FLOWERS and SPRAYS !! 
@ RIBBONS and ROPES!! 


SEE ALL THESE AND MORE AT YOUR DISPLAY DEALER NOW! 


JAMES A. COLE CO., INC. 


235 FOURTH AVE., NEW YORK 3, N. Y. 
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HOW TO KNOW 


\ X J HAT do you think about when you 

receive your copy of a business 
paper that carries your advertisement? Are 
you reminded that you have an interest in 
every copy of that issue? Do you have to 


wonder, “Is ita good business investment?” 


—or do you know? 


When you bought the space, did you use 
an A.B.C. report giving all the facts you 
should have about the distribution of the 
publication? How many people evidenced 
reader interest by paying for their copies? 
Did they pay the full price? What premiums, 
ifany, were used as circulation inducements? 
How many get the publication free? Did 
you see an occupational or business break- 


down of the circulation telling you how 


what happens to your advertising 


many are really prospects for your merchan- 
dise? How many subscriptions are in ar- 
rears? What is the renewal percentage? 


Where does the circulation go? 


The answers to all these questions and 
more are given in the reports issued by the 
Audit Bureau of Circulations. A.B.C. re- 
ports are based on actual audits of publish- 
ers’ records made by the Bureau’s experi- 
enced circulation auditors. Always make 
A.B.C. reports your starting point in buying 
space. You know what happens to your ad- 


vertising when you use A.B.C. reports. 


This paper is a member of the Audit 
Bureau of Circulations. Ask us for a copy 


of our A.B.C. report and then study it. 








- 
Cor me 
or es 


t= 
= 





=4 SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
en - Gay standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes - 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 


1948 








MARCH, 1948 DISPLAY WORLD 39 


effective sport display with 


Behn hibbouetlee. 














This dramatic window at the 
BROADWAY -HOLLYWOOD 
in los Angeles (Aubrey Maley, Display 
Director) is given unusual eye-appeal 
through use of the Zeppen-Field Action 
Silhouettes . . . available for all seasons 
of the year. 





W. M. ZEPPEN-FIELD STUDIOS 


23 NORTH COLE AVENUE HOLLYWOOD 38, CALIF. 





EKAUTY and utility manipulated by 
expert hands produce a work of art. 
That this was the case, from initial 
conception to final execution, 1s evident in 
viewing Burdine’s newest “Home of Sun- 
shine Fashions”, located at Fort Lauderdale, 
Florida 
And utility or function in a retail de- 
partment store means display; beauty of 
proportion, line, pe rspective, and = color 
abounds here, but it is beauty with a pur 
pose—wheither to keep a mood or just sim- 
plicity of arrangement for efficiency of 
operation 
External proportions are monolithic in 
conception, with windowless upper floors 
finished in turquoise, and the marquee ledg« 
facing in terra cotta. Thirteen apparel and 
furnishings windows of standard design 
share the street front with an immense 60- 
foot vista of tempered plate glass wall 
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—The upper portion of Burdine's newly opened 
store in Fort Lauderdale is turquoise, and the 
marquee ledge is terra cotta. A 60-foot vista 
front shares the sidewalk frontage with 13 
display windows of standard design— 


having four pairs of plate glass doors. 


Interior display facilities the architecis 


have provided practically steal the = sh 
from the window front. So prolific ha 
the possibilities proven that Jim Threll 
display manager, has had to add to 

personnel in this department to maintain 

interior display and do it justice. Threlk 
who comes to Burdine’s from Cohen Bi 
thers, Jacksonville, is under the supervision 
of Harry Eastham, display director for all 
Burdine’s stores. 

On the ground floor, counters are arranged 
in large bays, triangular or quadrilateral, 
with an interior merchandising and_ stock- 
keeping cabinet taking up the interior area 
of the bay except for a marrow service aisle 
between it and the counters. These vari- 





shaped cores for the bays are leveled off at 
54 inches to permit unobstructed views 
across the floor, and no merchandise or 
displays are permitted on their tops. From 
the escalators or from the street the spot- 
less waxed finishes of these areas above 
and of the matching lower parts of the 
counters below provide sandwiches — of 
highly finished wood areas for the illu- 
minated merchandise displays—these latter 
in the plate glass top sections of the 
counters and in illuminated inserts in the 
sides of the core cabinets. 

Aisle space among the bays is lavish 


—Striking features of the ground floor include 
counter arrangement and lighting. At the 
far left is seen one of two recessed herbariums 
which extend on both sides of the glass front. 
Free-flowing aisles surround the asymmetric 
bays of counters, with the correspondingly 
shaped cores for illuminated displays and 
stock-keeping. Primary light sources are in- 
direct fluorescents for the ledge and direction- 
al spotlights in the ceiling. . . . A typical 
furniture window is seen at the left— 
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3 
an | of “free-flow” or non-geometric plan. 
Opposing walls on the high vaulted ground 
fl are lemon and turquoise, with the 
( er remote from the entrance in very 
p lavender. Indirect fluorescent lighting 
en ircling the floor is left on at night, and 
is used during store hours in conjunction 
spotlighting from the 25-foot ceiling; 
‘ the spots are prefocused on selected mer- 
chandise and spot displays. The total 
efiect from the street through the plate glass 
vista front is fresh and arresting indeed. 
(;round floor departments include fashion 
accessories, cosmetics, women’s sports wear, 
men’s shoes, men’s furnishings, packaged 
fruit, and cameras. Second floor depart- 
i ments include lingerie and foundations, 
women’s and children’s shoes, women’s 
ready-to-wear, notions, yard goods, and teen 
d age, youth, and baby shops. Furniture and 
m major and minor appliances are on the 
; third floor, together with the interior dec- 
? orator’s office, draperies, silverware, sport- 
Hy ine goods, and the offices. Display offices 
j- 
Sunshine F 
and workrooms with spray and carpentry 
it shops share employee facilities in an annex. 
'S Counters are of oak, bleached and finished 
ir in two tones to set the color scheme for 
i each department. For example, in the 


t- photography department the stain is navy, 
e with the grain rubbed in in white; in men’s 


1e wear the stain is lemon yellow; in pack- 
i aged fruit, orange. In fashion accessories 
ie and cosmetics the finish is dark blue with 
r the grain in turquoise; in bedding, green 
e and hibiscus. Showcase illumination comes 


ie trom milky-white glass tubing. 
he theme throughout the store is Florida, 


-In this wall case, especially designed mar- 
elized plastic forms show merchandise in a 
ood-violet, blue and muted rose setting. 

. Straw on the floor and natural boards 
the rear were the props used for a rustic 
tting; this is one of a series of windows for 
e benefit of the store's Budget Shop. Other 
ening windows made good use of Spanish 
oss, culled by the display staff from the 
arby Everglades, and other semi-tropical 
foliage— 
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—This is the display staff of the new store, 
reading from left to right: Harry Coryell, as- 
sistant; Joy Lou Bailey, stylist; Jim Threlkel, dis- 
play manager, and Bill Snyder, displayman— 
interpreted in color, arrangement, 
lighting, and textures. 

spectacular and lighting 


space 
Wood 


suggests 


finishes are 
sunshine 
and outdoor effects through the lavish use 
ot plate indirect and grid 
with spotlighting, and occasional areas of 
louvered allotment, par- 
ticularly to free-flowing aisles, 1s generous, 


systems 


glass, 


ceilings. Space 


and color—well, color makes the story. 

A color inventory of the store would run 
to many pages, although this would not be 
apparent at any caretul is 
the planning. To triumphant, 
as typifying tropical Florida, was the intent 


given 


spot, SO 


make color 


of the designer, Eleanor Le Maire. Every 
area, no matter how insignificant or how 
large, is keyed in harmony with the local 


with neigh- 
true from 


addition 
This 1s 


scheme, and in 
departments. 


color 


boring 


ashions 





































ERNEST F. YOUNG 


floorwide pearl gray carpeting to the value 
saturation of the red 

Noticeable is the lack of shades, with the 
exception of sparing use of navy blue or 
of wine, for example in the toe-recessing of 
departments. \dded 
attention is instead to muted tints 
pastel harmonies, with a_ saturated 
color somewhere always apparent for bal- 
When a saturated used— 
for example, lemon yellow for the interiors 
of illuminated wall sections and wall 
in the youth department—the effect is ex- 


and elevator arrow. 


counters in some 
given 


and 


color is 
1 


ance, 


cases 


actly as calculated: to focus commanding 
attention on the merchandise on display. 

With such bold treatment, the task of 
displaying merchandise in these areas is 


actually made easier and more effective, as 
the choice of merchandise colors 
[Continued on page 112] 


is obvious 


DULCATION and tun will vie for top 
honors the week of April I1th in 
Memphis, the “City of good abode”, 
when the Southern \ssociation 
holds its annual Display Conference and 


Display 


Exhibition. 

Krom Sunday, the llth, through the last 
day, this is going to be the biggest and 
best display conference ever. You will 
leave Memphis (regretfully, of course) with 
a new zest after having absorbed knowl- 
edge, gained inspiration, made new friends 
and met old ones 

There are SO Many good reasons lol 
attending this conference that every dis 
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—At the left is John R. Cooper, principal 
speaker at one of the SDA's educational 
sessions during the Conference. At the 
right, Ted Solomon, A. Harris & Co., Dallas— 





playman worthy of the name should make 
it a “must” to attend. It will be a source 


if educational inspiration of great value to 


every displayman or woman who wishes 
to go places in their profession. The ex- 
hibits of the manufacturers and dealers, 
alone, will be worth many times the ex- 
pense ol attending the Conference, for here 
you can purchase first hand your fall and 
winter needs and discuss with the designers 
your own firm’s particular problems. 

\t last count there were 50 exhibitors 
who will show you the latest and best in 
These regional meet- 
ings afford you the opportunity of seeing a 


display equipment. 


large market right here in your own “back 
vard”, so to speak. 
\dditional exhibitors to take space since 


Program For SDA Conference 


the list published in last month’s DISPLAY 
WORLD are as follows: Botanical Dec- 
orative Supply Company, Chicago; Doerr 
& Associates, Portsmouth, Ohio; The Gren- 
eker Corporation, New York City; Herbert 
\. Hecht Company, and Southern Importers 
& Exporters, Houston. 

The committees have worked long and 
hard to formulate a near-perfect program. 
With convenience the rule and hospitality 
the by-word, the committees have planned 
your stay for enjoyment and benefit. All 
meetings, all exhibits will be held at the 
Peabody hotel, the official conference head- 
quarters. 








































The first scheduled meeting is the manu- 
facturers’ luncheon, Sunday, April 11th, at 
noon in the Georgian Room on the mezza- 
nine. The SDA officers and directors will 
play hosts at this informal affair of wel- 
come to the exhibitors and their repre- 
sentatives. Toastmaster for the occasion 
will be John J. Valentine, secretary of the 
Memphis Associated Retailers. Ira W. 
Pyron, managing director of Gerber’s and 
immediate past-president of Memphis Asso- 
ciated Retailers; H. D. Turman, general 
manager, Phil A. Halle’s, and Jack Gold- 
smith, vice-president of Goldsmith’s, repre- 
senting the Memphis Chamber of Commerce, 
will act as a welcoming committee. John 
F. Bowman, managing director of the Na- 
tional Association of Display Industries, 
will respond for the visitors. 

A feature of the program will be the 
presentation of the 1948 associate member- 
ship cards by Louis Booth, president. of 
the SDA. 

He, in turn, will introduce Walter Spitz- 
keity secretary-treasurer of the SDA, who 
will present the winning associate member 
in the recent membership drive with a hand- 
some two-suiter luggage piece. 

At 10 a.m., on Monday, April 12, the 
formal opening of the Conference will be 
held in the Georgian Room of the Peabody 
hotel. It will be called to order by Aaron 
Scharff, Lowenstein’s, who 
will act as chairman of the opening session 
Included in the program will be the it 


president ot 


vocation, an address of welcome by Caffes 
Robertson, president of the Chamber 

Commerce, who will be followed by Ira W. 
Pyron, managing director of Gerber’s, wit 
a few words of welcome. Ted Solomo1 
display director of A. Harris & Co., Dallas 
representing the SDA, will respond. Mrs 


—An aerial view of the downtown section of 
Memphis, with the Mississippi in the fore- 
ground— 
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hard will speak in behalf of the 
n’s Auxiliary. Following Mrs. 
will be the principal speaker of the 
i director of 


surg 


Burg- 


John Cooper, display 
Brothers, 


authority on 


Chicago. Cooper is a 


nown display and is 


capable as a speaker. 


yper studied at the Yale Drama School, 
ing in set design and stage lighting. 
theatre 
with 
\mos 
fundamentals 
joined G. Fox & Co., 
rd, ending up as display 
called to 
been 


tarted as a designer in the 

but then went 
ner Advertising, 
ish, where he learned the 


into advertising 
and later with 
tailing. He 
manager 
Chicago by 
there 
one-half year 


was 
lel Brothers and has 
except for a three and 
sound technician in_ the 
the European in- 
was doing sound engineering 
a development laboratory in Phila- 
when he suddenly decided to go 


cver 


lude as a 
(participating in 


s Completed 











former field with Mandel’s. 
cently was appointed Mandel’s fashion 
inator, in addition to the planning 
display directorship which he 


into his 


and 
olde 
programs are scheduled to terminate 
in order to allow a full afternoon for 
ng and shopping the exhibits. 
Puesday, April 13th, at 10 a.m. in the 
be held the final edu- 
the Conference. 


ian Room, will 
il program of 
Solomon, of the wonderful 
will be chairman of the program 
rs will be H. D. Turman, general 


ot Phil A. Halle’s, Memphis, 


person- 
and 


rep- 
Th Nathan Bedford 
rrest will be seen by many of the delegates 
The Hotel Peabody 
is official headquarters— 


is statue of General 


the Conference. 
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—John Bowman, who will represent the Na- 
tional Association of Display Industries at the 


manufacturers’ luncheon on Sunday, April | 1— 


resenting management, and Morton Simp 
son, advertising manager of Burger-Phillips, 
Birmingham, who will represent sales pro- 
motion. The latter will stress the im- 


portance of display’s part in sales promotion 

The entire built 
around the theme “Display—Keyed to Better 
Selling’. The foregoing speakers’ main pur- 


educational program is 


will be to emphasize the ever-increas- 


display 


pose 


ing power and importance of 

visual merchandising in retail selling. 
Following will be T. R. 

Petty, state supervisor for distributive edu- 


Department of 


these speakers 


cation in the Tennessee 


Education at Nashville. We have first- 
hand information that Petty possesses a 
dynamic personality that will cause you to 
sit up and listen and regret that his talk 


will end so soon, 


H. J. ISAACSON, 


43 





Y 
Publicity Director 
Southern Display Association 


He will discuss the delicate art of hand- 
ling people, such as all display managers 
have to do, though perhaps 
not versed in the art. Some fine points can 
be gleaned here for future reference by 
those of us who aspire to the top positions. 


and directors 


The afternoon is open; avail yourself of 
the opportunity to visit the vast market 
about Support the exhibitors who 
have contributed so much to these 
ful meetings. 


you. 


success- 


Wednesday afternoon, April 14th, at 1:30 
p.m. and also in the Georgian Room, the 
annual election of officers of the SDA will 
be held at its general meeting. 

Chairman will be Walter Spitzkeit, secre- 
SDA, from Gulfport, 
session include a 


tary-treasurer of the 
Miss. The 
report from the nominating committee, the 
and the installation of 


business will 


election of officers 


[Continued on page 100] 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


beginning of every new season, 
Lord & 
on the 


lavlor puts the fashion cards 
table in detailed copy such as 
following: “A look of charm and grace 
spring will bring a sweeping change in 
You'll 


If-conscious individual, 


think about fashion 
and considering each 
composing a_ picture 
with unobtrusive 
purely romantic 
ets, bags with a 
dressmaker look 


Americ; 


with the sug 


design” ; . the copy con 


gestion to “watch thes 
fortnight to 


fashion 


1 1 1 
closely in. the come 


very few days, new pictures of a 


k of charm and grace” 


\ 


\ soft spring background of a rustic plat 


rm with birds perching on the railing, 


growing azaleas, ferns and Spanish moss 
makes the setting for the new clothes \ 
gold hangs at the right. 
The mannequins muse on the beauty of the 
their 
with pink or chamois while the long 
vivid red 
windows 


large bird-cage 


setting and costumes —navy with 
white, 
coat Is with flowers on the 
hat Phe 
cluded in this promotion, one 
hirst 


recto! 


Pray 


four large were in- 
shown in. the 
photograph, and in each Display D1 
Henry Callahan created an appealing 
Magnolia 


scene which suggested the 


spring 


—At the upper left, by Henry Callahan, 

Lord & Taylor. Upper right, by A. Sut- 

cliff, McCreery's. . . . Lower left, by Winston 

Jones, Franklin Simon & Co. . . . Lower right, 

by Louis Villela, B. Altman's. . . . (All photo- 

graphs by courtesy of Virginia Roehl Studio, 
New York City)— 


Gardens out of Charleston or the Azalea 


Mobile. 


presents Twinkletoes 


Gardens near 
“McCree r\ 
provocative revue of spring shoes”, 
card in the display at the upper right, while 
both mounted on black wire 


a gay, 


read one 


the second card 


and metal mesh—read: “Shoes have a new 


le r¢ Ik, 


and bows and 


they've with straps 
color. They're 
Stocking in 


that 


capricious 
and 
and they're fun 
vein, too, 


gone 
cutouts 
important 
lighter proving fashion 
consistent”. 

lor this delightful “revue” 
rector A. Sutcliff used twin 
tained in French blue with deep ruffles at 
trimming in black, with black wooden but 
The raised 
from the floor to reveal a lineup of shoes 
in red, blue and black. A manne 
quin in and white brilliant 


Display D1 


Stages Cur- 


tons. curtain is about a_ foot 


green, 


black 


with a 
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_-At the immediate right, by Gene Moore, 
Bonwit Teller. . . . Upper right, by Tom Lee, 
Bergdorf-Goodman. . . . Center, left, by 
Sidney Ring, Saks-Fifth Avenue. . . . Center, 
right, by John R. Foley, R. H. Macy & Co. 

Lower left, by Louis Villela, B. Altman's. 
_.. Lower right, by Sam Smith, De Pinna— 


faille jacket parts the curtain to intro- 
» the show. The platform was bordered 

vellow and the floor was finished in a 
hiny black with black footlights spaced 
evenly around the edge. A row of black 
wood chips was carried between the spaced 
footlights and the window glass. 

When the caption in four windows at 
Franklin Simon’s read “More pretty, pretty 
hats than we can shake our heads at”, 
Display Director Winston Jones elected to 
use a grove of birch trees as the setting. 
The trees were finished in high = gloss 
enamel—pale pink, blue and cream, and 
pre-Easter millinery flowered and veiled in 
every conceivable fashion was temptingly 
displayed on the branches. The mannequin 
models not only a choice hat but also a 
navy taffeta petticoat with white eyelet 
ruffles and cerise ribbons which lace her 
waist to the ballerina dimension. Spring 
clouds are glimpsed on the aqua sky back- 
wall, while the ground of the garden has a 
fanciful covering of rainbow pastel-tinted 
wood shavings. 

At B. Altman’s a dramatic photographer 
resplendent in bright blue trousers, a 
lavender coat and orange shoes is having a 
wonderful time as he urges the young 
party-goers to “Watch the birdie” which 
he obligingly holds on a pole in one hand 
while he snaps the bulb with the other. 
Sculptured of paper, his sartorial elegance 
is further highlighted by his magenta tri- 

Display Director Louis Villela posed 
children before a softly painted back- 
ground of foliage and this group in their 
net dresses of yellow, pink and blue 

one in white taffeta will surely rank 
with other “Pretty pictures from the 

\ltman album”. 

\ breath-taking flight of white doves 

speared quite authentic as handled by 
splay Director Gene Moore in the eight 

nwit Teller windows. They are in slight 
tion, being suspended on wire. Two doves 
mn the mossy ground near the front of 
window but the rest hover with a great 
ering of wings over the mannequin’s 
Ferns in clusters grow on the little 
from which the mannequin shows off 
costume, described as “Good tailoring, 
Classic line, in short good Philip 
ngone from our newest collection”. A 
blue, green and gold scarf is worn 
the tiny checked brown and _ white 
d coat. The brilliant blue of the back- 
is like a welcome sunny sky. 
btle motion was the keynote of a win- 
devoted to “Spring’s primary costume 
s” at Bergdorf-Goodman's. Two box 
red and blue were tied to another 
hite in the open space between the 
curtains. The white kite has a long 
trimmed with red and blue tissue paper 
a few yellow pinwheels that spin 
tly as if in a spring breeze. A large 
paper-folded soldier’s hat, such as 
ren make, was the clever prop used by 
[Continued on page 119] 
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Fashion Show Settings and 


HE settings that form the background If adequately designed, they dramatize audience, just as the sets in the show win- 
of fashion presentation by live models the new fashion by creating a favorable dow sell the passerby. 














































to a seated audience are of primary atmosphere. The fashion stage settings help Thus the planning of a fashion show's 
importance in display. sell the new garments to the fashion-show — set-up is an interesting opportunity for the 


displayman to prove his skill. 
Ny oe There are some particular points to con- 
} wa : sider, one of the main ones being that fig- 
f \ ce ures in the windows usually stay where the 
... displayman has put them, whereas live 
mannequins appear on the stage, move about 
and promenade on the runway. Also a 
quick glance is generally all the passerby 
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has time to bestow on a window, while the 
fashion show is staged for the benefit of 
a seated audience in an enclosed hall. 

It is definitely more of a theatrical propo- 
sition. 

In my many years of designing here and 
abroad I have had the opportunity to ob- 
serve numerous versions of how new fash- 
ions can be presented to an audience. 

In Paris, the couturier himself introduces 
his new creations to his public. The event 
usually takes on an atmosphere of intimacy 
and informality, in the elegant salon of the 
“maison de couture’. Only very excep- 
tionally will a fashion show ke staged more 
elaborately by a Paris department store or 
as part of the pageantry of some important 
social function. 

At the couturier’s, the setting is attrac- 

' : tive, usually luxurious but sober and in 
=— pure Louis XV or a genteel semi-modern 
UK w aye 
iC 202 A door opens, the mannequin simply enters 
Gi] ba. i and proceeds with her usual modeling rou- 
| we wes es tine. Often she will drop from her shoulders 
‘a, ‘ - a terrifically expensive fur coat and, with 
a supreme disdain, drag it on the floor atter 
her before she disappears, as simply as 
she came in, through the opposite door. 
This intimate presentation to an exclusive 
public is achieved without any additional 
theatrical emphasis. 
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Born in France, Robert Favreaux early 
became one of the leaders in modern 
display in Paris. After much experi- 
ence in the French capital, he joined 
T. Eaton Company, of Canada, where 
he remained for 15 years and acquired 
an international reputation for his 
amazing fashion show settings. He now 
operates his own firm in New Jersey. 


The Displayman 


In New York City the department stores 
seem to have a definite and very different 
idea about fashion presentations. Wherever 
mannequins are required to model fashions 
the tendency is toward a nonchalant, in- 
formal, friendly attitude. The background 
is provided by the elaborately decorated 
shops and salons of the fashion floor. 

Hollywood of course has gone to extremes 
in staging fashion shows for movie audi- 
cuces. For the settings, always sumptuously 
designed, all the resources of modern and 
lassical architecture are used together with 
all the mechanical tricks of presentation 
that are made possible by modern engin- 
eering and by almost unlimited budgets. 
The garments usually being of very extreme 
designs, the fashion presentation as a 
whole deserves all the superlative adjectives 
generally bestowed on Hollywood produc- 
tions. 

My experience as a designer with the 
. Eaton Company, of Canada, has been an 
interesting one regarding fashion stages and 
ettings and has made me realize the fol- 
wing facts: 

When confined strictly to a continuous 
presentation of models, a lengthy fashion 
how is bound to become monotonous; all 

the garments shown can't possibly be 
reathtaking. At various points throughout 

e presentation the interest of the audience 

ust be stimulated. 

In introducing ways of breaking the mo- 
tony and = sustaining the attention, a 
indamental principle must be kept in mind. 
dur objective is to sell fashion. Therefore 
e entertainment provided should not cause 
e potential customer to be diverted from 
e main purpose of the show. 
aton’s of Toronto had great success with 
e following set-up: This large department 
tore produces a fashion show with every 
[Continued on page 122] 
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By ROBERT FAVREAUX 
Favrex Designs, Hasbrouck Heights, N. J. 




















DISPLAY WORLD MARCH, 1948 











































































—The aviation setting is by Reed Schlademan, 
The Fair Store. . . . Center, a display from 
the State street store of Sears, Roebuck & Co. 
... Below, by John Cooper, Mandel Brothers— 


EED SCHLADEMAN, to usher in a 

collection of spring suits at The 

Fair Store, titled a window “Flight- 
into-Spring”’. A background of sky-blue 
was used, on which the display department 
painted a reproduction of part of Chicago's 
Municipal Airport. A baggage truck, loaned 
by TWA, furnished an opportunity to get 
before the public a wide selection of lug- 
gage, and additional pieces provided a seat 
uot stb UN . for one of the mannequins. To add realism 
SCHEDULE , y= ll a male mannequin was clothed in an official 
y re d 7 ‘ uniform of the airline, and the copy card 
/ Ate cleverly check-marked three schedules 
’ “me ‘ eiaatinn “vou're traveling light gray,” ... “in little 
jacketed flary-skirted suits,” ... “fashions 
department, third floor.” 

Eight windows of the State street store 
of Sears, Roebuck & Co. were utilized to 
introduce its new millinery department. In 
each window a different spring flower, silk 
screened on cardboard by the central dis- | 
play department, furnished the decor. The | 
series was assembled by A. Douglas, of the 
State street store. 

An excellent example of giving the entire 
store a spring tonic is shown by the second 
illustration. Plastic brackets attached to a 
side panel made of 32 squares of tufted 
cellophane, over a ground of the flower 
color, were used to display a collection of 
hats and the huge flower fixture was out- 
lined by sky-blue seamless paper. One of 
the department’s standard hat boxes over- 
flowed with hats on head forms, flanked by 
a standing and a seated mannequin, out- 
fitted in spring suits and accessories. The 
same display props of roses and jonquils 
appeared as an interior decoration for the 
main floor. 

Capturing the sentimentality of the nine- 
teenth century were five windows at Mandel 
Brothers, unveiled in a promotion for 
St. Valentine’s Day that deviated from the ' 
traditional decorations of red and_ white. 
Colossal valentines reminiscent of the mauve 


The 


decade were designed by Jack Venza, a 
free-lance artist, as props for the windows, 
used to display lingerie especially designed 
for Mandel’s by Tula in “mauve mist.” 
The shade is an enchanting new delicate 
purple named by John Cooper, display di- 
rector and fashion coordinator for Mandel 
Brothers, as a February promotional color 
Window settings were coordinated with dis- 
plays in the lingerie department of the store 
where the specially designed merchandis¢ 
was featured. 























In one of the series, shown in the third 
photograph, the display fixture—simulating 
an old-fashioned bellows-type valentine 
was made by three graduated architectural! 
frames of wallboard with pen and ink draw 
ings basically in “mauve mist.” Manne 
quins attired in lingerie of the same shad 
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Chicago Di 


hair-dos in 
styling, 
oO! the 
ng position 
lighting 
tures gave great depth to the setting 


nineteenth cen 
off-center, 


authentic 
were 
first 


placed one 
frame, 
before the 
thrown 


and one in a re- 
frame. Blue 
escent between the 
lrama was further achieved by paint- 
he window walls deep plum, into which 
were inserted in 
read: “Someone's expecting a 
Remember the romantic return 
auve mist’ has a place in her life.” 
tterflies fluttered around a white wire- 
screen set on mats to 
classics from the 
ington Shop of Chas. A. Stevens & 
Mannequins exemplified the art of 
g exhilarating 
lished by Bruce 


clouds of mauve 
( Opy 


ntine. 


green grass 


atize sportswear 


colors, skilfully ac- 


Elliott, the display 


DISPLAY WOR 


splay Scene 


director. Accessories were noticeably ab- 


sent to emphasize the details of the apparel, 
lighted by 


and the window 


clear spots. 


was entirely 

Drama in miniature was created by John 
Moss, Jr., display Marshall Field 
& Co., for a promotion of blue dresses for 
special occasions. 
a different 
motional theme 
take it 
tures 


director, 


In each of five windows 
blue told the story of the 
“We've got the blues. 
here.” 


pro- 
You 
Identical display fix- 
bird plat- 
invisible wires, picking 


from 
Victorian 
forms suspended by 


were cages on 


—At the upper left, by Bruce Elliott, Chas. A. 
Stevens & Co. . . . Upper center and right, 
by John Moss, Jr., Marshall Field & Co. 

Lower left, by Ray Bianchi, Goldblatt Brothers. 
right, by B. Fitzgerald, The New Boston Store— 


Hi 


@eeotee Gren 


PERE FOE VERT 


7 or 


By 
SHIRLEY WARE 


up the blue of the window. A wisp of 
netting tied back from the opening in the 
cage revealed a china figurine of the French 
court days, romantically attempting to fore- 
see her future through a telescope held by a 
black gloved hand. [ 
represented 
escaped from the cage. 


The freedom of spring 
by white birds that had 
Outside of the doll 
house black lacquered tree branches studded 
with tiny flowers, and a placed 
near the miniature steps, added a touch of 
garden freshness. 

At the upper right on the same page is a 
scene in all white 
windows of 


Was 


nosegay 


from one of the large 
Marshall Field & Co., 
diagonally divided by a large 
paneled screen for two recent ethereal set- 
tings featuring apparel from the “28 Shop” 
[Continued on page 98] 
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Rexall’s Experimental Display 


HE Rexall Drug Company is a firm room on the main floor of Rexall’s swank 
believer in the efheacy of good display world headquarters building. Then there 
as one of the most productive elements are the other sections vital to the efficient 
ot modern merchandising operation of the laboratory a modern, 
Consequently, when Justin Dart, the com well-equipped workshop, a sign shop, an 
pany’s young president, and other Rexall art department, stockrooms and office space. 
executives planned the firm's new world The laboratory is equipped with standard 
headquarters building at Rexall Square in Rexall store fixtures, all of which are mov- 
Los Angeles, it was only natural that they able, being built on casters. The laboratory 
would include a large and completely is completely stocked with the merchandise 
equipped display department found in the average drug = store. This 
Phe result is a tribute to the progressive includes a complete line of patent medi- 
and far-sighted management of the con cines, Cosmetics, sundries, stationery, candy, 
pany. It is a displayman’s dream. small appliances and the various other 
G. G. Fero, director ot Rexall’s display 
department, states flatly, “We have — the ; : 
finest, most efficient and best equipped dis —Above at twe partial ee of the Rexall 
experimental display laboratories, as well as 
two displays set up and ready for photo- 
graphing; pictures of the displays and com- 
plete instructions for their installation are 
furnished Rexall stores as a regular service. 
. . . (Photographs by Masters)— 


play department in the country! 

Actually, the Rexall display department 
ts made up of two sections Phere is the 
display laboratory itself —a 5,000 square 


foot air-conditioned and scientifically lighted 


1 


items found in the typical store of this 
tvpe The department even has a com- 
pletely equipped soda fountain, so that It 
is possible to duplicate the interior layout 
of any store up to, and including, 50 by 100 
feet in size. 

\ battery of ten dummy display windows 
is used for experimental window display 
purposes. These windows are constructed 
with a 16-inch glass valance and a standard 
base. The windows are in three different 
styles, comparing to the three standard types 
of windows in the different Rexall stores 
They are completely open and accessible 
from the tront. Glass is not used, except 
for the valance, so as to facilitate installa- 
tion, revisions, and to eliminate reflections 
in photographing model window displays 

“Although we do a great deal of work 
on store layouts and testing various store 
fixtures,’ Fero said, “our primary job 1s 
to originate effective window and_ interior 
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Laboratory 


plays tor the more than 500 Liggett, Owl, 

Sontag, Lane and Renfro drug stores — all 

Rexall-owned—as well as for the 8,000 
ndependent Rexall-licensed stores.” 

In creating effective window displays for 

Ss vast network of stores, however, Fero 

| his crew are plagued with many prob- 

s which do not affect the average dis- 

man. For one thing, the average drug- 

e window is notoriously shallow. Win- 

vs range from 20 to 40 inches in depth, 

30 inches being recognized as the 

rage. Fero’s displays must be flexible 


ugh to fit almost any depth of window. 


—The two views seen above are sample set- 

sps within the display laboratory. Note the 

-ompleteness of merchandise stock. . . . At 

the right, G. G. Fero, display director for 

Rexall, discusses a sign location with Robert 

Rogan, who has charge of that division of 
the display department— 


DISPLAY WORLD 





CARL JACKSON 


Further, displays must be built in units to 
allow. for window heights and 
lengths. In other words, instead of build- 
ing a display for a 12-foot window, Fero 
builds three related 4-foot displays so that 
the same type of display can be used in a 
4-, 8-, or 12- foot window. 


varying 


Also, displays must be designed so that 
a window is relatively easy to install. The 
Rexall-owned stores, of course, have their 
own display crews, with each crew handling 
several stores. But with the independently- 
owned, Rexall-afhliated 
playman” is often a clerk or stockboy who 
has absolutely no training in display. 


stores, the “dis- 


Since the modern drug store handles a 
wide variety of 
clamoring for aggressive promotion, and 
since the drug store display space is at a 
window displays are all very 


merchandise, all of it 


premium, 
tight. 


Rexall's new world headquarters in Los 
Angeles includes a complete experimental 
display laboratory, fully stocked with 
all necessary merchandise and equip- 
ment, where displays are tested for 
the firm's 500 Rexall-owned drug 
stores and 8,000 Rexall-licensed stores. 


The necessity tor solving these and other 
problems has resulted in the development 
of a number of original display fixtures. 
One of the most versatile of these is a 4-foot 
wallboard unit which is adjustable for depth 
and height, and which will accommodate 
parallel Called — the 
“Rexall convertible window display unit,” 
it features a wallboard background panel 
which is also a mounting panel. This can 
be moved forward or back in the unit to 


shelves if desired. 


accommodate any type of merchandise 

Another widely used fixture developed by 
the laboratory is an adjustable platform 
which will fit any size of window. 

“Drug store display is a great deal differ- 
ent from other types of display,’ Fero said. 
“In the first place, a customer usually enters 
a drug store with a definite idea of what 
People don't usually go 
into a drug store to browse around as 


he or she wants. 
they do in a department store. Conse- 
quently, most of our interior displays are 
designed to encourage impulse buying. Our 
displays also encourage related selling. 


[Continued on page 104] 





YNAMI( layout for 
window and interior settings coupled 
Monsell’s Color System consti 


principles of 


symmetry in 


with 
tute the 
displays in the ten stores of Wallachs, 
York City Newark, 
in White according to Dis 
Director 


weal 
New 


and 


guiding men's 

(including one in 
Plains, N. Y.); 
Claude 
Calitornian 


play Gardnet 

Came 

to take 
employing a 
to be 
West 
coast background and experience, including 
\ngeles, 


Gardner 1s a who 
New York about 
charge of Wallachs’ displays, 


staff training 


two vears ago 


and each 


displayman. His 


of 25 men 
come a competent 
many vears with Silverwood’s, Los 
to view men’s displays 
\nd ior 


terms his philosophy 


predisposes Gardnet 
Western perspec tive 
of a better 
of men’s wear display “West Coast Styling” 
This to Gardner, 


in the want 


name, he 


according 
maturity on the West 
facets to this particular 
“Many of the 


buildings are of 


tvpe of display, 


reached coast 
“There are many 
kind of display ” he asserts 


cities there are newer, the 
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en’s Wear Display 


comparatively recent construction and archi- 


tectural design: they are more spacious, 
and designed for plenty of room and utility. 
And this, in turn, is conducive to dynamic 
composition in displays. 


“In Wallachs’ 


“we are attempting to introduce a Wallachs’ 


stores’, continued Gardner, 
stvle, parts of it being from the West coast. 
Therefore, in working out this type of dis- 
are training our staff with a view 
taking imto 
conditions, 
and 


play, we 
to the best men’s displays here 
consideration, of course, local 
buildings, architectural layout, space, 
so on.” 

The basis of the displays at Wallachs 1s 
into three interrelated 


roughly divided 


—Neatness and dignity characterize the dis- 
plays used by the ten stores of Wallachs in 
the New York metropolitan area. Although 
influenced by West coast display styling, 
Wallachs' windows do not go in for the 
elaborate and colorful properties used so 
extensively by West coast displaymen— 


we We 


A SSeoaeaser 


merchandise; (2) 


(1) Handling of 
Composition ; (3) Color 

\ four to six-month period of “On T1 
Job Training” has carefully worked 
out, designed to prepare adequately 
in the fundamentals of window and _ interiot 
display of men’s wear. 

First is taught the basic operation as a 
helper; how to approach a window (going 
in and out of window and taking out a 
window); how to handle merchandise in 
taking it out of the window; how to have 
washed; how to. check 
return accessories in the window 
how to. take 
room to the 


parts: 
scheme. 

1e 
been 
men 


the window glass 
lights ; to 
to their proper departments ; 
merchandise from the display 
window; how to check windows 
dirt and other extraneous matter. 

Next is taught the selection of merchan- 
selecting a certain type 
of garment for a particular window; to 
approach the store manager to decide with 
displayed in that 
a window by 


for pins, 


dise for windows; 


him the garment to be 


category. How to accessorize 
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At Wallachs ‘ 


HERBERT ROGERS 


selecting correct accessories and harmonious 
color blendings. 
ciples ot 

lle the 


finally 


Taught also are the prin- 
forming how to 
ties, 
obtain 


merchandise, 


various forms, how to use 
dress 


best possible effect. 
this 


how to forms to 


same stage the taught 
use of color and composition, how to 
suitable 
amount of 


nonious blending of 


men are 


space to set windows with 


correct merchandise, and 
colors. 

tage three consists of training in the 
iples of display for small windows and 
riors; the various methods of combining 
and 


effects in 


design to achieve 
small 


iples of color lighting and spot light- 


composition 
onious spaces; the 
display in large spaces. 
trainees are schooled at the main dis- 
department, after which a trainee joins 
different display composed of in 
ller and helper. By the time a 
thus advanced to the status of 
progress, he performs all the 


crew 

trainee 
man-in- 
operations 





assigned by the installer, doing small win- 


dows under the re- 


and interior displays 
sponsibility of the latter. 


The 


courses 


trainees upon their 


knowle dge of 


completion oft 
well-rounded 
the fundamentals of 


have a 
display and are as- 
signed as full-fledged displaymen. 
former members 
Indeed, 
previous 
They 
their 
displaymen. If, 
reasonable period a 

either by 


Most of the trainees are 
of the 
cent of 


forces. 

had no 
work. 
basis of 


armed 
them 
type of 
mainly on the 
come 


over 70 pet 

experience 
selected 
desire to be- 


in this were 


competent 
after a 


however, 
trainee is 
unsuited 
ability for 


found temperament or 


display work, he is asked to 


—Color spot-lighting is used frequently in 
the displays at Wallachs, and much attention 
is given to this subject in the training course 
through which all new employees of the de- 
partment must pass. The scope of the course 


is outlined in this article— 





seek a different work 


Wallachs or 


The above-mentioned training courses are 


type ot either with 


elsewhere. 


guidance of the 
glad to 
matter that 
clear,” 
“While each trainee 
precisely the 
vancing 


and 
director “Tl am 


under the supervision 
display always 
staff any 
is puzzling or not entirely 


explain to each of my 
declared 
Gardner. goes through 


Same course oO! training, ad- 


from one another, 
different 


Some 


stage to never- 


theless each person shows char- 


acteristics as a displayman. have an 
acute sense of color; some greater adapt- 
ability to the mechanical phase of display; 
some are keenly observant of minute de- 
tail; greater talent for composi- 
tion; some are more neat. 


are alike. Yet 


some have 
No two trainees 
every one of 


these men is 


rigorously trained to carry out basic policies 
formulated for the ten 

“After spending from three to four weeks 
in the main display department under the 
supervision of an 


stores. 


experienced displayman, 
[Continued on page 92] 
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The 


N introducing this group of contemporary 

Philadelphia displays it should be men- 

tioned that the Philadelphia Associated 
Display Industries, currently in its second 
vear of activity, has expanded its scope to 
include store display directors 

Display directors will soon become = an 
integral part of the organization’s plans to 
promote the Quaker City as one of the 
country's leading display centers. 

PADI, consequently, will do everything 
possible to present the work of the local 
display directors in photographic form to 


the rest oft the country 


Philadelphia 


By ALLEN SOMMERS 


To edit the large numbers of photographs 
regularly contributed by display directors, 
Edward Wagenfeld, president of PADI, 
appointed the following committee: Mare 
Bieler, Bonwit Teller, chairman; William 
Cassidy, Blum Store; Thomas Comerford, 
Lit Brothers, and Leslie J. 
Frank & Seder. 


Another future activity being planned by 


Gibbs, Jr., 


the entire organization is a spring Display 
Market Week, in an effort to introduce 
out-of-towners to 

PADI is display supply 
manufacturers, distributors, and display di- 


Philadelphia | resources. 


composed ot 
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—At the upper left is a display by Tor 
Comerford, Lit Brothers, in which forced per 
spective gives an effect of great depth t 
the window and adds a dash of surrealism + 
the display; the blue background is flecked 
with drifting clouds. . . . Below are two sei 
tings done by William J. Cassidy, The Blun 
Store. At the left a simple screen was used 
before which was a cluster of forsythia grow- 
ing from real soil; an ornamental iron chair 
completed the display. In the other display 
rope swags connected the bride and the 
cupid. The column was wrapped in greenery— 


rectors located within the Philadelphia area. 

“The Three New Looks of Spring °48” is 
the title of a window by Thomas Comerford, 
display director at Lit Brothers. This win- 
dow, seen in the first illustration, is simple 
and yet very striking because of the un- 
usual pale blue and pink color scheme both 
on the floor and the background. 
is arranged so that shadows are thrown 
faintly onto the wall. Each of the three 
styles is set against a bell, a column and 
a triangle, with pink and blue highlights 
in keeping with the color scheme of tl 
window. The three silhouettes are com- 


Lighting 


1e 


Story 


pletely outfitted for spring, from the hat 
down to the new shoes. 

Comerford also set up an interior at Lit 
Brothers, featuring furniture, which has 
attracted a great deal of attention. String 
dividers separate the modern furniture de- 
partment from the rest of the furniture and 
Although 
furniture are displayed  inde- 
pendently, the impression is that a_ huge 
room is on display because complementary) 
pieces are shown together. The walls in 
this display are gray-green, while a gray 
carpet helps show up the light colored mod- 


vet leave it open for inspection. 
pieces of 
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per-covered cubes were used as proper- 


t n the display at the right, by Marc 
B Bonwit Teller's; brightly colored hemp 
re was extended from the cubes to other 
D of the window. . Lower left, a dis- 
5 by L. J. Gibbs, Jr., Frank & Seder, in 


whch wallboard cutouts in irregular shapes 
wW set up in the background, with large 
flower boxes as bases. .. . At the lower right 
is a window by Eric Wucherer, N. Snellenburg 
& Co., with modern wallpaper and furniture 
carrying out the general treatment of the 


display— 
er! upment. This window is not shown. 
“Springtime Tweeds” is the caption given 
a Bouwit Teller window by Display Director 
Mare Bieler, with even the dogs in the win- 
dow dressed up in tweeds to match the 


coats of their mistresses. This was one ot 
, series of ten similar windows at Bonwit’s, 


with the same realistic approach in the 
desigt of the poodles. Tweed paper-covered 
cubes enliven the window considerably, 


with brightly colored hemp rope branching 
off irom the cubes in various directions in 
the window. A weather-vane rooster on 
the top cube 1s symbolic of the new season, 
with chunks of amber glass and pebbles on 
the floor to give the impression of a prome- 
nade 

Bieler also presented to Philadelphia a 
series of windows commemorating the open- 
ng of “Young Bonwit Teller,” on the fifth 
floor The background of each window 
the form of giant Valentines of gold, 


, 


ut trom wallboard and decorated with 
large cut-out roses, doves, old fashioned 
hearts and tissue balls. Children’s costumes 
dating back to 1890 adorn the background. 
Pink ribbons and bows are tied to arrows. 
Display William J. 
shows The Blum Store’s spring approach in 
Blum’s 
gote on a mannequin is shown in a 


Director Cassidy 


complete navy costume. The 
ham garden with a large flower blooming 
it an exposed clump of earth. Acces- 
are displayed on a small period chair 
Pebbles on the floor help emphasize the 
spring atmosphere. 
| Do” is the caption for a spring bride 
vindow at Blum’s. The mannequin bride 
Is attired in the customary white, holding 
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flowers and standing near an ivy-wrapped 
pillar. 
fully down from the sides of the window. 

“Featuring Tobacco Brown” is the head- 


Brightly colored rope swings grace- 


line for a men’s wear window by Display 
Director C. E. Albright, of Jacob Reed's 
Sons. Employing a holiday 
theme, the window attractively shows neatly 


magazine 


pressed shirts with matching ties, collar 
buttons and cuff links on a display board, 
and one pair of pajamas on a mannequin. 
The background, with a “Holiday” cover, 
is set in an oversized picture frame. 

Display Director Eric Wucherer really 
goes modern in his furniture window. at 
N. Snellenburg & Co., entitled “It's Heaven 
With Modern.” A striking feature of this 
window is the wallpaper panel in the back- 
ground with shades of brown horses on 
white. The background is rubbed pecky 
cypress, shaded from white to dark brown 
\ll the furniture is natural colored wood, 
with a natural shaggy rug. The material 
on the upholstered chair is brown, green, 


yellow and plaid wool. All accessories 
match the upholstery. This display is seen 
in the final illustration. 

Display Director L. J. Gibbs, Jr., of Frank 
& Seder, presents spring to the public and 
at the same time offers a way to solve open 
window problems. In addition to manne- 
quins in the foreground, he set up large 
face-shaped panels mounted on uprights, in 
the background, with large flower boxes 
as bases. This window is visible from all 
sides. Garments are shown on mounted 
half forms. The color scheme is yellow on 
green, with an imitation grass floor. 

Display Director Vincent Oronzi cleverly 
employed hoops to show the full swing and 
color in a window display of turntable 
ballerina petticoats at  Blauner’s. The 
brightly striped and checked petticoats are 
set up against a painted wooden fence, and 
also are draped on the floor of the small 
window for realistic effect. Caption of this 
window is “Perty, Flirty Petticoats.” This 
display is not pictured. 
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by Louis Gehring 
Display Designer and Consultant 
New York 


Arrangement: Two units make up this colorful dis- 
play for May. They are closely tied together, 
becoming a part of each other. 


Properties: The May-pole, displayed slantwise, has 
vari-colored ribbon streamers decorated with gay 
flower corsages. The smartly attired figure is 
shown in an admiring pose. A selected group of 
gay spring accessories should be shown; some 
attached to the pole and others displayed on the 
floor. Copy card is shown at lower right. 
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Arrangement: ‘||| Remember Mama’ creates the 
theme for this Mother's Day display. It consists of 
various elements forming a single unit. 











Properties: The interior of a home is shown with 
mother in a standing pose. A touch of the olden 
days is noted, creating an atmosphere similar to 
that of the current film entitled ''l Remember 
Mama’. A change in the title has been made to 
honor mothers of today. 














Arrangement: This display consists of two units; 


one the mannequin, and the other, merchandise. 






Arrangement is simple, yet appealing. 









Properties: Print dresses and picture hats are 
ilways thrilling feminine apparel. Large and gaily 
trimmed hats are shown suspended in mid-air by 
invisible wire. One hat serves as a flower holder 
howing tulips in a riot of colors. Two mannequins 
are shown absorbed in the beauty of the hats. 
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‘>ICOMING UP 


Arrangement: This Memorial Day display consists ot 
two elements which combine to form a single unit. 


Properties: Red, white and blue color scheme is 
carried out in the display. Mannequin, dressed in 
white and holding poppy, is standing amidst a 
bed of red poppies set against a blue background. 
Ribbon streamer bears the caption ''Wear a V.F.W. 
Buddy Poppy.'' Copy card is shown at right of 
display. 








Arrangement: Four units make up this boys’ display. 
Unity of arrangement is noted. 


Properties: In this display, the kite serves to tie up 
the boy mannequins absorbed in its maneuvers. 
Play togs should be selected for this window. 





Arrangement: Several elements are arranged to 
form a single unit in this display of men's hats. 





Properties: Hats are displayed at various eleva- 
tions in natural wood frames arranged in squares. 
These frames are suspended in mid-air against a 
natural wood-grained panel background. opy ; 
card is shown in lower foreground. 
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Los Angeles Reporting 


By JOHN L. COONEY 


LRONCS recett spring Serics. 
| \s We See It’, used 
Director 
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lWlLOoLkiCal 


featured 
tamous 


hngures 


houctte blue”. Live plants in long, narrow 
planters rounded off the displays. 
Stanley E. Thompson 
The May 


Plass “as (a 


illustra 


Display Director 


lid an eye-catching series at 


} 


Company D\ 


| using corrugated 


background, as seen in the second 


tion Phe corrugated panel was set 


ply- 


glass 
in a natural 
wood and lighted trom behind with colored 


fancy frame. ot combed 
Kach window in the series used 
lights behind the 
creating a very. un- 
The display 


neon tubes 


different colored neon 


translucent panels, 


usual and eve-pleasing unit 


—At the upper left, by Anthony Golf, Mill- 

iron's. . . . Upper right and lower left, by 

Stanley E. Thompson, The May Company... . 

right, by Roger Pickett, Rathbun's, 
North Hollywood— 


Lower 


the glass 
grouped 


card was tastened to one end of 
with 


around. it. 


suggested accessories 
Thick clumps of 
used on the floor. The neutral dark gra) 
backwall helped = in attention 0! 
the colorful merchandise and on the bril- 
liant glass panel. 

“The Way You Look In California Looks 
\ll Over The World” was the reader 
Stanley Thompson in another un- 
fashion display at The May Com- 
The background was a solid wall 0! 
dark green palm shown here. 
The display card was completely surrounded 
with palm leaves, and several mort 
fronds covered the floor. The two ab- 
stract mannequins were sprayed in suntan 
and wore light-colored California ap} arel. 

At Rathbun’s, in North Hollywood, D1s- 


panel 
ccelsic yrs were 


focusing 


Good 
used by 
usual 
pany. 
leaves, as 


these 
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Director Roger Pickett devoted five 
ws to a petticoat and navy promo- 


ith the display cards reading “Rath 
overs The Petticoat Fever With 
\s might be suspected from. th 
each window showed the manne 
vearing petticoats that peeped out 


lit skirts or hung down beneath the 


Each window featured an antique 
ith a petticoat shade as the central 
Other props included such items as 
fashioned coffee grinder, antique 
re and an old china washbowl and 

Branches of lemon leaves in an 
wls helped soften the other units 
accessories rounded off the display 
olors of Taos, New Mexico” was 
me used by Mary Kay Kerwin in 
rful Juilliard woolen windows at 
s, one of which appears at the 
tt. Taos, of course, is the name of 
in tribe and pueblo in New Mexico, 
as of the city. Consequently, the 
the “Colors of Taos” had a de 
ndian flavor Indian Paintbrush, 
eige and Pueblo brown. The various 
d all carried out these same colors. 


rarty’s big corner island window, an 





—Upper left, by Mary Kay Kerwin, Haggarty’'s 

. . Upper right, by Arnold Carlson, Alpert's 

. Last two illustrations, by Robert Rough, 
The May Company-Crenshaw— 


Adobe beige toundation in the center of 


the display supported a large water foun 
tain. “We used a perfume fountain,” Miss 
Kerwin said. Sitting on the rim of the 
fountain was an Indian figure dressed in an 
authentic Taos pueblo costume and_= sur- 
rounded by real Indian relics, borrowed for 
the occasion from the Southwest museum 
The ground cork used on the floor was in 
the Pueblo brown color. The three manne- 
quins were dressed in suits of Juilliard 
woolens in the Taos colors, with the hats, 
gloves, bags and = shoes in coordinated 
colors and ordered especially for this pro 
motion. \ll the other windows = in 
colorful series were carried 

same colors, and in eacl 

pueblo Indian relics serve 

Windows. with 

turquoise backgrounds. 


theme. 


When Alpert’s opened its newest branch 
in Los Angeles’ swank new Santa Barbara 


Crenshaw shopping center, Arnold Carlson, 
display director for the entire Alpert’s chain, 
really went all out. The main window for 
the grand opening featured dress vardage 
Two mannequins were used and were shown 
wearing formals made of Alpert’s satins 
and taffetas. The yardage was not cut or 
sewn; lengths of fabric were draped on the 
mannequins and pinned. When the display 
was taken out, one of the lengths of yard- 
age had to be pressed, but the others were 
just rolled back on the bolt. Three differ- 
ent shades of green satin were draped 
through the louvres of the ceiling and down 
to the one mannequin shown in a green 
satin formal, and then the fabric was 
allowed to rest on the floor in graceful 
folds. The other mannequin wore a blouse 
of plain black taffeta and a full skirt of 
black and chartreuse taffeta plaid. Carlson 
also added two petticoats of chartreuse 
moire under the skirt—all pinned. An 
ornate candelabra chadelier hanging from 
the ceiling added to the formal note of the 
display. The background was red _ taffeta. 
This and the other grand opening windows 
were purposely trimmed light to allow space 


[Continued on page 126] 
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...on and off the record 





















—While vacationing in Florida, 
Lee and Eve Grimes took time 
for an expedition to the Gulf 
Stream with a party of friends. 
The results are seen here. The 
two principals of Grimes Display 
Service, Inc., New York City, 
stand between the two sailfish— 


—Harvey Maxwell seems to be jug- 

gling a section of brick wall, but of 

course displaymen know that it is only 

a simulation and designed for a 

spring display in some store in Kansas 

City, Mo., where the Harvey J. Max- 
well Company is located— 








—Members of the Birming- 

ham Display Club get to- 

gether for a dinner party 

and dancing at the CAVU 
Club— 


INLET DOCK 
PALM }2EACH FLA. 


















—This is Frank J. "Bud" Brunner, Jr., 
who has charge of display for Berwick 
Store Company, Berwick, Pa. After the 
war, during which time he served with 
the Air Force as a gunnery instructor 
on B-29s, Brunner returned to Berwick 
and built up a free-lance display busi- 
ness; he closed the business in order 
to take his present position, where he 
also has charge of advertising— 





—The miniature whale seen 
above is a 2714-pound muskie, 
4814 inches in length, which was 
landed after an hour and five 
minutes by Phil Goldberg, presi- 
dent of Schack's, Inc., Chicago, 
at Little Star lake, Manitowish, 
Wisconsin— 


—Lucy Holland, of the Southern 
Display Mfg. Company, Texarkana, 
is shown at work on a_ papier 
mache unit for a promotion re- 


cently completed. She and her 


husband, Jimmie, formerly in the 


floral display business, operate the 
company. The latter travels for 


the firm, with Lucy doing the art 


work and designing— 
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MEN'S BEACH WEAR 


The screen which forms the major 
part of the set is made of multi- 
colored muslins attached to wooden 


poles by using rope lacing. 


Mannequin placed back of screen 
holds gayly colored swim trunks and 


colorful beach towel. 


A bath-house wringer and chairs 
form the props on which are dis- 
played swim trunks and beach ac- 


cessories. 


The floor is covered in knotty pine 
paper; background is painted black. 


Copy is lettered on one section 


of the screen. 
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ENTER INTO SUMMER 


Place mannequin in center of 
window, surrounded by screen made 
of doors—some of which are closed, 
others open at angles. Doors should 
be painted in pastels. 


Background is painted dark green; 
the floor is covered in pastel sand. 
The entire set should give a very 
stark effect. 


Copy is written in the bottom sec- 
tion of door screen. Spotlights 
placed back of screen are focused 


in on the mannequin. 
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NE 305 


SEASHORE CREATIONS Exclusive by New England 


N. E. No. 303 
Sea Horse — Made of papier 
mache, half relief. 33°’ high, 
18"' wide. 3 display shelves. 
Two-tone natural finish. 

Price . . . $24.75 Ea. 


N. E. No. 304 
Sail Fish — Made of papier 
mache, half relief. 36" high, 
42" wide, with 2 shelves. Two- 
tone natural finish. 


Price . . . $34.50 Ea. 


N. E. No. 305 
Lobster — Made of papier 
mache, half relief. 23'' high, 
18"" wide, with | shelf. Two- 
tone natural finish. 


Price . . . $23.00 Ea. 


Set of three . . . $75.00 per set 


DESIGNED ESPECIALLY FOR 
YOUR BEACH WEAR 
PROMOTIONS 


NEW ENGLAND DECORATORS SUPPLY COMPANY 


122-124 KINGSTON ST. 


BOSTON I1, MASS. 
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For That Breathless Whirl of Spring! 


FIREPROOF DISPLAY DECORATIVE 


Whil-Met 


IN 10 EXCITING COLORS 


e@ Pastel Green 


@ Pink 
@ Blue 
e Yellow 


Just the thing for Palm Trees - Tropicals - Florals 


e Chartreuse 
@ Shocking 

@ Grass Green 
@ Orchid 


GOLD — SILVER — WHITE 
Rolls —25 Ft. by 36 inches 


Colors: $8.50 


White: $7.50 


Gold or Silver: $10.50 


Now at your favorite display jobber 


or write 


4 
ae 


PRODUCTS, INC. 


415 NO. CALIFORNIA AVE., CHICAGO 45, ILL. 

















New Use 
Of The 
Abstract 


By T. J. TAYLOR 
Philadelphia Gas Works Company 
Philadelphia 


BSTRACT design is now the chief 
medium of expression for American 
artists . . . and will therefore 

presumably constitute the major trend of 
immediate future in American art.” 
statement by Walter Abell, in the 
zine of Art, January, 1948, is probably 
truer of display than any other art. 

Certainly abstract design, approach and 
interpretation in the field ot display and 
exhibition design have been accepted with 
less public antagonism than in painting, 
sculpture or musi 

At The Philadelphia Gas Works Com- 
pany, we are continuing to use three-dimen- 
sional displays designed in the most con- 
temporary mannet \ typical example is 
provided by the recent series, shown by 
accompanying photographs, at our main 
ythice 

These windows were based on abstract 
design of a category known as “inter 
relational”, or “organizational”. Half-inch 
diameter wire forms not only act as sup- 
ports for the art and copy panels, but also 
help to relate, through directional design, 
the center of interest (the gas appliance) 
with the copy and art. 

The lines of these wire forms lead around 
the appliance and back again, from the 
floor to the copy, and trom right to left 
In short, they serve to draw the eve toward 


1 


the appliance and copy panels and_ back 


again, repeating the movement for emphasis, 


similar to the repetition of a theme in music 

One-inch wire mesh hatchings are used as 
color accents momentarily to arrest atten 
tion, so that restless eyes are attracted, 
then directed the important features. 

[he < wo! is carried on a_ panel 
reminiscent of the forms used in the direc 
tional lines, except that it diminishes toward 
the copy panel and the appliance. This 
also tends to lead the eye to the most 
important elements in the display. The 
copy panels are kept regular in shape, and 
strong in color for the sake of emphasis, 
orderliness and contrast 

Phe only departure from the abstract is 


[Continued on page 93] 











LUSTROUS P. Extglas DISPLAY FORMS 


A new way to glamorize garments 


—and practical, too! 


You can drape these transparent or translucent models with 
gowns, blouses or sweaters... and illuminate them from the rear. 
The light, shining through the model gives your merchandise the 
desired sheer, sleek effect . . . adds to both eye and buy appeal. 

PLEXIGLAS forms are light in weight, easy to move, sturdy and 
durable . . . with no exterior enamel coating to chip or wear. 
They keep their glistening, transparent beauty for years 
require no more than soap and water to clean and retain their 
original freshness. 

Ask your supplier to show you the PLExIGLAs fixtures best 
suited to your needs. You'll find they make goods look and sell 


better. 





Only Rohm & Haas makes 
Plexiglas 


Acrylic S} eets 
and Molding Powders 


Courtesy of Trayware Manu- 
facturers, Cleveland, Ohio 





Courtesy of Cadillac Plastics, 
Detroit, Michigan 


PLEXIGLAS /5 a trademark, Reg. U.S. Pat Off. Courtesy of Plastic Industries, Miami, Florida 


ROHM.& HAAS GOMPAN Yew 


WASHINCTON SQUARE, PHILADELPHIA 5, PA. ——— 





Manufacturers of Cheinicals including Plastics... Synthetic Insecticides... Fungicides... Enzymes... Chemicals for the Leather, Textile, Enamelware, Rubber and other Industries ee 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY | 
Cincinnati, Ohio 


] H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- | 
turer and Merchant. 


3. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in | 
Merchandising. | 

6. Absolute Independence of Our Editorial | 
Columns. 
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By A Displayman, 
For Displaymen 

(The following editorial is by Lee 
Wardrip, The Ernst 
Kern Company, Detroit: it is written as an 
led.) 


In my opinion, there are three important 


guest 
display director fot 
open letter to all displaymen. 


needs in display: 


First, there is a need for advertising 
managers and display managers to work 
closer together. Both should realize that 


each of their jobs is imperative, and that 
their efforts 
nated. Entirely 
caused between display and advertising be 
both are attempting to impress man- 
thei 

is an urgent need for scien 


must be consistently coordi 


too much triction 1s being 


CAUSE 


agement with individual value. 


Second, there 
tific research to evaluate display and develop 
methods. 


Managers are 


merchandise presentation 
Third, too 


deplorably unprepared to fulfill the position 


be tte! 
many display 


ot display manager 

My first 
advertising managers and display managers 
little 
points 


statement about triction between 


probably needs enlarging; however, a 


few pertinent seem worthy of men 


tion In a few cases, where small-minded 


advertising managers have consciously and 


deliberately attempted to discredit the 
effectiveness of display, probably little can 
be done However, in the majority of cases 
the advertising manager has not discredited 
but, naturally, has 


sincerely promoted the 


display quite honestly 


and importance of 


advertising whereby display inadvertently 
has suffered simply trom neglect and 
omission, 

In other words, there are bushels ot 


statistics supplied by publishers which are 
factual which may be pre- 
sented to management, thereby quite natur- 


true and and 


DISPLAY WORLD 


with the 
newspaper 
there are 


top executives 
importance and true value of 
advertising. In direct parallel, 
very little scientific data available whereby 
display may be truly evaluated and the 
results objectively presented to management. 
Ii display statistics available, there 
would be no possible way that advertising 
or display managers could theorize about 
the relative importance of the two promo- 


ally impressing 


were 


tional methods. With proper methods of 
display evaluation, the facts would speak 
for themselves. Of course, the full value 


of display or advertising can never be 
accurately determined 
effective in various and intrinsic ways. 
The 
facts and figures to evaluate display, seems 
This information would 
many Tested and 
would 
merchandise 
display 


because both are 


second point, concerning a need for 


self-explanatory. 
be useful for reasons. 
methods of display 

and intuition in 
presentation. Management, 

agers and advertising managers could know 
could could not do 
intelligent allotments 
planning could be 
make it 


proved replace 
guess-work 
man- 
what display and and, 
more 
sales promotional 

Established 
sible for management, displaymen and ad- 
vertising relative 
the two media, thereby eliminating, in most 
the destructive competitive efforts 
between display and advertising. 

My third point, concerning the need for 
better trained, higher calibre displaymen is 
for display and 
It is my honest 


therefore, cost 


and 
facts will 


done. pos- 


men to see the value of 


Cases, 


a real problem managers 


top management in general. 


opinion that most managements do not 
have a clear-cut understanding of exactly 
what they should expect from a_ display 
manager and a display department. As a 


result, stores do not know what to look for 
in their search for a top-flight displayman. 
\llan Wells, “Display has come 
but I would add that display and 
displaymen have not yet reached maturity 
from the standpoint of qualified personnel. 


To quote 


of age” 


However, in the past few years more and 
more organizations have been seeking the 
services of fully competent display man- 


It seems to me that the display job 
maturing into” three 
fundamental operations in one: 


agers. 
has grown and ts 
First, display decorating, which deals with 
general seasonal themes such as Christmas, 
easter, 


Second, 


back-to-school. 
and fashion 
merchandise. 
includes window display, in- 


anniversaries, and 


item, assortment, 
promotions in all lines” of 
This 


terior 


category 
spot display, case display, ledge dis- 
play, ete. 

Third, presentation and stocking of mer- 
chandise, store fixturing, the choice of 
furnishing and decorating for the building. 
third 


and is only 


This category is still in the embryo 


stage being done by the more 


alert 
my opinion that 


progressive organizations. It is 
will put this 
work under the display di- 
at least the displayman will be 
qualified 


and 
more stores 
part of their 
rector (o1 
chief counselor) as rapidly as 
The 
excellent wherever 
This added 
for displaymen may be the 
to the all-time statement that “two 
executive one for an advertising 
manager; one for a display manager - 


such a 
directed 


resp NSi- 


men are available. success of 


plan has been 


by a capable man. 
bility 


answer 


and duty 


salaries 
can 
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not be paid within the sales promotion 
division of the average The fact 
that executive salaries for advertising man- 
ager and display manager could not be 
justified by most managements quite logic- 
ally was an important and determining fac- 
tor in hiring a capable advertising executive 
and then being forced to secure the services 
of a low-priced and poorly qualified display 
manager. 


store”. 


Indianapolis Club 
To Install Officers 


The Indianapolis Display Club will install 
its newly elected officers on March 16, the 
second anniversary of the organization, at 
which time members will get together for 
a country-style chicken dinner and an eve 
ning of entertainment. 

Those elected to office 
Wilbur Spangler, F. W. Woolworth & Co.; 
first vice-president, Ray Coy, L. S. Ayres 
& Co;: vice-president, Joe Suding, 
Colonial Company; secretary- 
treasurer, Jordan, Hatfield Paint 
Company, and corresponding — secretary, 
Charles Ayres, Banner - Whitehill. Ken 
Ikerd, Richman Brothers Company, retiring 
president, will chairman of the 
board of directors; he Charles 
Ayres, who was the club's first president. 

Regular dinner meetings will become a 
part of the Indianapolis club's future pro- 
gram. 


are: President, 


sece ynd 
Furniture 
Arthur 


become 
succeeds 





Forming Display Club 
In Kokomo 

A local display club is being organized in 
Kokomo, Ind., according to Malcolm Ben- 
ham, K & S Department Store, Ine., who is 
temporary director. 





Flower Preservative 
Keeps Blooms Indefinitely 

Announcement of a three-stage preserving 
process which enables flowers to retain their 
natural beauty indefinitely has been made 
by Drs. Sidney and Phillip Joffe, Paterson, 
N. J. ‘The requires several 
for completion and the finished result is 
said to preserve the original appearance of 
the flower with complete fidelity; only the 
fragrance of the fresh bloom is lacking. 

The process is not being marketed com- 
mercially at the time. 


process days 


present 


Baltimore Guild 
To Meet 

The Baltimore Display Guild will 
the evening of Tuesday, March 16, at the 
Hotel Stafford. Speaker at the meeting will 
be R. C. Kash; editor, DISPLAY WORLD 


meet 





Marlou Mannequins 
Appoints Jobbers 

Marlou Mannequins, 508 Broome 
New York City, announces the appointment 
of the following jobbers to carry the firm’s 


street, 


full line of misses, juniors, and teen-age 
figures: Supreme Display, New York City: 
Pribil Dispiays, Cleveland; Cappel Dis- 


plays, Cincinnati, and Modern Displays and 
District Displays, Washington, D. C. 

The Marlou line features fabric finishes, 
interchangeable wigs, earring ears, un- 
breakable hands, and custom-built figures. 
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2ope Displayer Called 


‘Salesmaker" 

\ new display called the “Plymouth 
ilesmaker” is being offered to dealers 
indling Plymouth cordage products. It 
msists of a vertical unit showing different 
es of rope, and designed to be used on 
ther the counter or floor. A “speedometer” 
al counts off the footage of rope as it is 


iled from the concealed container, and | 


keen-bladed knife attachment facilitates 
itting. The displayer is the work of The 
splay Guild, New York City. 





Change Of Positions 

For Slonecker 
Ray Slonecker has resigned his position 
ith Ben Simon & Sons, Lincoln, Neb., in 


rder to head display for Townsend & | 


Wall, St. Joseph, Mo. He is succeeded by 
Worth Winslow, formerly in charge of 
lisplay for Berg Clothing Company, Omaha. 





Milton Levin Resigns; 
To Free-Lance 

For the past ten years in charge of dis- 
play for Sampson & Eton’s Men's Shop, 
Brookline, Mass., Milton A. Levin has re- 
signed and will free-lance in the Boston 
irea. He is also interested in hearing from 
lisplay firms which may want representa- 
tion in that territory. Levin will make his 
headquarters at 14 Mt. Hood road, Brook- 


line. 





Display Firm Sends Flowers 
—Artificial, Of Course 


When the new J. C. Penney Company 
unit opened in Cincinnati on March 4, the 
usual baskets of flowers were sent by local 
firms and other well-wishers. Included was 
a floral tribute trom General Display Cor- 
poration, of the same city — but in keeping 
with the latter’s products, the flowers were 
artificial. 





Bohannon To Conduct 
Display Classes 
Classes in window display will be 
taught for retail store personnel in Texas 
by the University of Texas Division of 
extension. William G. Bohannon will con- 
duct the classes, spending two weeks in 
each city that asks for the course. Three 
surs each night will be devoted to window 
lisplay, and afternoon classes will be held 
in card lettering. Eight miniature display 


vindows, fully equipped with proportion- | 


tely small mannequins and props, will be 


ed. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Tired of the same 
OLD COLORS? 


Want a new, refreshing range of colors 
—the kind you’ve always dreamed of? 





SPV 
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backgrounds, signs, etc.—when you lay eyes on these daring new colors by 


Wesco, world’s largest manufacturer of water-mixed paints. y 
17 amazing colors. Amazing because they're the richest, most individual Yj 
colors ever put on the market. Amazing because no matter how pale you tint Y 


¢ Yes, sir! You'll start planning masterpieces— Y 


them, they positively won't turn chalky, bluish 
or raw. Superfine milling assures a flat 
lay on the slickest surfaces. 


See for yourself. Write our nearest office today for 
the new color card just off the press. 
See every color full strength in a 
super-size chip, plus three let-downs. 
Just ask for the new Vivid Color Card. 


VIVID eva OLORS 7 


Make every job faultless by first smoothing out surface scars 
with Wesco Smoothawal Spachtling Compound. Just apply 
with putty knife. Only a few cents’ worth needed per job. 
Ready-to-use paste or economy powder (mix with water). 











WESCO WATERPAINTS, INC. 


World’s largest manufacturer of water-mixed paint products 


Trenton, N. J. © Matteson, Ill. © Good Hope, La. 
Berkeley, Cal. ¢ Los Angeles, Cal. « Portland, Ore. 
Seattle, Wash. ¢ Montreal, Que. ¢ Sydney, Australia Yy 


YL 
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denim. All of this merchandise was shown 
in appropriate settings in window and in 


tC ° terior displays. 
an 1a O att an Particularly interesting, perhaps, was the 
interior on the main floor. Saddles, boots, 
and similar cowboy gear were used for 
9) ry properties, and we also used fences made of 
dry, weathered cedar which has an inter 
Bra nd Promotion esting design of its own. Also used ex- 
tensively were tall, natural yucca trees in 
bloom, as well as branding irons. This 
By RUDOLPH A. AGUILAR equipment was all authentic and was made, 
The Marston Company Sen Diego nbsp ee wr this ca weaaanea 
Sranding irons were used for display pur- 
poses as if they were being heated over a 
log fire, and we used a special device which 


EK ATURED at The Marston Company such as ready-to-wear, ladies’, men’s and made the oe a oe One ere 

as a February event was a store-wide children’s sportswear, play shoes, millinery, actually burning. This all helped to make 
promotion called “San Diego County — scarfs, handkerchiefs, handbags, men's and the atmosphere desired. 

Cattle Brands”, which is our theme and an women’s barbecue aprons, chef's hats, pot ver each ee Seer ee: sao? 7 

exclusive with this store holders, pottery plates, glassware and lariat, and the illusion of floating in mid- 

Phe brand motif, created and designed by fabrics. The yardage items came in a 2! Was most satisfactory, as were the 

the company, was used in merchandise items — variety of colors in Pima broadcloth and ‘Steer heads made entirely of leather and 


each bearing one of the cattle brands of 
our county. 

(We had among these brands some of the 
most outstanding identification marks of 
our present day, some of them dating back 
to the time of the Spanish dons and well- 
known in local history.) 

At the base of each column throughout the 
main floor were units of ocotillo, smoke- 
trees, and tumbleweed finished in pastel 
shades reminiscent of the desert itself. 

In the windows, as can be seen from the 
photographs, we carried out the same theme. 
Silhouettes of cowboy activities on the back- 
ground gave a nice touch of atmosphere, 
and natural straw was. selected as our 
medium for floor covering. 

All of this equipment was created and 
executed in our own display department. 
It is gratifying to say that in the two and 
one-half weeks of the promotion we had a 
very satisfactory response from the public, 
and the event stirred up an interest that 
has already gone beyond the borders of 
our state. 


—Into all types of merchandise went the spe- 
cial design of The Marston Company, with 
authentic cattle brands of the county as the 
motif. A store-wide promotion resulted— 
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-lastic Sheets 
Reach Record Size 

Measuring 100 by 120 
rvlic plastic than twice 
v plastic available 


inches, sheets ot 
the size ot 
have 


production by 


more 
sheets formerly 
en put into 
ihm & Haas 


Plexiglas” 


commercial 
Company, manufacturer of 
Development of the 
eets 18 a noteworthy achievement in plas- 
cs manufacture, widening the 
signs based on plastics and making pos- 
plastic in many 
imension applications so far restricted t 


large 


scope ot 


ible the use of a large- 


) 
ther materials segmented constructions 


Russell Returns 


To Peck & Peck 
Thomas Russell has 
Peck, New York City, 
Robert Connolly, who had 
of display, is now buying 
ery and neckwear for the 
with Peck & Peck previously as 


Peck AY 
as display manager, 
been in 
handbags, 


rejoined 


charge 
milli- 


firm. Russell 





id been 
sistant display 
signed a few months 

display department of R. H 


position he 
ago in order to join 
Macy & Co. 


manager, a 





Leaves Cincinnati Store 
For Florida 
Watson A 


lay manager tor the 


Conlan has resigned as dis- 
new department store 
in Cincinnati, and 


Jack - 


been 


i J. C. Penney Company 
is returned to his home in 
mville, Fla 

filled as yet, and 
future 


former 
The position has not 
Conlan has not revealed 
1. 

plans. 


Adler-Jones Announces 
Staff Additions 
Mhe Adler-Jones Company, 
immed John D. McC 
sales force. He will represent the firm 
West Virg Virginia, North and South 
Carolina, Florida, and parts of 
Kentucky and Indiana. Previous 
Adler-Jones, Mc- 
Atlanta, 


Chicago, has 
arter as a member of 
rina, 
(;eorgia, 
nnessee, 


his association with 


Carter was a display consultant in 
nd prior to that time was a store manager 
Butler's, Inc., with which organization 
was connected for 15 years 
\nother appointment announced by Adler- 
lones is that of Gordon LD. Keerns, who 
ill be on the designing staff and will also 
ssist in analyzing and solving the display 


who require this 
formerly display de- 
Joseph Salon Shoes, | 


years. 


blems of customers 
rvice, Keerns 
and director for 
(hicago, for five 


Was 


goner 


Beaudry Joins Diamond, 


Charleston | 
R. J. Beaudry, for the past several years 
display manager for Interstate Stores, 


to head display for 
Charleston, 


is resigned in order 
e Diamond Department Store, 


Vest Virginia. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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To HELP You WITH Your 
DISPLAY PROBLEMS 


Color transparencies and 


BELL PHOTO & DISPLAY©346 CLAY SL LOS ANGELES | 
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hoto 
ments made to ANY SIZE. 


brochure of California 
on your business letterhead. 


G2xs/Yy 


PHOTOS of CALIFORNIA 
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ALLIED CISPLAY 


w=. | Room 325, Please! 
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All delegates welcome to the 
Third Annual Southern Display 
Association Conference at 
Memphis, Tenn. April 12 to 15. 
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STRIPED BEVY BOARD 
BLOCK BEVY BOARD 


PRE-FINISHED 4x8-ft. DISPLAY PANELS 


Large size, heavyweight paneling, laminated on both 
sides with a white surface, requiring no further finishing. 
Stripe and block effect are achieved through deep em- 
bossings that create an interesting third-dimensional 
effect. Stripes (illustrated) are spaced approximately 
3 inches apart and run the entire height of the board. 
Block Bevy Board consists of 91-inch blocks which 
repeat over the entire surface. Bevy Board, either 
pattern, can be formed along any embossing to form 
columns, displayers or screens. Excellent, too, for 
departmental and window dividers. Write today on 
your letterhead for a catalog and samples of these 
and other Greggory boards. 














GREGGORY, INC. 


2929 S. WABASH AVE. CHICAGO 16, ILL. 
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otpourri By Staines 2 
; , ; FRAN 
These displays are the work of Richard A. Staines, 193 
Vandever Dry Goods Company, Tulsa. The first shows 
a window featuring “Night and Day” as a_ recording, 


GENET 


00 





making a tie-in with the motion picture being shown at 
a local theatre. Animation is provided by the over-size THE ( 
record player, topped by a revolving record and the figure 20) 
of a conductor. Front of the machine simulates a tele \ICTO 
vision screen. The record was a sell-out as a result ot 149 
the display. DAVE 
For a sun- and heat-lamp promotion, Staines focused 115 
the lamp on a mother and her child in beach attire to 
carry out the slogan, “Bring the Beach to Your Home” 
Shirts were shown “On the wave of popularity”; the 
waves were in light gray and white, while the merchan- 
dise and ties were shown on the rigging of a_ sailboat. 
\ witches’ cauldron was used for “Black Magic” 
cosmetics, with the figure of a dryad rising from the 





steam and having bottles of the perfume suspended from 








each branch-like arm 








For the boys’ department of the store, Staines used a 








5-foot rabbit of papier mache for the Easter theme 
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BLISS DISPLAY CORP. 
160 West 34th St. 


KONAFIDE DISPLAY & DECORATIVE CO. 
6] West Sith St. 


125 Filth Avenue 


16.38 West 37th St. 





4 DARLING CO. 
17 West 34th St. 


{02 West 27th St. 
193 Seventh Avenue 


500 Fifth Ave. Bldg. at 42nd St. 
THE GRENEKER CORP. 

250 West 54th St. 

\ICTOR HAIDA DISPLAYS, INC. 
119 West 24th St. 


DAVID HAMBERGER 
115 West 31st St. 


} West 18th St. 

VADISONTA MANIKINS, INC. 

lot West 25th St. 

MANHATTAN MANNEQUINS, INC. 
119 Prinee St. 


IESSMORE & DAMON, INC. 
100 West 27th St. 


MLEO MANNEQUINS 
7 West 36th St. = e U v1 o 
\AEGELE-HORNER. INC. 
lo4 West 24th St. 
(Associated with American Model Form Co.) 
PRICE FABRICS CO. 
67 West 44th St. 


\ADIANT GLASS FIBERS CO. 
ll West 29th St. 

HEUER CREATIONS, INC. 
7 West 38th St. 

MENKER DISPLAYS, INC. 
} East 12th St. 


HERMAN WEIR. INC. 
rooms — 209 East 26th St. 


\T SIEGEL, INC. 




































New York 1s always on Display 


Fe 


BERTHEIM 
CHARROT CO 


DECORATIVE PLANT CORP. { 


DISPLAY FIXTURE CO.. INC. 


NJFO--TW LY 





DISPLAY CORP. \; Ie, Yarv \ e Ss i 


WINDOW DISPLAYS of unmatched 
brilliance are here in this 
provocative city. Newest 

fashion slants are first 

interpreted here. ART— 

BOTH OLD AND NEW in the 
finest museums anywhere whets 
the appetite for beauty- 

stirs the imagination. LIBRARIES 
AND THEATRES are added fillups 
for every promotional person 

with foresight. Here is vital 
inspiration. 





222 East 92nd St. 


New York 


IS ALWAYS 


sTth St. 

NSGAARD & ASSOC., INC. 
.efeller Plaza 

INE DECORATIVE CO... INC. 
ivette St. 

‘ERVICE, INC. 
\tlantie Ave.. Brooklyn 
ISPLAYS 


h Avenue 









on LiseLay 
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Featuring 


one 


of our varied and extensive 
range of mannequins. 


There is a Morgese Soriano 


Mannequin to suit every purpose, 


moderately priced. 


Write today for Catalogue nee 


or see our representative. 


CANADA'S LARGEST MANUFACTURERS 
OF DISPLAY MANNEQUINS 


Morgese, Soriano Company Ltd. | ».\. sem 


431 King Street, W. 


Toronto, On 


| REPRESENTATIVES: 
| EASTERN 


FAYE PERM DISPLAYS 
8 St. Catherine E., 
Montreal, Que. 


CROMWELL 
ASSOCIATED SALES 
P. O. Box 1198 

St. John, N. B. 


EASTERN ART PRODUCTS 
321 E. 22nd Street 
New York, N. Y. 


WESTERN 


KING AGENCIES LTD. 
43 Albert Street 
Winnipeg, Man. 


316 Homer Street 
Vancouver, B. C. 


MARK KEARNS 
1703 Stephen Street 
Vancouver, B. C. 


OVERSEAS 


AGENCIES (Pty) LTD. 


t., Canada Johannesburg, S. A. 














Gear your store 


for competitive 








(lays ahead 





~ 


FOX DISPLAY COMPANY 


i515 BROADWAY 





--.mo question about it... retailers will have to do a 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 


picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 

not talk it over with a KORRECT-WAY representative? 





SAN ANTONIO, TEXAS 


Many Display Uses Seen 
For New Saw 

A new brochure describing the Boice- 
Crane Company’s 14-inch band saw is being 
made available to anyone addressing the 
manufacturer at 896 West Central avenue, 
Toledo 6. Filled with pertinent facts re- 
garding the various models and accessories, 
this interesting folder fully describes and 
illustrates this popular saw, which has 
many uses in display shops. 

Tests are said to prove that this band 
saw saws from two to four times more 
lumber footage in a given time than other 
14-inch units and averages three times 
faster. All mechanism, motor, etc., are fully 
enclosed; there are no cross-arms, or ex- 
posed moving parts. The blade tension is 
calibrated for all widths. 





Packaging Exposition 
Planned For West 

Plans for the first Western Packaging 
Exposition and Conference were significantly 
advanced at a meeting of Pacific coast 
packaging leaders held recently in San 
Francisco. 

The exposition, first major event of its 
kind ever projected for the far West, will 
be held in the San Francisco Civic Audi- 
torium, August 10-13. Some 100 com- 
panies engaged nationally and_ regionally 
in the manufacture and distribution of ma- 
chinery, equipment, materials, supplies and 
services in the fields of packaging, packing 
and shipping will exhibit. 
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Chicago Club Appoints 
Program Committees 
he following committees have been ap- 
pointed by the Chicago Display Club to 
arrange programs for the next four months: 

For March, chairman, Reed Schlademan, 
The Fair Store; Werner Lewy, manufac- 
turers’ representative; Marjorie Smith, 
Edgar A. Stevens Company, Evanston; 
Dave Rosen, Kaplan Textiles. 

\pril, chairman, John Courtney, Sears, 
Roebuck & Co.; Mort Bernstein, Dazian’s; 
Ray Morgan, The Morgan Company, and 
Jim Murray, New Boston Store. 

May, chairman, John T. Chord, Mont- 
gomery Ward & Co.; Phil Goldberg, 
Schack’s, Inc.; Phil Bregstone, Maharam 
Fabric Corporation; John Nugent, Madi- 
gan Brothers. 

June, chairman, Howard Oehler, Wie- 
bolt’s; Fred Greco, Advertising Arts; 
Al Cook, Cook & Meier, and Cliff Dorsey, 
Sears, Roebuck & Co. 





Charm Announces 
Contest Rules 


Charm magazine, 122 East 42nd street, 
New York City 17, has released the rules 
for the publication’s “Two Weeks with 
Pay” vacation display contest. Sixty-three 
stores are eligible to enter, these being the 
Charm promotional stores throughout the 
country. The contest ties in with the May 
issue of Charm. 

Displays must be directed to business 
girls, based on the theme mentioned above. 
Charm display material must appear in 
the windows, and merchandise displayed 
must be from the editorial pages of the 
magazine. Photographs must be mailed to 
Charm by not later than May 25. 

First prize is a hundred-dollar Savings 
Bond, plus Charm’s “Oscar” award. Sec- 
ond and third prizes are bonds for $75 and 
$50, respectively. Judges of the contest are 
C. R. Keeley, advertising manager, Beauty 
Fashion; Lester Gaba, display consultant; 
Shirley Burkhard, Charm advisory com- 
mittee member, and R. C. Kash, editor, 


DISPLAY WORLD. 


Display Effects Moves 
To Texas City 
Cecil S. Rockney, head of Display Effects, 
Los Angeles, announces the removal of the 
company to Dallas, where it will continue 
in the design and manufacture of custom 
displays. The move is being made to de- 
crease the distance from the plant to many 
of its clients. 
\s its Southern representative Display 
tects will have Ed J. Bush, with head- 
quarters at the Dallas office. Bruno Stunte- 
will cover the Western, Northwestern 
al mid-West areas, and his showroom 
location will be announced at a later date. 
e new address of Display Effects will 
21 Browder street, Dallas. 





Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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DECORATIVE DISPLAY CO.., 


70 WEST 40TH STREET, NEW YORK 18, 


ER GREETINGS 


TO ALL OUR MANY FRIENDS 


INC. 


N. 
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No. 60—TROPICAL PLANT 
DISPLAYER 


A life-like creation of lasting construction. 
Heavy gauge aluminum leaves on metal 
stems in natural green color. 22-gauge, 
6'' wide white 
Natural peat moss covers base. Lacquer 


finish. 50" wide x 6' high. Base 22" dia. 
Each .. . $47.50 


expanded metal spiral. 


DISPLAY WONDERS, Inc. 


1113-15 Keith Bldg. Cincinnati 2, Ohio 

















STUDY \N 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicaao. I. 








@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Turner Honored 
By Displaymen 

Eugene Turner, display manager for 
George Muse Clothing Company, Atlanta, 
was guest of honor at an informal luncheon 
attended by displaymen in Jacksonville, Fla. 
on February 28. Among those present were 
Ray Williams, Cohen Brothers; Don 
Springer, Levy's; R. FE. Seitz, Furchgott’s ; 
William Burleson, J. C. Penney Company ; 
George Pryor, Falk's, Tampa, and Dick 
Dougherty, Luke Brothers, Valdosta. All 
were the guests of Bob Perry, Perry's Dis- 
play Service, Jacksonville. 

Turner and Mrs. Turner were returning 
to Atlanta after a short vacation trip. 


Jumble on 
For Ribbons 


\ novel basket displayer has been intro- 
duced by Freydberg Brothers-Strauss, Inc., 
New York City, creator of “Beautye” rib- 
bons, to solve the problem of how to dis- 
play assortments of decorative tying ribbons 
in the retail store. The attractive light- 
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weight basket is made of white plastic a 
does service both as: a display piece and 
point-of-sale aid when casually filled with 
a varied assortment of gift-tie packages 
and spools of narrow ribbons, from which 
the customer can make her own selection 
This eliminates the bother of pulling small 
packages of ribbons from drawers and keeps 
ribbon counters looking neat and inviting. 
Because the ribbon basket is a light, com- 
pact unit, it can be easily moved from one 
part of the counter to another, bringing 
the display in complete color range directly 
to the customer. 


Announce Displayer 
For Luxury Items 
Designed for the 
jewelry and similar merchandise, a peacock 
displayer has been placed on the market by 
Dan Derieg Company, 553 Mission street, 
San Francisco. Finished in white, the pea- 
cock has brushed gold crest, wings and 
tail. A crystal glass fits into a slot in the 
base in order to hold the merchandise. 


display ot perfumes, 


National Ass’n Display Directors 
Clinic Set For May 9-12 


By JOHN T. CHORD 
Publicity Manager, National Association Of Display Directors 


What has happened to the National Asso- 
Display Directors? What has 
Well, if the truth is wanted, all 
publicity of any sort has been shunned 
pending the development of: 1. A program 
2. The 
3. The 


announcement of an aggressive membership 


ciation of 
happened? 


for the first annual display clinic; 
selection of a clinic meeting place ; 


campaign. 

Those three have been 
plished, and while the National Retail Dry 
Goods Association has announced the forma- 


factors accom- 


tion of their own group—which, in- the 
interest of publicity-display coordination, 
the NADD salutes —the NADD announces 
enlists, in the 


its plans and interest of 


display direction by display, the construc- 
tive assistance of creative and administra- 
tive display management who believe dis 
play can do something tor itself; who be- 


lieve display is capable of its own direction 


The formation of the NADD to succeed 


the International Association of Display 


is certainly representative of constructive 
thinking. In fact, 1f a parallel is in order re- 
garding the avalanche of criticism launched 
upon the NADD by its own members who 
asked, “What's going to happen to assistant 


NADD 


question of those mem- 


and apprentice displavmen?”, the 
can ask the same 
formation of a 
display management group by the NRDGA. 
(Non - participating management 
would be able to attend such meetings of 
clinics at a fee set by the NRDGA for 
non-members 


bers who now. laud the 
display 
but would not be privileged 


to participate in management.) 


The NADD, on the other hand, is pur- 


posed “of display, by display, and tor dis- 
play”, and any 
of freedom” in its application to sincerity 
or purpose is not accidental. The NADD 
believes display is capable of its own man- 
qualified to effect its own 
better equipped to 
accomplish its own coordination than any 
other medium. 

The first annual clinic of the NADD is 
to be held in Geona City, Wis., 
ments made in January) at the Nippersink 
Lodge and Country Club. The committee 


inference to “a new birth 


agement; 1s 
evaluation, and 1s 


(arrange- 


in charge of clinic arrangements reports 
acceptance, at this early date, of better than 
half of the 48 participants in clinic. pro- 
grams. The dates of the 
as May 9-12. 

Membership folders, which include a com- 
plete outline of the NADD objectives, have 
just been mailed out to complete lists of 
directors. Any additional data 


required regarding membership, clinic ses- 


clinic are set 


display 
sions, plans or arrangements can be ob- 
contacting any of the following 
Chairman, Raymond 
Bianchi, Goldblatt Brothers, Chicago; 
comptroller, Joseph Apolinsky, Loveman, 
Joseph & Loeb, Birmingham; committeemen, 
Harold H. Benson, The Baker Compan 

Minneapolis; John T. Chord, Montgomer) 
Ward & Co., Delbert S. Ford, 
Consumers Power Company, Jackson, Micl 

Robert O. Johnson, Commonwealth-Edison 
Company, Chicago: Richard A. Staines, 
Vandever’s, Tulsa; Joseph Vent,  Rik« 
Kumler, Dayton; Lee Wardrip, The Ernst 
Kern Company, Detroit, and Frank White- 
H. Fyfe & Co., Detroit. 


tained by 


NADD 


members: 


( ‘hicago . 


lam, R: 
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Famous ““VELVETY’”’ Close-Stitch Grass 
NOW IN VARIETY of SIZES 


Art R. Cohen has this quality "grass" in different length rolls 
and in various widths to fit any small, medium or large arca with 
one piece. 
























Grass in rolls now makes it unnecessary to fill 
in a large area with many skimpy. broken-up 
mats. Now, you can fit long-narrow strips, | Standard 50 
wide-long areas or any regular or irregular * 
space with one piece. ey | 
"VELVETY" really looks like grass. Always | Size Mats 
concealed burlap back. Smooth, even appea-:- 
ance ... lively grass green color. 

Available in Natural Raffia Grass at same prices 5 tt. Widthx 6 ft. roll $ 8.50 
3 ft. Width x 15 ft. roll. $12.00 
17 in. Width x 30 ft. roll. $14.90 
5 ft. Width x 15 ft. roll $21.25 
3 ft. Width x 30 ft. roll. $24.00 


“ic ART R. COHEN CO. "sunt 


810 PENN AVE., PITTSBURGH 22, PA. 
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SCATTER GRASS — 2-lb. carton. $ 
Covers approx. 20 sq. ft., 1°’ thick. 2-95 
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THE WHITE SPOT 
1k IS EXACT CROWN 
bP 43 


At least twice as fast and neat as a pin—the narrow crown tacker 


is made for the problems of your industry. 


Jts DUO-FAST with a Jilly jaw 


DUO-FAST Jiffy Jaw is something special—it takes just a second 
to relieve your jammed tacker—Click it's off—Click it's on—no 


delay and on with your production. 


FASTENER 


848 FLETCHER ST. 





CHICAGO 14. ILL. 


















































DISPLAY WORLD 


selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 


s & 
Here’s where KORRECT-WAY mannikins fit into your 
Or RU | ive picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 
ays a ed not talk it over with a KORRECT-WAY representative? 


Gear your Store -+.no question about it... retailers will have to do a 


WRAY WILLIAMS DISPLAY CO. 





21-23 So. Second Street 535 Gravier Street 
MEMPHIS, TENNESSEE NEW ORLEANS, LA. 


Aluminized 
REFLECTOR LAMPS 


Mne HEAT 


SHELDON 


INFRA-RED 
HEAT LAMPS 


125-250-375 watts 
Regular and Pyrex Glass 
Red, Amber, and L. |. Frosted 
Available in 110 and 220 volts 


i NEXT TIME 
300 Waits Reg m SPECIFY 
ayoiteble i st on : Sheldon 


SHELDON ELECTRIC CO., Inc. 


68-98 COIT STREET, IRVINGTON 11, N. J. 


40 to 
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Functional Displayer 
For Stein Products 

Paull Manufacturing Company, 426 North 
Armour street, Chicago 22, has developed 
a novel displayer for showing the “Paris” 
line of garters, suspenders, and belts manu- 
factured by A. Stein & Co., of the same city, 

The unit is a streamlined floor stand of 
finished maple, and can be adjusted so that 
it is horizontal, slanting or in a vertical 
position. Sixty oval belt packages, 64 pairs 
of garters or 64 pairs of suspenders are 
held on the displayer. 

Additionally, the well known company is 
furnishing small sets of stands for counter 
use and a large window stand with a giant 
reproduction of the oval belt package. The 
large stand will be furnished dealers on 
an itinerant basis. 





Luke Discusses 
Hudson's Display 

“A displayman must judge the kind and 
amount of showmanship his particular store 
requires,” said Oscar Luke, display director 
of the J. L. Hudson Company, in a talk 
before the Detroit Display Club on March 5. 
“Since the size and importance of. stores 
differ, the displayman should realize that 
his success will be measured by his ability 
to present properly his own store. But 
showmanship is right down the alley of 
every displayman,” Luke emphasized, “and 
it is important in display at both the big 
and the little store.” 

Luke continued his talk with an accom- 
paniment of slide-films which depicted the 
type of showmanship used at the J. L. Hud- 
son Company, second to the largest of the 
nation’s department stores. 

To show possibilities for showmanship, 
Luke presented slides of the traditional 
Hudson Thanksgiving parade, which costs 
up to $25,000 each year and which features 
such items as a Donald Duck 11 feet high, 
and a “doodlebug” balloon float which is 
40 feet long. As a sidelight on display pre- 
sentation, Luke mentioned the necessity for 
extreme accuracy in showing’ mythical 
characters familiar to children. One year, 
when Hudson's display department worked 
up a Santa Claus costume in white velvet, 
which seemed aesthetically satisfying, let- 
ters poured in from children who insisted 
that Santa just didn’t look like himself. 

Luke emphasized the subject of size- 
relativity in display by pointing out that the 
display background for the “Michigan on 
Canvas” art exhibit was completely changed 
for the tour of the show throughout small 
towns in the state. He also showed pictures 
of Hudson's tamous flag, which measures 
90 x 235 feet but looks small on the 21-story 
Hudson building. The same flag, when 
exhibited on the front of the National 
Capitol during a Flag Day ceremony seemed 
to cover the entire center area. 

Besides the sheer size of Hudson display 
work, the work required by Hudson's c¢ 
plete, storewide promotions was discussed 
by Luke. “For example,” he pointed out, 
“six months of research went into prepara- 
tion for Hudson's ‘Christmas in Many 
Lands’ windows last year, before actual 
production, all of which was done at 
store, began. 

“It is necessary in a store-wide promotion 
for the display department to take every 
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k of merchandise and glamorize it,” said | 


speaker. “For example, during Hudson’s 

BR i:dal Week, windows also feature furni- 

and kitchenware as bridal purchases. 

[t is possible in display to bring in the 

ior and everyday atmosphere of the 

he said. “In one bridal fashion 

show, the stage was decorated by a copy of 

the Hudson front with two display windows 

wing. A displayman, weary at the end 

the day, falls asleep in front of his 

windows, and dreams that the mannequins 
he has dressed have come to life.” 

luke concluded his talk with slides show- 

11 the coordinated promotions used at 

Hudson's for Valentine’s Day, a high school 

fashion show, and the original sketches for 

several windows as well as the finished 

result. 





Adjustable Model Kitchen 
Helps Sell Equipment 


To help Mrs. America plan her dream 
kitchen, Youngstown kitchen dealers are 
ready with “Min-A-Kitchen” plastic scale 


models of all Youngstown kitchen units. A 
model floor and walls for a kitchen of any 
conceivable size or shape accompany the 
pieces, which can be set up and arranged 
to the complete satisfaction of the customer 
as they will actually appear in the finished 
kitchen. The model kitchens are thus effec- 
tive sales helps and as store or window 
displays, also, as well as demonstrators. 
“Min-A-Kitchens” are packed in handy 
traveling cases for salesmen. One “Tenite” 
miniature each of every Youngstown sink, 


D tar 
++, 


# 5B % 
+s, “& 





Moy 


and two each of every Youngstown cabinet, | 


refrigerator — 32 
are stocked 
models are 


plus model stove and 
different plastic pieces in all — 
in each case. The _ plastic 
extremely durable. 

The miniatures are moulded in gleaming 
white, with painted black trim where it is 
called for. Hardware is moulded of silver 
Tiny small 
hardware pieces are inserted through cor- 
responding holes in the cabinet, drawer, or 


“Tenite”. projections on the 


32963, 
3 


ink and heat welded on the inside so they | 


can't be knocked off accidentally 





Correction Noted 
On Easter Unit 

The February advertisement of 
England Decorators Supply 
Kingston street, Boston 11, for an 


New 


Company, 122 | 
easter | 


play unit contained a typographical error | 


resulted in the wrong size being 


wn. Consisting of a translucent stained 


which 
glass window effect in 

gold metallic 
e, the unit is 5 


candles and a 
feet in width by 6 feet 
eight. The stained glass effect can be 
behind the translucent 


ninated trom 


mn 





We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
harge is made for this service, of 
-ourse. 
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Peat Let this exquisite Display Piece highlight your M 
Bo oe 


Mother's Day promotion. . . . And we have loads 


ass 


¥ * 

at and loads of beautiful Carnations in various sizes, 
LE 

‘he attractively priced in gross lots. 


DECORATIVE PLANT 


CORPORATION 
27th St. at 9th Ave., N.Y.1, N.Y. 
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No. 1699 (large photo) — 
GRACEFUL OVAL DOU- 
BLE-TOP RACK. SINGLE 
UPRIGHTS. 5 ft. long., $50.75 





No. 1657 (above) — SINGLE 
TOP WITH SINGLE UP- 
RIGHTS. FOR SALES AND 
FEATURES. 5 ft. long. 

$26.75 





No. 1659 (above) DOUBLE 
TOP WITH EXTENDED 
ARMS FOR MAXIMUM 
HANGING STRENGTH. 5 
ft. long $54.75 





DISPLAY WORLD 


All these beautiful, sturdy, all-chrome racks on double ball Write for our Complete Cata- 
bearing casters feature solid CHROMED cast-bases and arms. logue — Visit our convenient 
Heights and lengths as desired. Immediate delivery. showroom. 











Stuart MU. Lerner, Tue. 


225 WEST 34TH STREET NEW YORK 1, N. Y. 
SUITE 2118 


LACKAWANNA 4-+7564 





Gear your store 
‘for competitive 
(lays ahead 











-+.no question about it...retailers will have to do a 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 
picture. For here is a complete line for every display 
need ...styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 

not talk it over with a KORRECT-WAY representative ? 





MELVIN §. ROOS AND COMPANY 


i81 PRYOR STREET, S. W. 


ATLANTA, GEORGIA 
























































Again! Solid Cast-Base All-Chrome Racks 


| 
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Practical Display Ideas 
Spark Store-Wide Program 

At the 14-story store of Spear & Co., 
Pittsburgh, a major modernization progr: 
is underway in which considerations 
effective and efficient display are playing 
important part. Cooperating with a_ loc 
architect, John Schurko, management a 
display executives are achieving profital 
improvements in the showing of mercha 
dise, lighting, traffic-flow, and custon 
service. Already showing gratifying publi 


response are the modernized main floor, the 


second Hoor devoted to men’s clothi § 
draperies and rugs on the tenth floor, an 
electrical appliances and radios on ti} 


MARCH, 1948 


t 
I 
! 


r 


\ 


y 


I 


1i¢@ 


eleventh floor. And the completion of an- 
other new floor — women's and misses” 


apparel —is scheduled for Easter week. 


Taking the first floor as an example o 


¢ 


the display problems involved) and_ their 


successful solution, three factors are not 
worthy. Throughout the area, partition 


»’ 


and view-blocking equipment have been en- 


tirely removed. A mezzanine balcony en- 
circling the store provides additional de- 


partment space. Flooring and light treat 
ment is uniform and particular attention ha 


» 


been paid to color scheme and specially- 


designed equipment. 


A fine mural stressing Pittsburgh's com 


merce, industry, art and education, done in 


gold and rather strong pastel shades, give 
the keynote colors. The entire ceiling 1 
done in cheerful yellow which reflects 


Ss 


S 


a 


sunny atmosphere throughout the first floor 


departments. Counter tops are a fine clea 
light blue, walls are pastel rose, column 
are pale blue, with balcony railings an 
supports in a strong dark blue 


I 


S 


d 


Display cases, designed especially — tor 


Spear & Co., introduce a combination « 
stainless steel and glass. For these case 
the solid sheets of stainless steel wer 
impressed with a fine mesh pattern know 


as “Rigid-Tex” resulting in an illusivel 
light and airy impression, 1n what 1s reall 
very substantial furniture These counte! 


are sectional and combine circular piece 
with straight units, and give in actual us 


Tt 
Ss 
e 
n 
Vv 
y 
S 
S 


better customer circulation than the usual 


aisle type operation. The house is introdu 


ing the practice of placing as much met 
} 


chandise as possible betore the customer 1 


counter sections and supplementary cases, 


depending for sales on this extension 


merchandise display as against the forme 


of 


r 


practice of having stock stored off the floor 


and behind counters. The metal textut 


surface, quite modern itself in’ effect, lend 


e 


S 


itself to variety in) display, protessionalls 


d 


II 


eC 


if 


} 


speaking, by its reflection of ceiling at 
wall colors, and from the tact that it wil 
take colored lacquers where store-wide dis 
play programs require color unity | 
sections of the counters alternate tops 
glass above display bases, and a_ vel 
smooth plastic effect, simulated fine leath« 
in pale blue. Pwo other special counters 
have been installed, a self-service displ 
unit for use in connection with spect 
events, and a hat bar designed for quick 
millinery service. 

In the 20,000 square feet ot first flo 
space, Spear & Co. now carries 16 new dé 
partments. Overhead illumination is_ fro! 
floodlights studded across the ceiling. | 
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48 
the back-stock-cases which form a central 
unit in each department or section of the 
first floor, merchandise is completely illu- 
r minated by refraction of light from  bulb- 
edge glass shelves. Instead of having light- | 
ing built into the back of the stock cases, | 
7 the counters have lighting installed so that 
t it shines on the bulb edge glass shelves and 
is flected onto the merchandise equally | 
a not only on its top as in conventional | 
case lighting. Display cases themselves are 
lighted from the bottom instead of the top | 
in order that the point of vision of the | 
e customer be not obstructed. 
> pecially adapted to the overall design / 
I of the main floor sections are the latest | 
developments in cash registers in each de- | 
: partment. These provide instantly the total 
: audited sales, by departments, by clerks and 
by transactions. In blond tones harmoniz- 
it ing with the decor of the modernized sec 
i tions this equipment registers not only cash 
€- sales, but charge and budget sales as well, 
ns greatly simplifying office work. 
y By the combination of these modern 
answers to department store problems, 
Spear & Co. has achieved an entirely new 
t feeling in ground floor display. To the 
AS customer entering the store from wintry 


streets, or on the evenings when the store 
s open tor business, the effect is that of 
| coming unexpectedly into an atmosphere ot 3 
in al rly summer morning No. 12 


02—COOLIE HATS 
” High...£18.00 Doz. 














. Display Director O. F. Brandt, whos: ae 6 
is irtment is heavily involved in the Spear 14 Diam. * 
a & Co. progressive modernizing program, is 
probably one of the busiest men in Pitts 
i burgh \s each remodeled floor is offered 
1S to the public, gratifying sales record in- 
d creases seem to follow automatically, indi 
cating that this kind of modernizing is a 
. worthwhile function of display 
s Ferguson Fit Again 
After Long Illness 
vs nch W. Ferguson, Jr.. who returned 
é t display field several months ago afte 
Y ng illness culminating in a_— serious 
: ition, reports that he is back in good 
. once more. Since last fall he has 
r in charge of display for Siegel's 
| lian, San Antonio. 
ex-serviceman, Ferguson was formerly 
a manager tor Frank Brothers, of the 
city 
Vancouver Visited 
By Campbell 
W. Campbell, formerly display director 
S 1 irson Pirie Scott & Co., 1s now visit 
latives in Vancouver, B. C.; he will . es 
I some time in the West before return hy ond: $\3- 
[ Ing to Chicago to open his own business as é K " ond" 
lay consultant oe 
= 2A - “ 
We invite DISPLAY WORLD - ALWAYS 
aders to make frequent use of the ' FIRST 
Service Bureau for information on WITH 
esources for all types of display ma- 
erial and equipment from air brushes THE 
zebras (stuffed), or for general : ; nEWEST!” 
msultation on display problems. No - ‘ 
harge is made for this service, of ‘fe 
; Durse. 133-35 WEST 19th STREET © NEW YORK 11, N. Y. 


27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 
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Gear Olll store ...no question about it... retailers will have to do a 
selling job from here on out! And effective merchandise 


presentation is your most powerful salesmaker. 


























o e 
Here’s where KORRECT-WAY mannikins fit into your 
Wf Compe "Te picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 
ayS a ed not talk it over with a KORRECT-WAY representative? 





SEVERAL DISPLAY CORP 


CINCINNATI NEW YORK CITY 
140 West Fourth St. 500 Fifth Ave. Bldg... at 42d St. 
Cincinnati 2, Ohio Lower Level, Rms. 49-50. N. Y. C. 18 





MODERN STORE DESIGN AND 
DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 


ad | 
’ 
« 
t 
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. - - Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 
of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., 174! Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


NAME 


ADDRESS 





CITY STATE 
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$500 Bond First Prize 
In Display Contest 


Raincoats for men, women or children are 
to be the featured merchandise in a national 
display contest being sponsored by the Na- 
tional Rainwear Manufacturers Association, 
350 Fifth avenue, New York City. The 
displays may be installed during March, 
April or May and entry is by the customary 
photograph. First prize in the contest is qa 
$500 Savings Bond. 

Entries in the contest will be on view at 
the association’s annual fashion show and 
dinner in New York City during June, 
Members of the judging committee will be 
announced later. 





Display Guild Hears 
Stage Designer 

The St. Louis Display Guild allied itself 
with the American National Theatre and 
Academy on March 3 to hear an address 
by Lee Simonson, stage designer, who de- 
livered an illustrated lecture on theatre 
architecture and _ backstage techniques. 
Simonson received international recognition 
again this year for his sets in the “Ring 
Series” for the Metropolitan Opera Com- 
pany. 

The St. Louis club is currently handling 
the distribution of window cards and other 
display material for the Red Cross cam- 
paign, the sale of Easter seals for the 
benefit of crippled children, and other civic 
programs. 





Display Material Offered 
For Crochet Week 


The National Needlecraft Bureau, Inc., 
sponsor of a nation-wide crochet contest, 
has prepared various pieces of display ma- 
terial to be used in windows and_ art 
needlework departments during National 
Crochet Week and the following months for 
the duration of the contest. This material 
is offered free to stores wishing te par- 
ticipate in the promotion. Also available 
are contest rules sheets in quantity, and 
newspaper and radio publicity stories that 
will inform the public of individual stores’ 
activities in the contest. The material may 
be obtained by writing to the National 
Needlecraft Bureau, Inc., 385 Fifth avenue, 
New York City 16. 


Vollmer Speaks 
On Display 

Lawrence Vollmer, display manager for 
Joseph Horne Company, Pittsburgh, was the 
featured speaker before a recent meeting 
of the Electric League of Western Pennsyl- 
vania. He pointed out the need for dis- 
play planning, and a definite display policy 
tor all types of stores. 





Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Sylvania Offers Guide 
To Effective Store Lighting 

Compiled to demonstrate how more goods Pres er ved! 

1 are can be moved at a profit by means of 

ional lighting which focuses maximum attention j 

Na- on the merchandise, a comprehensive new Fl m p f 

tion, booklet entitled “The Right Ways To Light a e€ roo - 

he Your Merchandise” has been announced by 

arch, Sylvania Electric Products, Inc. % 

nary Based on the principle of “Area Bright- 

is a ness Control,” evolved by Sylvania Electric * w . 
through extensive field studies and bright- 

V at 2¢ noimeering 4 strate i -D< > 

ne engineering, the illustrated, 4-page Metaous 

an manual describes how carefully controlled 

une. nd correctly proportioned brightness levels QEE HNUT B 

n tly | 1g tev . ranches, green, purple, 3 to 4 ft. long—doz. J 

| be in five lighting areas—ceiling, lighting 'g ates st g oz. $ 9.00 
equipment, vertical backgrounds, merchan- Natural 


dise and floor — will result in sales-provok- 


ing displays. | SMILAX Long vine, green and wine, 3 to 5 ft. long—doz. 12.00 
7 realize full benefit from a new system Matesat 
of artificial illumination, readers are ad- 


self vised to consider lighting as a complete MAGNOLIA as SS 21.00 


and unit, which includes general illumination, 


ress accent lighting, showcase lighting, and wall m 

de- display lighting. ASPARAGUS FERNS 10 to 12" long—hundred 6.00 
atre ners rerhead i er : esto: 

= General overhead illumination is desig eteeas 

es. nated the “utility workhorse” element in 


me the whole system, and should be of the BOSTON SERRNS Tae hate 12.50 


type and character best suited to the various 


m- types of merchandise. For this purpose Holland 

fluorescent lighting is recommended because 

jing it directs much of the light down on the SEA MOSS Miniature willow-like green—doz. bunches. . 3.00 
her merchandising areas while diffusing sufh- 

—_ cient soft illumination over walls and ceil- PEpPEe” GRASS Painted green, good for hedges—Ib. 1.25 
the ings 

di Wall cases, tiers of shelves, niches and italian 


other rim-of-the-store merchandise displays RUSCUS Green Dyed or painted for hedges—lb. 1.00 


require varying amounts of supplementary 


light, depending on the size, according to Eucalyptus 
the manual. When most of the goods is BRANCHES ; 
displayed along the walls, as in small stores, Green, beautiful branches—lb. 2.00 
nc., a relatively high degree of illumination is Natural 
est, required for maximum attention value and 
na- easy inspection. In large floor areas, how- RAFFIA All colors, long hanks—lb. 1.20 
art ever, overlighted wall displays will divert 
nal attention from aisle or island featured | 
| ise energies a 3 NISH ICHE MOSS. 
lor merchandise. Concealed overhead fluores- SHEET, SPANISH AND LICHE OSS 
ial ‘ent strip units of suitable sizes are indi- : . . . . 
ie eee pag cep lage Send for folder and price list of 200 items to trim displays. 
4 cated for most wall displays. 
ble Showcases impart an especial appeal to 
nd goods, the manual points out, because of A T FL & DISPLAYS 
rat favored aisle location and glass enclosure, an INC. 
es a 


but since the merchandise must be in- 
ce spected from outside the case the interior M A N U F A Cc T U R E R S e | M P O R T E R S 
la light source should be the same as that 
ue, used for general illumination. Fluorescent 43 W. 56th a NEAR 5th AVE. NEW YORK 19, N. Y. 


lamps minimize reflections, the enemy of 
good showcase displays, and flatter goods | 
with smooth, lustrous or highly polished 
suritaces. Incandescent bulbs, however, may | 

















be used for jewelry and diamonds where i — 
or a maximum of brilliance and sparkle is e 
ef MLO LL 
1g ln addition to detailed discussions of the (A 1S 
1 


l- main elements of store lighting, the booklet 
utlines window lighting, store front illu- 


mination and lighting standards. It is a 
available upon request from Sylvania Elec- | 
ra Products, Inc., 211 Derby street, Salem, l (14 


Don’t forget—send in your news 
tems about all happenings in the 


lisplay field: births, deaths, marriages, Marlow anne MIS 


hanges of position, anything pertain- 508 BROOME ST. NEW YORK 13, N.Y. 


ng to display or displaymen anywhere. | ; . ae —— oe 










if 
































DISPLAY WORLD 





Member 


CATIONAL ASseciation 


Ld 


112 W. 42ND STREET 





Be ready tor SUMMER 


with these ever popular items! 


FLOORINGS 
@e@RAFFIA FLAGSTONE 
e SAND AND CORK PAPERS 


STRIPE -SHEEN 


This new and novel display material is on a background of clear, 


ewooond 


translucent and crinkled material with three-inch heavy velour 
stripes in beautiful pastel colors spaced three inches apart. 36 
INCHES WIDE IN 12 YARD ROLLS. It has taken the display 
field by storm because its beauty and richness cannot be 
equalled. It has many display uses. Write for sample. 


tr surat manne Also write for new swatch folder, showing actual samples of our 


{ beautiful and colorful display papers. 
A 
DINGLEMAN-WOLFF CO., Inc. 


Originators and Manufacturers of Distinctive Display Papers 


NEW YORK CITY 18 








Gear your store 
for competitive 
days ahead 








...no question about it... retailers will have to do a 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 


picture. Fcr here is a complete line for every display 
... Styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 

not talk it over with a KORRECT-WAY representative ? 





WILLIAM'S CORPORATION 


4 SOUTH LIBERTY ST. 


BALTIMORE, MARYLAND 













California Brown-Out 
Gets Under Way 


The days ot war-time brown-outs were 
easily recalled in parts of California carly 
this month as the State Public Utilities 
Commission ordered the curtailment of 
electricity use by a mandatory 20 per cent 
The order was issued as a result of the 
severe drought which has cut the produc- 
tion of electricity to an alarming extent, 
The principal shortage is throughout the 
northern and central areas. 

Many retail stores have completely 
blacked-out their window displays, and 
others have dimmed them rigorously. There 
is no apparent relief in sight at this time 

Los Angeles and other Southern = Cali- 
fornia cities have not been so_ seriously 
affected to date, but arrangements are being 
made to take similar action should the 
need arise. 

Interesting Setting 
For Pogue Style Show 

A swirl of powder-blue netting sprinkled 
with silver flitter, and a gold metallic back- 
ground curtain provided the setting for a 
“Teen-Age Fashion Show” held by H. & S 
Pogue Company, Cincinnati, on February 21. 
A special grouping with a boy and a girl 
sitting under a magnolia tree drew atten- 
tion to the left side of the stage, where a 
microphone and stand were set up for the 
commentator. 

The models were 26 girls representing 
schools throughout the Greater Cincinnati 
area, and approached the runway from. the 
right side of the stage. 
bird-cages, plus flower-trimmed runway 
lights, gave a spring-like atmosphere. The 


Two giant gilded 


setting was designed by Wialliam = Grover, 
display director for the store. 


Poster Available 
For ''Swim" Promotion 

The thirteenth annual National Swim for 
Health Week campaign is scheduled for the 
week of June 21-26. <A poster, lithographed 
in four colors and 14 by 17 inches in size, 
is available without charge from the Swim 
for Health Association, 60 East 42nd. street, 
New York City 17. 

Many organizations will back the promo- 
tion, it is said, and local stores handling 
swim-wear are asked to cooperate by de- 
voting window and interior space to dis- 
plays calling attention to the promotion. 
Special advertising material is also avail- 
able from the above-mentioned address 


Booklet Gives Data 
For Nylon Copy 

A new booklet entitled “Basie Nylon In- 
formation” and designed for copy-writers ot 
window and interior showeards as well as 
for store advertising is being distributed by 
the Du Pont Company. The booklet deals 
with the properties of nylon textile fibres in 
terms of the value they contribute to the 
finished merchandise. It also contains sug- 
gestions as to how. these advantages can 
be used to increase the selling power 01 
copy written about nylon products 

Distribution Ol the booklet 1s being 
handled by the Nylon Division of E. | 
du Pont de Nemours & Co., Wilmington 0 
Delaware. 
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Wagenfeld Reelected 
By Philadelphia Group 

iladelphia Associated 
t including nearly 100 manutacturers 


Display Indus- 
sellers of display supplies, as well as 
retail displaymen, reelected Edward 
\\ agenield as president ot the group at its 
nt election. Wagenteld heads Belmont 
| lucts Company. 
rancis Schaeffer, Ankerum Manutfactur- 
Company, was named vice-president; 
hur Weinberg, Frederic Weinberg Com 
secretary; Simon R. Casper, Rice 
rsdorter & Co., 
ow, Arkow-Lewis 


treasurer, and Edward 
\ssociates, coord 
lected to the board of directors of the 
PADI for the 
\rrow Decorating & Fixture Com- 
pany; Martin Lewis, Arkow-Lewis Asso- 
ciates; William Lovett, Advance Displays: 
loseph Podgor, of the firm of that name; 
\laurice Weiss, \dvance 
lack Campbell, Reyburn 


coming year are: Max 


bogeavy, 


Displays, and 
Manutacturing 


Company 


Sazani Now With 


Messmore 
I). A. Sazani has joined the organization 
of Messmore & Damon, Inc., 400 West 27th 
treet, New York City, in a sales capacity 
He had been with the firm previously, join- 
it immediately after graduating from 
high school and spending several years in 
the production end of the business. During 
war years he was in the service, after 
hich he formed a display business of his 
own 
In his new position he will utilize his 
background of display production, plus the 
s ability developed while’ operating his 
own venture. 


Vio-Glo Plastics Corporation 
Enters Display Field 


M. Gordon, who operated his own dis- 


| supply firm some ten vears ago, has 
returned to the display field with the forma 
tion of a company under the name of Vio 
Glo Plastics Corporation, at 479 Avenue ot 


t \mericas, New York City 11.) The firm 
il] specialize in luminescent plastics, black 
tht lamps, black-light signs, and fluores 
t plastics. Included in the line is a 
type black-light lamp which operates 
standard fluorescent equipment. 
Literature describing the firm's products, 
samples ot its fluorescent plastics, can 


id on request 


sears, San Antonio, 
Names Gerhardt 


rmerly assistant to W, ( 


c 
n 
i 


Pittman, who 
een placed in charge of the building 
tals department, Ed Gerhardt is now 
lor display manager tor Sears, Roebuck 


San Antonio 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where, 
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“I'd have been 


































SAID an even bigger sensation 


CLEOPATRA Vr” 


for extra temptation!” 


couch 






xtra temptation 
E toward finer re- 
laxation is designed into 
all Royalchrome Furniture 

. distinctively inviting 
in their sleek “‘come- 
hither-and-be-comfortable”’ look 









Don't miss TOM C. 
CLARK, U. S. Attorney 
General, speaking on 
“CIVIL LIBERTIES FOR 
ALL” in the’ public 
service series “INVI- 
TATION TO SPEAK" 
sponsored by 
Royal Metal Mfg. Co. 
. . . in TIME and 
NEWSWEEK. 








offering functional elegance at its finest, 






for every business and professional 






requirement. 


ROYAL METAL MANUFACTURING CO. 


Chicago * New York « Preston, Ontario 
























Display Men’s 
PIN CUSHION BRACELET 


... and Lubricated Pins 


The handiest time-saver ever offered display men! 
Keeps full supply of pins right where you need 
them — handy, quick to find and use. Fits lightly, 
compactly on wrist. Wear like wrist watch. 


PIN CUSHION BRACELET 89c 
Ready-filled Cushions (45 lubricated, non-marking, 
adamantine steel pins in each cushion) doz. 48c 


ELLSWORTH H. BATES 
207 NO. HAMILTON STREET MADISON 3, WIS. 
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NORTHERN 
DISPLAY FIXTURES 


HAVE EVERYTHING 






Stores Specializing in 
“QUALITY MERCHANDISE” 


Prefer Northern Display Fixtures 





Northern Display Fixtures keep 
abreast of the modern trends by 
constantly improving their designs. 











































Complete lines are available in 
each of the two styles pictured: 
solid maple in clear blonde finish, 
solid oak in fumed oak finish. 
These outstanding fixtures accen- 
tuate smartness in displays and 
promote merchandise appeal at 
point of sale. All stands weighted. 


WRITE FOR THE NAME OF 
YOUR NEAREST DISTRIBUTOR 












NORTHERN 
Di FIXTURES 


ee A tae ML ciaes 


1828 W. HUBBARD ST. CHICAGO, 22, ILL. 











JOBBERS: There are still some territories 
available. 
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DISPLAY WORLD 


N COMMENTING on the restrictions 
| imposed by the Canadian government on 

the importation of materials from the 
United States—including most display items 
—the president of a well-known Canadian 
display firm states: 

“This is an act designed primarily to 
conserve American dollars. As of Novem- 
ber 17, 1947, the Canadian government went 
all-out to attempt to prohibit the import of 
non-essential items coming into Canada. 
The list of items affected by this act was 
so large that an extra volume of the 
Canadian Gazette was published, in which 
they stated the statutory orders and regu- 
lations affecting all items—which are too 
numerous to mention. 

“When this present bill was put before 
the House, it was only passed by a very 
slim majority, but nevertheless it became 
effective. Since that time some of the 
items have been taken off the list and others 
have been added. Needless to say, the 
government have applied these conditions 
wherever they found it necessary. We might 
add that they placed the strictest restric- 
tions on the import of any items that they 
thought were non-essential, and then let 
the chips fall where they may. If the item 
was compulsory to the economy of Canada, 
then it was automatically taken off the list 
if the importer could prove that it was 
essential. As you can very well understand, 
it would be impossible for us in the display 
trade to prove this to the government—that 
items used for advertising and display pur- 
poses are considered essential items — when 
such merchandise as perishable foods like 
lettuce, tomatoes and cabbage, and other 
food items which are essential to our every- 
day living here were placed on the list. The 
government made it essential that they re- 
main there, and at the present time it is 
almost impossible for us to buy a head of 
lettuce in this country, as well as a lot of 
other food items. Oranges, for instance, 
were coming in on a 50 per cent quota over 
the previous year. 

“Everything of display importance, such 
as mannequins, display fixtures, plaster 
items and the like were banned for import. 
One or two small exceptions were made, 
flitters, diamond dust, artificial 
snow, glass fibre products and a few things 
of that nature, but they were of such 
minor importance that the government 
never actually ferreted those items out and 
that is the reason, possibly, that they were 
not placed on the list. They are about the 
only items that we can import. 

“This ban was automatically placed at 
the same time as was the regulation im- 
posed on us regarding the import of similar 
merchandise from British countries, and 
after this bill became effective they found 
it necessary to place further restrictions 
and have introduced a new reconstruction 
bill which affects all steel, or parts thereof, 
and also it deals with machinery. Any 


such as 





Import Ban Handicaps 
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Canadian Display 


piece of machinery which is going to he 
used in the course of manufacturing to set 
up new industry in Canada can not be 
imported if the value is more than $200, 
except under special permits. When this 
bill was first placed before the House it 
drew an extreme amount of opposition from 
both sides and it was temporarily held up 
—but there is every evidence that the bill 
is going to go through. 

“This affects industry in this way: If an 
industry was going to come into Canada 
and import machinery from the United 
States, they could not do so unless they 
had a special permit to set up their working 
equipment and unless they could prove to the 
government that the machinery coming into 
Canada was going to be used for the manu- 
facture of goods which were going to be 
exported back to countries which would 
produce U. S. dollars. This was the only 
concession that the government would make 
and at the present time they have not 
wavered from it; as a matter of fact, they 
are tightening up and getting more difficult 
to deal with every day because the con- 
servation of American dollars is not build- 
ing up as readily and as quickly as they 
would like it. 

“But do not think for one minute that 
they are spearheading this industry; they 
are not! These regulations affect a great 
many importers in Canada and we just 
happen to be one of the minor industries 
which are affected. However, we are doing 
our best by manufacturing certain items 
here and are carrying on temporarily. Of 
course we haven't the variety, neither have 
we the quality or the newly designed mer- 
chandise that was coming from the United 
States, but eventually we hope to be able 
to associate ourselves with industries in 
the States where we can manufacture under 
their designs and patents.” 





Plastic Pieces Developed 
For Outdoor Displays 


A new line of illuminated plastic stars, 


bells, globes and the like has been de- 
veloped by General Plastics Corporation, 
Marion, Ind. Designed for both indoor 


and outdoor displays, but particularly suited 
for the latter, the units are made in either 
single- or double-face and are lighted by 
bulbs ranging from 10 to 60 watts. Litera- 
ture is available from the company on re- 
quest. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Ralph Gollahon Promoted 
By Cincinnati Store 

For the past several years in charge of 
interior display at Shillito’s, Cincinnati, 
Ralp) Gollahon has been promoted to dis- 
play «director. William Arinow continues 
as manager of the window display section 
of the department. 
Shillito’s also has set up a new position 


in the display department, this being the 
post of interior and window sign copy 
manager. Natalie Gidding, formerly in 
cha of radio advertising for H. & S. 
Pogue Company, of the same city, has 


joined Shillito’s in the new position. 





New Vinyl Base Glue 
Has Display Uses 


Plastics, wood, metal, rubber, leather, 
crockery and other materials can now be 
easily adhered to themselves or to each 
other on an efficient production line basis by 
a versatile and powerful vinyl base cement, 
according to an announcement by its manu- 
facturer, Schwartz Chemical Company, Inc., 
326 West 70th street, New York City 23. 

The company reports that two years of 
continuous research has resulted in the 
development of an_ efficient all-purpose 
transparent water-white cement that is easy 

» apply and does not affect the material it 
is applied to, mirrors and thin plastics in- 


cluded. Called “Rez-N-Glue,” it is said to 
dry fast but not too rapidly for handling 
large pieces. The colorless cold-setting 


adhesive should have considerable interest 
to the display field because it requires only 
a one-surface application, has good wet 
“grab”, remains permanently flexible and 
will not become brittle. It can be applied 
by brush, roller or spray and is resistant 
to water, oil, gasoline, vermin and mould. 
[he manufacturer states it is completely 
i-staining and has’ excellent tensile 





Plastic Fixture Cleaner 
ls Announced 
\mplex Manufacturing Company, 1106 
\rch street, Philadelphia 7, has announced 
special cleaning preparation for plastic 
display fixtures. Said to have been de- 
veloped after two years of experimentation, 
the “Safe Cleaner” is not a wax or polish; 


the company recommends that after the 
cleaner has done its work a good wax be 


applied to preserve the sparkling surface. 


SJ in application and the restoration of 
riginal lustre of plastic fixtures are 
sail to be qualities of the new cleaner. 





Montgomery Ward 
Promotes Vance 

B. Vance, for the past year manager 

Kansas City store of Montgomery 

W & Co., has been made assistant to 
Severson, assistant retail manager 
528 stores of the Chicago chain. 
in 1931 Vance was displayman with 


VW ye ° 

Le s Wichita store, and three years later 
n is made assistant manager of the 
nr store in Norfolk, Neb. He has since 


in various capacities with the com- 
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MODERN 


SHOWCASES 














This case comes in 
full. two-thirds or half vision 
stvles. Four. 5 or 6 foot length . . . 20 inches 
wide. Available in natural birch or combed oak finishes . . 
with or without fluorescent lighting. All fixtures, F.O.B. Minneapolis. 





WRITE FOR OUR FREE STORE 
a FIXTURE CATALOG AND 
PRICE LIST. 


+= STORE PLANNING 


- se A new free service to store owners. Send us the 
f dimensions of your store and we'll lay out a_ blue- 
print showing the utilization of our fixtures and the 
exact cost to you. 




















ex 














WRITE FOR OUR FREE FOLDER 
ON TULOX FLUORESCENT 
DIFFUSERS. 


STORE FIXTURES, 
SHUR-NUFF EQUIPMENT AND 
DISPLAY MATERIALS 


Manufacturers — Converters — Distributors 


24 South Sixth St. Minneapolis 2, Minn. 
Branch Office: 
New Orleans, La. — International Trade Mart Bidg. 























RinBBONS 


Direct from Manufacturer to You 


DISPLAY JOBBERS TAKE NOTICE 
We Solicit Your Patronage 


GROS-GRAIN RIBBON OUR SPECIALTY 


Also Cut-Edge Taffeta and Satins 


J.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 
THE POST NARROW FABRICS CORP. 
Middletown, Conn. 
MANUFACTURERS OF RIBBONS 
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DISPLAY WoRLD 


Gear Olli store ..-no question about it... retailers will have to do a 
selling job from here on out! And effective merchandise 


presentation is your most powerful salesmaker. 


Bea 
Here’s where KORRECT-WAY mannikins fit into your 
We C | lV picture. For here is a complete line for every display 


need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 


(lays ahead not talk it over with a KORRECT-WAY representative ? 








MIDWEST DISPLAY EQUIP. CO. 


2310 LOCUST STREET 


ST. LOUIS 3, MISSOURI 











Franc nen 
PHAN? 
RL 





Improve your Window Displays by using Hansen Tackers 
- EXTRA NEATNESS —Flimsy crepe paper or bulky display merchandise 


2. EXTRA ACCURACY—FEvery staple precisely where you want it. One- 


3. EXTRA SPEED —Easy, rapid-fire work. Holds scores of staples 





SKILLED 
PERFORMANCE 






pr 
DRIVE’ 


\ @ RAPID-FIRE 
e LIGHT-WEIGHT 
e POSITIVE ACTION 
a) e PRECISION TACKING 






—Hansen Tackers will secure it without a wrinkle 
or mar. Slender staples hold firmly, yet neatly. 


hand driving frees your other hand to hold the 
material. 36 tacker models, 80 staple styles. 


at one loading. Handy vest kit for 


reloading. Put Hansen Tackers to /X\-1 an 40) °) 
work on your own displays—now. FOLDER 


A.L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVE.,CHICAGO 40 ILL. 
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Flower Show Based 


On Old Paintings 


J. W. Robinson Company's seventeenth 
annual Flower and Perfume Show, ¢o- 
sponsored by Lentheric Perfumes, opened 
in Los Angeles March 11 and continued 
through Sunday, March 14. Thousands of 
people see the exhibition every year for 
the beauty and variety of the flowers used, 
as well as for the originality of the pre- 
sentation. 

The store’s stretch of windows, from the 
Garand avenue entrance and almost. the 
complete window facilities on Seventh 
street, are utilized, as well as interior dis- 
plays on the street floor, with special atten- 
tion to the perfumes section. A window is 
used for each of the familiar Lentheric per- 
fumes: Shanghai, Tweed, Anticlimax, Con- 
fetti, A Bientot, Miracle, Gardenia, Carna- 
tion and Dark Brilliance, as well as a 
group of flower fragrances. 

The theme of this year’s show finds. its 
inspiration in romantic old paintings, par- 
ticularly those of Fragonard of the early 
French school, with adaptations of the 
paintings used as backgrounds for the win- 
dows. Flowers and sculptured figures in- 
terpret the mood of the perfumes in terms 
of the paintings. 

Paul C. Smith is display director for the 


Store: 


Birmingham Displaymen 
Push Red Cross Drive 

In conjunction with the local Red Cross 
drive, displaymen of Birmingham got the 
campaign off to a good start by stencil- 
slogans which they painted on more than 
100 prominent downtown street corners. The 
design read “It's Red Cross Time! Give!” 
and was a two-color job with red letters on 
a white square. A Firestone tire truck was 
used to provide air for one of the larger 
store’s spraying equipment, which was. at- 
tached to the compressor on the truck. The 
stencils were cut in wallboard. 

Participating in the work were the fol- 
lowing displaymen: Joseph Dultz, Pizitz; 
Jim Likens, Pizitz; Fay Fallin, The New 
Ideal: E. O. Fallin, Pizitz; Paul Wert, 
Burger Phillips; Joseph Apolinsky, Love- 
man, Joseph & Loeb, and W. A. Jenkins, 


also of Loveman's 





"Anecdotal" Display 
For Scales 

\n itinerant display for “Detecto” scales 
makes use of anecdotes to get across its 
sales points to the public. The unit, con- 
structed by Display Guild, is designed tor 
human interest appeal and is headed: “Inti- 
nate Short Histories of Lots of People” 
Tersely and humorously, the anecdotes tell 
the weight troubles of four different types 
of individual, shown in caricature form and 
colored in a variety of pastels. Overall 
background colors are gray and = maroon 
with accents of white. The display stands 
about 8 feet in height and is approximately 
9 feet 6 inches in width. 

The unit is being routed to leading de- 
partment stores throughout the country. 
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Fred Anderson To Teach 
Merchandising Course 


entral Michigan college, Mt. Pleasant, | 


1 


ch., has announced a merchandise dis- 


course in cooperation with the Michi- | 


Retailers’ Association, which is spon- 
ed with the help of local schools and 
state office of vocational education. 
Frederick FE. Anderson, long prominent 
display circles in Detroit, has been 
med instructor of the course. He joins 
college staff with a background of more 
in 20 years of store display experience, 
luding J. L. Hudson Company, Saks- 


Fitth Avenue and Kline’s in Detroit, and a 


number of s*ores in mid-West communities. 
During the past eight years he has con- 
ducted a number of display courses in 
Detroit (Wayne university), Monroe, Ypsi- 
lanti, and Ann Arbor. He resigned a tew 
months ago as display manager tor Kline's. 
he course wil combine classroom train- 
ing with individualized instruction in stores 
represented in class groups. Basic prin- 


ciples of display will be discussed in class 
meetings. Following up classes, Anderson 
will spend time in the local stores repre- 
sented, acting as a consultant on display 
and store arrangement problems. 

The college will charge a small registra 
tion fee for each enrollee, covering class 
instruction and store consultation service. 

\lthough courses in a number of towns 
have already been scheduled and are undet 


way, Anderson and a field representative of | 


the Michigan Retailers’ Association § are 
’ planning immediate visits to additional 
communities within the area specified to 
complete local arrangements for the dis- 
course. Any retailer or Chamber ot 
Commerce secretary in the Central college 
service area interested in the course should 
the local superintendent of schools 
lest information from Central Michigan 
college, division of field services, or write 
call the MRA for assistance in arrang- 

: tor the course. 








84-Page Catalogue 
For Garrison-Wagner 


ie spring and summer edition ot the 


Garrison-Wagner Company's catalogue con 
tains 84 pages and is now available on 
request to the firm at 2018 Washington 

ue, St. Louis 3. Lavishly illustrated 


with most of the pages in color, the 
ilogue covers display materials ranging 
artificial flowers, die-cut decorations, 
and display papers through rustic 
poles, Mexican imports and nautical 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
ources for all types of display mate- 
ial and equipment from air brushes 
o zebras (stuffed), or for general con- 
ultation on display problems. No 
harge is made for this service, of 
ourse. 
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DISPLAY WORLD 


Give Your Displays 


A MAGIC DEAL 
IN EYE APPEAL 


THERE’S MAGIC EYE APPEAL 
IN COLOR— ESPECIALLY IN 
THE DEEP, RICH COLORS OF 


SO ECONOMICAL AND 
EASY TO USE TOO, WITH ITS 
SATIN SMOOTH FINISH AND 
UNIFORM “cc CORRUGA- 
TIONS; ITS FLEXIBILITY, AND 
GUIDE LINES FOR ACCURATE 
CUTTING AND MEASURING. 


Atk your Wholesaler for 
i by name .. 
“REYTRIM” 


A On ee On OO 


THE REYBURN MANUFACTURING CO., INC. 


MAIN OFFICE: PHILADELPHIA 32, PA. 
FACTORIES: PHILADELPHIA, PA. ROYERSFORD, PA. CHICAGO 35, ILL. 











476-478 BROOME STREET 





FLAMEPROOF CELLOPHANE CURTAINS 


in New Spring and Summer Colors, Including: Cerise, 


Nile Green, White Opaque, Red, Green, Clear and Blue. 


MOULDED CELLOPHANE PRODUCTS 
Sea Horses, Butterflies, Easter Eggs 


WOVEN CELLOPHANE VALANCE CLOTH, FLAMEPROOF 
FLAMEPROOF CELLOPHANE CLOTH, Red, Green & Blue. 


Jobbers Inquiries Invited 


STANDARD CELLULOSE and NOVELTY CO., INC. 
NEW YORK 13, N. Y. 
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CLEAR PLASTIC 
SALES TRAYS 


Showing off your goods pays off with increased sales. 
Shields valuable merchandise, keeps things neatly, cleanly 
displayed. These beautifully moulded transparent plastic 
trays keep soft line goods in full view to stimulate impulse 


buying. Sensational values. 


Plastic Adds Modern Glamour 
TO YOUR MERCHANDISE DISPLAYS 


E. All-Purpose Utility Box, 
complete with lid, 

Style No. 125, available 
in amber, clear, pink and 
blue plastic. 


carton. 





For Display in Men's, Women's, Children's Shops Of: 
LINGERIE 


SWEATERS SCARFS 


Pack: 6 to 
Inside dimensions: 
14% x 10% x 4 in. 
$48.00 per doz. 
F. All-Purpose Utility Tray, 
Style No. 100, available 
in amber and clear plastic. 
Pack: 6 to carton. 
dimensions: 15 x 9 x 3% in. 
$30.00 per doz. 


DISPLAY WORLD 





A. Hosiery Tray, Style No. 
75, in clear plastic only. 
Pack: 12 to carton. Inside 
dimensions: 14 x 4% x 
4, in. 

$18.00 per doz. 
B. and C. Sox and Glove 
Tray, Style No. 50, in 
clear plastic only. Pack: 
12 to carton. Inside di- 
mensions: 102 x 4% x 
4' in, 

$15.00 per doz. 
D. Tie Tray, Style No. 35, 
in clear plastic only. Pack 


12 to carton. Inside di- 
mensions: 11% x 4A x 
2¥% in 


$12.00 per doz. 


Inside 


SHIRTS PAJAMAS BLOUSES 
AND OTHER ACCESSORIES 


immediate Delivery * Mail Orders Filled 


ART R. COHEN CO. 





MODERN DISPLAY EQUIPMENT 
810 PENN AVE., PITTSBURGH 22, PA. 





MEN'S WEAR AT WALLACHS 
[Continued from page 53] 


the new trainee is then assigned to a 
branch store displayman who instructs the 
trainee in phase of the work in ac- 
cordance with the on-the-job training pro 


Bor ks 


trainee tor 


every 


gram and other media are loaned 


to the 
a theoretical knowledge of the display job 


the purpose of acquiring 


“Obviously, each store has its peculiar 


problems, as no two stores are architectur- 
ally alike 
understanding and cooperative effort on the 
part of the store 
these 


This, of course, requires mutual 


manager and displayman, 


for upon two rests the ultimate re 


sponsibility of carrying out the basic poli- 
cies of Wallachs’ displays. 

“The executives of Wallachs are intensely 
keenly 
problems of the 


display conscious and are always 


interested in the 
display 


many 
department.” 
There are four steps in the 
actually creating displays at Wallachs. (1) 
Merchandising meetings; (2) Store manager, 
director display staff confer- 
ences; (3) Displaymen_ receiving their 
merchandise; (4) Putting merchandise into 
windows and interior spots. 
Window displays are changed every two 
weeks. Identical displays are installed in 
all of the ten Display fixtures and 


process of 


display and 


stores. 
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backgrounds are not made on the premis«s 
of the Wallachs stores; they are order d 
from different sources who _ specialize 
the manufacture and creation of displ y 
items. As yet, no mannequins have ben 
used in the window displays. 


Each of the Wallachs stores has a display 
room made up of merchandise bins. n 
addition, there are a number of fixture 
bins, ironing boards and various other bits 
of equipment. 

The color clip is used for spot-lighting. 
Choice of color for a background is based 
upon the over-all type of merchandise for 
the given display. A thorough analysis 
therefore is made as to the probable type 
of merchandise that will be featured season- 
ally and the thus programmed. 
For example, red and browns are used for 
winter months, before and after the Christ- 
mas period, aquas for spring, and the family 
of blues during the summer. 

Display ideas are first born on paper. 
A chart is worked out six weeks in advance 
of the installation date. The ideas are 
thoroughly discussed with the executives of 
the merchandising and advertising depart- 
ments, where over-all policies are formu- 
lated. The display director briefs his staff 
verbally on the decisions arrived at in 
these conferences with respect to the types 
of merchandise to be selected for the dis- 


color is 


plays. 
Four weeks in advance of installation, 
each displayman is handed his working 


chart. Work sheets known as “Window 
Plan and Schedule” are made up in tripli- 
cate form. These sheets are sent out to 
each store manager and displayman. They 
show a detailed layout of the physical posi- 
tion of windows of each store, identifying 
them by number, together with a list of 
the feature items assigned for each window 
for the specific display period. And finally, 
two weeks before the installation of the 
displays, the store manager and the display- 
man in charge select the merchandise and 
go over every pertinent detail so that the 
installation can be completed in accordance 
with the over-all program. 

Wallachs was established in 1887. Its 
subsequent growth and expansion coincided 
with the growth of Greater New York, for 
all of its ten stores are located in the 
busiest shopping centers of the metropolitan 
area. 





Cunningham Resigns 
New Orleans Post 


The resignation of Fred Cunningham as 
display manager for the Kreeger Store, New 
Orleans, has been announced. His plans 
for the future have not been divulged as 
yet, nor has his successor been appointed. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Chicago Firm To Make 
Rubber Display Items 


In the near future Metro Art Products, 
11 North Larrabee street, Chicago 10, 
il begin the manufacture of millinery 
ids, children’s mannequins, and other dis- 
y items made of rubber. A line of 
novelties for other forms of advertising 
ll also be produced, according to V. 
Martinelli. 





Yost Opens Service 
As Consultant 


Formerly display manager for Rich's, 
\tlanta, Frederick Yost has established his 
wn display consultant service at 2678 
Cheshire Bridge road, in the same city. He 
will specialize in retail stores and theatres. 

Yost is also engaged in writing a book 
on visual merchandising, under the title 
“Designing and Equipping the Visual Pre- 
sentation Area of the Store Front.” 





Special Meeting 
For Display Club 


\ special meeting of the St. Louis Dis- 
play Guild was held at The Artists’ Guild 
the evening of March 11. Featured were a 
motion picture of local Christmas displays, 
dinner and an inspection of the picture 
galleries of the Guild. 





NEW USE OF THE ABSTRACT 
[Continued from page 64] 


in the character of the art work—it is of the 
“realist” or “objective” school. This is the 
one instance in which we do not believe in 
abstraction. People like to see themselves 
as glamorous beings, with no distortion. 
The drawings are photo-enlargements of 
riginal art used by our advertising divi- 
sion in other media. 
lhese displays were based on three color 
schemes, three windows to a scheme, nine 
windows in all. In turn, the color schemes 
were based on the primaries, red, yellow 
and blue, with variations and admixtures. 
The symbolism of the color selection was 
that the primary colors represent the first 
or primary month, January, the month in 
which they were installed. Whether this 
idea reached the public or not, it gave us 
an interesting, bright series of colors that 
attracted in contrast to the dreary weather. 
For economy reasons, the designs are all 
sically the same, alternating right and 
leit hand compositions. The appliance, of 
irse, varies with each window, which 
ws it to hold the center of the stage. 
\rt work, copy and single word caption 
y, as does the color scheme. 
\s usual, these windows were designed 
us, and fabricated by a local display 
n. They worked from scale plan (ele- 
v.tion and end view), a color rendering, 
| color charts furnished by us. 
he windows were simple and quick to 
tall, the entire series of nine being in- 
lled in one day (eight hours) by a crew 
four men. This included the handling 
| changing of gas appliances in all 
dows. The displays continued through 
‘ruary, and may form the basis for our 
S' ring series. 


b 
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SPOTLIGHT 


Smallest Spotlight of its kind! 


Provides 500 Watt Illumination! 
Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 


Conventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 


Send for Bulletin No. 471 


_ GoldE Manufacturing Co. 
\, 1222-A West Madison St., Chicago 7, Ill. 















487 WASHINGTON STREET 































- no question about it... retailers will have to do a ‘ 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 
picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 

not talk it over with a KORRECT-WAY representative? 


Gear your store 
for competitive 
days ahead 


SAMUEL C. pore & $0) 


BUFFALO, NEW YORK 
Florida Branches 
ST. PETERSBURGH 








MIAMI 








OISPLAY WORLD 






















Gear Olli Store -+.no question about it... retailers will have to do a 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 
» - 
Here’s where KORRECT-WAY mannikins fit into your 
for compet VT: picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 
ays a Pd not talk it over with a KORRECT-WAY representative ? 





HAC THIGPEA 


BURLINGTON, NORTH CAROLINA 



















Greetings 
to our many 


DISPLAY 
FRIENDS 


and to the 


SOUTHERN DISPLAY CONFERENCE 


Memphis, April 12-15 


TOTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City || 
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First Fluorescent Lamp 
With "Incandescent" Color 


The first fluorescent lamp to approxima’ 
successfully the familiar warm color of 1 
candescent bulbs has been announced | 
Robert H. Bishop, vice-president in charg 
of sales for Sylvania Electric Products, In 


Designated ‘“Warmtone” because of it 
rich, mellow light, the new color fluorescent 
lamp is designed for use in homes and 
retail stores and suggests a multitude of 
advanced applications for merchandise light 
ing, according to Bishop. 


The new color lamp has an_ increased 
efficiency of approximately 7 per cent over 
corresponding wattages of standard white 
fluorescent lamps. It is now possible and 
practical to achieve the high levels of well 
distributed, uniform, virtually  glarefree 
illumination produced by fluorescent light- 
ing, plus the warm, friendly atmosphere as- 
sociated with incandescent lighting sources. 
The new lamp also has the same long life 
of other fluorescent lamps. 


The correlation between “Warmtone” and 
incandescent light color makes this newly 
developed lamp especially suitable for use 
in all types of retail stores and showrooms 
displaying merchandise to be used in and 
around the home. Because home lighting 
is still predominantly incandescent, “Warm- 
tone” fluorescent store lighting presents 
merchandise in the same general color at- 
mosphere as that in which it will be used, 
thereby eliminating customer dissatisfaction 
and exchanges resulting from changed ap- 
pearances of goods under different types of 
lighting. 


In addition to simulating average home 
conditions, “Warmtone” color lighting adds 
a richer, more attractive sales appeal to 
many types of merchandise. Draperies, 
curtains, upholstery, carpeting and other 
fabrics have a warmer, more familiar glow 
when displayed under this color. Most 
natural woods are enhanced in appearance, 
especially modern blond finishes and ma- 
hogany, in which the red pigments char- 
acteristic of that wood are emphasized. Such 
metals as copper, brass and gold assume a 
deeper, richer tone under the yellowish light, 
and leathers — particularly natural pigskin 

take on a softer, more lustrous appear- 


ance. 


Clothing materials such as silk, rayon, 
linen, soit wools and bright cottons, as 
well as other apparel fabrics, felts, tropical 
furs, gold brocades, damasks and_ fancy 
millinery are enriched by the effects of 
“\Warmtone” general lighting. Here again, 
the incandescent-color illumination allows 
customers to see wearing apparel as it will 
look in use, either under sunlight or in 
candescent interior light 


This long sought-after development, a 
single lamp incorporating the advantages 
of both major lighting sources, eliminates 
expensive, complicated wiring installations 
previously necessary wherever a combina 
tion of fluorescent and incandescent lighting 
was desired. Since “Warmtone,” like othe! 
fluorescent lamps, is a cool light source: 
high levels of general illumination can _ be 
used without causing an unpleasant amount 
of heat. 
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Display Contest Won 
By Ray Graeber 


First prize in the Jonathan Logan “Grand- 


mother’s Trunk” display contest has been 
awarded to Ray D. Graeber, L. L. Berger 
Company, Buffalo. Runner-up was Otto 
Lasche, Kline’s, Inc., St. Louis. 

Others also winning prizes were: Leslie 


Slack, Wurzburg Company, Grand Rapids; 
Supple, D. M. Read Company, 
Bridgeport, Conn.; J. B. Hammond, 
Innes Company, Wichita; Alice Givens, 
Stewart & Co., Baltimore; William Arinow, 
Cincinnati; Hyman _ Sackoff, 
Lenor’s, Fall River, Mass.; Nat Newman, 
Jack's, York, Pa.; Mrs. George Staebler, Jr., 
Warren M. Crosley Company, Topeka. 


Eugene 
Geo. 


Shillito’s, 





Survey Reveals More 
For Display 


As published in the January issue of Dun’s | 


conducted by N. H. 
Comish, professor of business administra- 
tion, University of Washington, among 11] 
Western states reveals: “Of 68 
jurnishing data, 44 intend to spend 


Review, a survey 


stores 


more | 


for displays and 66 expect to improve the | 


lavout of their store.” 


Seventy department stores were queried 


in the survey as to whether they planned to 
spend more for display, sales training, ad- | 


vertising, and store layout improvement. 


Store Modernization Show 
Dates Are Set 
25,000 retail 
and contractors will attend the second Store 
Modernization Show at Grand _ Central 
Palace, New York City, July 6-10, it is 
predicted by John W. H. Evans, managing 
director 

At the first 
advisory committee, 
first partial list of major exhibitors in the 


Some executives, 


meeting of the show's new 


Evans announced the 


architects | 


1948 show Included are The Kawneer 
Company, U. S. Plywood Company, Mosler 
Sate Company, Columbus Showcase Com- 
pany, General Electric Company, Fluor- | 


Association, Coca-Cola 


Company, 


scent Lighting 
(fountain equipment) 


Pittsburgh | 


Plate Glass Company, Otis Elevator Com- 

pany, Sivakoff & Miner, National Cash 

Register Company, Knape & Vogt, Swivelier, | 
| Seaporcel Porcelain Metals. 





Zeppen-Field Names 
Fren-Zee Distributor 


W. M. Zeppen-Field, head of the Holly- 


innequin company of the same name, | 


inted Fren-Zee Store Equipment & 
New Haven, 


tor for approximately 30 states 


Company, Conn., as 
l 4 


a 
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SUMMER DISPLAY SPECIALS 


GENUINE FISH NET 


72" wide (Not government surplus camouflage netting sold in 10 yard lengths) 
made by the leading manufacturer in the U. S. A. and dyed in our own plant. 
Any length desired from | to 500 yards of a color in one piece. Stock colors— 
Chartreuse, Red, Pink, Coral, Black, White, Light Green, Emerald Green, 
Light Blue, Royal Blue, Cerise. 
2" Square Mesh, 72" wide, per yard 
Special Colors — 100 yards, per yard 
WHITE COTTON ROPE 
per yard $ .15 vv," 
" per yard $ .40 
COLORED SAND 
Blue — Green — Yellow — Coral — Chartreuse — Red — White 


$ .95 
1.10 


ue" per yard $ .30 


50 lbs. bags, per bag $3.90 100 Ib. bags, per bag $7.50 
WOOD FLOATS 
2" x 34,4" per doz $1.00 
PAPIER MACHE 
26" diameter Life Preservers, each $4.50 
30"" high x 20" wide Anchors, each 4.50 
ROCK CRYSTALS 
Red — Coral — Green — Chartreuse — White — 
Spring Mix — Pink — Lavender. 
25 |b. bags, per bag $3.00 50 Ib. bags, per bag $5.00 
100 Ib. bags, per bag $9.00 
PALMETTO LEAVES 
Preserved, painted and ironed flat — not a better leaf made. 

12'' — 25 leaves perfect $3.00 16" — 25 leaves perfect $5.00 
14'' — 25 leaves perfect 4.00 18'' — 25 leaves perfect 6.00 
20"" — 25 leaves perfect $8.00 
SCATTER GRASS 
GS Gy combeme......- 6. ec an. - $4.75 
WOOD GRAIN — FLAKES — CHIPS 
Any Color Desired. 

2 cubic feet bags, per bag $2.95 
PAINTED DATE PALM LEAVES 
3’ to 34', per dozen $10.50 4’ to 5’, per dozen $13.50 
6', per dozen $17.50 
e SPANISH MOSS e ASPARAGUS FERN e SEA PLUMES e SEA SHELLS 
e SEA FANS e SHEET MOSS e STAR FISH 


Write for Summer Catalog 


ANKERUM MFG. COMPANY 


S. E. COR. 19TH AND ARCH STREETS PHILADELPHIA 3, PA. 











FOR SALE: 


DISPLAY CONSISTS OF THE FOLLOWING 28 PIECES— 


| Cow's head and neck 1 Ass and Neck 
2 Small Sheep 7 Large Sheep 
| Figure of Virgin Mary 1 Christ Child 


Display. 
Solidly constructed and beauti- 
fully finished in natural colors. 


Complete Nativity 


8 Standing and walking figures 
3 Camels 
4 Kneeling Men 


Adult figures 42" in height, other pieces in proportion. Originally appeared in 46 foot 


window; can be condensed to any size window. 


Address "BOX 3 F.M." care of DISPLAY WORLD 






















CRESCENT 
Quabity 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco Carpsoarp Co, 
670 W. WASHINGTON BLVD. CHICAGO 
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believer in dramatic settings 
joined Henry’s, 
spent on the 


Jr., who recently 
Wichita, after many 
West coast. In particuler, he uses theatrical 
lighting to good effect, combined with in- 
teresting settings and grouping of figures. 

In the first of the two displays pictured, 
turquoise background 


years 


Greenamyer used a 


| and floor, giving strong contrast to the 
| white frames with bright tufted panels of 
| red leather, with highly polished brass 
buttons and wire. Against these appeared 


with white shirts, 
neck-tops in the 


Valentine 


suits in 
red neckw ear;r, 


platinum gray, 
and red 
forms. 


Suggested 


case of the 
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~ Dramatized Men’s Wear 


gifts were placed to follow the glass line 
on a 3-inch white check ribbon; this same 
type ribbon was used on all the gift boxes. 
White cupids were at each side of the 
window, connected by white ribbons. Spot- 
lighting was the only illumination for the 
display. 

For the display seen below, Greenamyer 
made a perspective color drawing of Henry’s 
store as it will look when completed 
on September 1 at the corner of Broad- 
way and William streets. Spotlighting was 
used for the two figures at the right, while 
the lighted lamp added a natural 
touch of illumination for the men at the 
left of the window. 


new 


corner 
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Established 1900 


Our Kids are really something! 
Our Flirts are in the groove! 
Our Juniors are irresistible! 
Our Misses are enchanting! 


ILEO MANNEQUINS - 7 West 36th Street, NewYork 18, WN. Y. 


Midwest Representative 


SMILEY & CO. 
234 S. Franklin St., Chicago, Ill. 








OR every age in the NEW Mode, 

there's a Mileo Mannequin to 
increase the pulling power of your 
displays. 








Just Off Fifth Avenue 





Canadian Representative 


MORGESE, SORIANO CO. 
431 King Str., Toronto, Canada 























































Installation Tour 
Arranged By Shipman 

Frederic Shipman, whose patented mirror 
lisplays have been used extensively during 
the past several years, will leave New York 
City on March 20 with an_ installation 
crew and a dozen mirror units, bound for 
Southern points. The units are available 
on a rental basis. En route to the Southern 
Display Association Conference in Mem- 
phis, Shipman will stop off to install five 
mirror units for S. N. Heironimus Com- 
pany, Roanoke, two at Harvey’s, Nashville, 
and nine at Lowenstein’s, Memphis. After 
the SDA Conference he and his crew will 
visit many Southern cities. 





Joseph Johns Joins 
Lord & Taylor 


Formerly with the display firm of Fenton- 
Davis, Joseph Johns is now in charge of 
lisplay for the Manhasset store of Lord & 
laylor, New York City. He replaces Paul 
Rose, who has been transferred to the new 
Westchester unit where he will have charge 
f interior display. 





Magazine To Sponsor 
Four Display Contests 

In connection with four special “sport 
veeks” during 1948, the Sporting Goods 
ealer, St. Louis 3, is sponsoring a similar 
umber of national display contests. The 
vents are as follows: Baseball Week, April 
}-10; Fishermen’s Week, April 24-May 1; 
10lf Week, May 8-15, and Tennis Week, 
May 22-29, 





the truly discriminating 
display manager will want 


to evaluate the complete 


cavalcade of Cylando Plastic Flowers 


NORTON CENTERPIECES INC. 
119 WEST 24TH STREET, NEW YORK CITY II. N. Y. 


































Peacock Displayer 
For LUXURY ITEMS 


Perfumes .. . Jewelry... 
Objet D'Art, Etc. 
Figure 9" x 12", 10" dia. crystal glass. 
Constructed of durable Derilite, finished 
in white with brushed gold crest, tail and 
wings. 
Complete with Glass. ..$12.50 


Jobbers inquiries invited 


DAN DERIEG CO. 
553 MISSION ST. 
SAN FRANCISCO 5, CALIF. 
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IMPORTED SPLIT BAMBOO SCREEN 


” ry 18". Natural, with multi-colored 


rd Sold in 3-dozen $6 PER 
euag DOz. 
PALM TREE No. 22-D 
‘as nol Perfect 


fle-in for case 
eR A oh? $927 be J 
3 WEEKS 


DELIVERY: 
( all 


WW] 
Herite, Wire ) 
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TRI-ALLIED 
CREATIVE DISPLAYS 





200 NORTH PEARL STREET 
BALTIMORE |, MARYLAND 
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CHICAGO DISPLAY SCENE 
[Continued from page 49] 


The showing of 
fine apparel from both shops was combined 
with a subtle suggestion to visit the store’s 
beauty salon to acquire the before-and- 
after look of spring. Framed flower 
prints were hung from the top of the screen 


and the Sunningdale Shop. 


new 


to center two tree trunks which were the 
means of elevating a bouffant dressing table 
of white netting and a mannequin § seated 


white wire-work chair into a position 


where she could give herself a beauty treat- 


On a 


ment with toiletries from the beauty salon. 
Standing on the painted white floor, the 
finished version, in a dark print dress, 
assumed a pose of satisfaction. 

The airy feeling was supplied by white 
netting which dropped like a waterfall from 
the high screen to the floor, where it en- 
circled the tree trunks and emerged from 


knot-holes. Spring was brought in by white 


tree branches not vet in bud, and growing 
things just peeping above the green grass 
planted in white 
printed in black letters on the floor asserted : 
“It’s in the This this 
flowering this new you.” 


tins containers. Copy 


air: stirring 


John Moss explained that the idea of the 


dual presentation was to convey the im- 
pression that customers could) secure an 
“elevated, in the air feeling” through the 
facilities of the beauty salon . \ ay basic 
attribute for the new spring look. 

St. Valentine's Day offers unlimited pos- 
sibilities to work with vivid colors and Ray 


Bianchi, display director for Goldblatt Bro- 


thers, took the occasion to carry out the 
theme “It’s Leap Year! Never underesti- 
mate the power of a smart suit” in two 
State street windows. In one of the scenes, 


at the lower left, same page, a 48 by 56- 
inch heart made by the display department 
with 


tufted with turquoise cabouchons and edged 


was covered cerise fluorescent sheen, 


with white ravon netting. Two mannequins, 


fully accessorized, were placed on one side 
of the window and the heart on the oppo- 
site side provided a means for grouping 
additional accessories. The windows had 


a side drapery of sheer chartreuse tied back 
with a metallic coxcomb band of cerise. 
spiral 
repeated as a background decoration for the 
\dded heart 
wallboard cutouts with matching 
fitted imto the pro 
scenium, and a papier mache and wire cupid 
in the fourth attention to the 
introduced by the props 

top 
while 


Coxcomb bands in formation were 


two figures. interest was 


gained by 
corners ot 


hearts three 


corner drew 
card. Colors 
intensified by 


and 


Copy 
were char 


lights 


lighting of 
flood 


treus¢ Cerise cleat 


emphasized the merchandise 


“Look lke a Valentine 
that vou the 


vourself in a suit 


gives new figure 
Boston Store’s method 
ot introducing spring suits, skilfully handled 
the last illus 
set close to white 
abloom with lacs red 
attached red rib- 
\ third mannequin was seated on a 
\bove, 
the 
the 


silhouette 


flattery’ was the New 


by B. Fitzgerald, as seen in 


tration [wo figures were 


manzanita trees and 


satin hearts, with satin 


bons 
riser covered with marbelized paper 


the thought of sentimental greetings of 


expressed by white doves on 


with ribbons 


day was 


wing, connected 
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SPRING 


Is back again 

and so are 

our representatives 
all over the country 
to show you 

what we have done 
to help you solve 


YOUR DISPLAY PROBLEM 
H.H. GOULD DISPLAY 


37 East 28th Street 
New York 16, N. Y. 














The following are not illustrated: 

A demure and devastating array of 1948 
linked with the past by 
from the art galleries of Carson 
Pirie Scott & Co. in four of its State street 
windows. Clement Bradley, who is display 
director, succeeded in injecting the romance 
of the eighteenth nineteenth centuries 
into a showing of models with today’s high 
fashion Mellowness of age was 
artfully conveyed by flooding the windows 
with deep amber lights, animated by occa- 


fashions was 


antiques 


and 


accents. 


sional spots of chartreuse, red, and green. 
With such an exciting display even the 


hangers-on of the old look could be induced 
to succumb to fashion’s whim and the easily 
influenced shopper could 
individual expression. 


find a haven tor 


One of the mannequins was posed so as 
to look back at an English oil portrait of a 


past era, while another mannequin looks to 


the future \n early American grand- 
father clock, along with its accompanying 
smaller model that held down one corner 
of the window card, carried the theme, 
“Silhouette pendulum swings the past into 
our time.” Backgrounds were beige and 
brown with a panel of heavy beige burlap 
through which a color undertone of vivid 
red was obtained by a_ concealed — spot. 
\ttached to the antiques of the past were 
black satin ribbons that carried the eve to 
the electrifying ensembles of navy blue and 
green. 

In introducing the new confectionery de- 
partment featuring famous candy from San 


Francisco, exclusive in Evanston at Edgar 
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A. vens, Inc., Marjorie Smith, the dis- 
play director, selected a novel and refresh- 
ing portrayal. A mannequin in white net 
eve x gown, who could have been going 
pla where discriminating people gather, 
was seated at one side of the window on 
4 modern mirrored chair. A mirror in a 
rococo frame above a mirrored table re- 
fected the fresh cut pink flowers placed 


there and banked on the floor to fill in the 
opposite side. Candy in boxes and tins was 
scattered over the floor and the copy card 
announced the opening of the new depart- 
ment. Pink lighting intensified the delicate 
pink of the flowers and clear spots picked 
out the exquisite details of the evening 
gow! 

Color did the trick for The Fair Store's 
recent promotion of spring millinery. Reed 
Schlademan proved his skill as a mix- 
master by blending the maximum of lilting 
new colors into a lively and effective back- 
ground for a minimum of small items. That 
color is an emotional factor in display was 
substantiated by the fact that customer re- 
sponse was reported “terrific” even though 
the presentation was limited to eight hats 
in each window. Groupings were confined 
to hats of two dominant colors, strikingly 
harmonized with a color palette that in- 
cluded wood shavings to cover the floor, 
dyed to match or contrast with the second 
hat color. 

In the foreground a white display cabinet 

meealed clear lights thrown up and back 
the merchandise, bringing it into high 
relief. Twisting white wires reached out 
from the cabinet to project hats into space, 
and a mannequin in black modeled a crea- 
tion in a pose conforming with the theme: 
“All heads turn to peek at hats abloom for 
spring.” In furtherance of the theme, one 

bloomed on a clay flower pot that 
evolved on the lighting fixture. 





Zippo Traveling Display 
ls On The Highways 
\ giant “Zippo” lighter on wheels’ is 
touring the country, beginning with 
the Southeastern states, as a traveling dis- 
play for the Zippo Manutacturing Com- 
pany, Bradford, Pa. The car has a body 


esembling to the last detail a mammoth 
Zippo”; with the cover open it stands 11 
teet high. 


lhe lighter’s “flame” is of moulded trans- 
plastic, illuminated brilliantly with 
nd blue flashing neon lights. The 
metal lid can be closed over the 
iard as in the regular lighter. Built 
ile, the giant reproduction is tailor- 
1 stainless steel. A generator in the 
4 the car is used to operate the 
cal equipment. A complete line of the 
lighters is carried in display form 
the vehicle, along with display ma- 
ind sales literature. 





Former Ohio Display Factor 
To Locate In California 


H ton E. Stover has moved to Ontario, 
and plans to reenter the display field 
vith custom-made displays, artificial 

and display materials. He oper- 
suston Displays at Rock Creek, Ohio, 
recent fire burned his place to the 
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GET A MOVE ON 


ANIMATE YOUR DISPLAYS WITH A 


REGORY MOTOR 














The GREGORY MOTOR is composed of three parts: 


I—Solenoid type “field coil’ 2—Curved swinging “armature” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 
the "field coil’ as in any motor except in this case the end of the armature passes through 
an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 
erate with you. 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN I, N. Y. 
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y ES, we will reimburse you for 


the postcard used on which to paste 
Mail 


with your store name and address. 





the coupon below. it to us 






Then, without cost or obligation, 





we'll send you a generous sample of 





the sun ray resisting, 
used in Sun Shades. 


a section of any colored material 


plastic film 
























Place it over 
and expose to the sun. See how 
Sun Shade protects and helps retain 
See how the sun 


original color. 


fades the exposed material. Prove 
to yourself why every modern store 
needs handsome, completely trans- 
parent Sun Shades to protect win- 


dow-displayed merchandise. 





I accept your offer. Send me a gener- 
ous sample of your SUN SHADE 
protective film. 





Store Name 


Per 


Address 


City State 








THE SUN-SHADE CO. 


7861-83-85 Chancellor Ave. 
DiC MEINE SUK. Irvington 11, New Jersey 





Manutacturers of the Original Transparent. Sun-Shade 
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SDA PROGRAM COMPLETE 
[Continued from page 43] 
the newly elected. Announcements will 

follow and then adjournment. 

The following day, Thursday, is left open 
to enable one to once again view the latest 
in display props, fixtures, and ideas and to 
complete the transaction of your purchases. 

On Wednesday night, in the spacious 
Continental Room of the Peabody will be 
held the Grand Ball. The highlight of 
this evening will be a 45-minute floor show 
with that well-known stage, screen, and 
radio artist Jack Baker as master of cere- 
monies. Perhaps most of you know him 
as the singing star of Don McNeil’s Break- 
fast Club, which position he held for a 
number of years up until two years ago. 

Sue Flack, star of the floor show, and 
her line of six talented girls promise to be 
a feature you won't want to miss. 

Ollie Caldwell and his versatile musicians 
will play for dancing. 

A briefing on your conference head- 
quarters, the Peabody hotel, might be in 
order, for a lot of your time will be spent 
under this one roof that covers an entire 
city block. 

Special note to first-time visitors of the 
Peabody: you are not seeing things if you 
spy live ducks in the middle of the lobby 
fountain. A symbol of Southern hospitality, 
the ducks have always been an integral part 
of the life of the hotel. The entire atmos- 
phere of the luxurious lobby is friendly, 
though nearly a block long in length. A 
great part of the lobby’s charm is gained 
from the unusual treatment of the ceiling 

-reminiscent of old Spanish architecture — 
beams painted in beautiful 


heavy wooden 





colors and fanciful designs. 
stores on the lobby floor, also railway 
ticket and air line offices. Upper floors 
include ball rooms, dining rooms and 625 
guest rooms with bath, all air-conditioned 
for your comfort. 

The Peabody’s Skyway is one of the 
South’s most beautiful supper clubs with 
nationally known orchestras playing nightly, 
Benny Strong and his famous orchestra, 
fresh from engagements at the Mark 
Hopkins in San Francisco and the Chase in 
St. Louis, are scheduled for the Peabody 
at the time of our Conference. 

Guests of the Peabody have the privilege 
of playing golf at the Colonial Country 
Club, so many golfers will want to bring 
along those clubs. Memphis has many golf 
courses, both public and private, all en- 
hanced by natural beauty. 

The city has many beauty spots, as her 
39 parks may indicate. The Sunken Gar- 
dens along the parkways are famous for 
their ever-changing, dazzling floral arrays. 
If you’re lucky, you will see a soft carpet 
of velvet made up of thousands of deep 
purple and gold pansies. In Overton park’s 
365 acres there are many and varied spots 
of entertainment and amusement, from the 
free zoo to the art gallery, and delightful 
picnic spots abound; for any of you who 
relish an impromptu picnic, there are grills 
for barbecueing or roasting. 

There are many fine restaurants and cafe- 
terias in the downtown district. There's 
Jim’s across from the Peabody, where good 
steaks and their famous salad are favorites, 
and Stower’s, north of the Peabody on 
Third, serves a big sizzling steak, while 
many specialize in fried chicken. 
If it’s you'll find the finest at 


places 
sea-food, 





ete My 
SI at mt Ae A AA ODS - 


—The floor in this window by Emery Gregory, under the supervision of Guy Malloy, Neiman- 
Marcus Company, Dallas, is covered in a checkerboard pattern with plywood squares in naturol 


and brown. 


Background screens were also of natural plywood. 
about the "Arizona Tan" hats, with which were displayed ties in tan, rust and brown— 


Desert foliage was grouped 
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Ancerton’s Oyster Bar or at Madison Sea 
Fo. J, right next to it. Duncan Hines, con- 


noi-seur of fine food, has mentioned the 
Li Tea Shop, on Monroe between Main 
an’ Front, in his books on good places to 
eat The ladies, as well as some of the 
mi who listen to the various breakfast 
cluis over the country will be delighted to 


Sreakfast at 
Satur- 
Brass 


right here; * 
broadcast every 
cuisine at the 


find we have one 
the Brass Rail” is 
day morning. The 
Rail is excellent. 

Five modern theatres, all within walking 
distance of headquarters, will be showing 
the very newest releases during the Con- 
ference. 

Two events that are showing in Memphis 
the week of April 11th and that might prove 
of interest to many are the Memphis and 
Mid-South Home Show and the Memphis 
and Mid-Scuth Food Show, at the Fair- 
For anyone planning on building 


grounds. 
this 


or even just dreaming of building, 

would be an excellent chance to get many 
inside facts of the home from the ground 
up. The Food Show will originate several 


national broadcasts and Memphis’ own Miss 
America will make several appearances. 
There will be cooking demonstrations and 
free samples. Tentative hours are from 
1:30 p.m. to 10:30 p.m. 

\ surprise feature is promised by Ruebel 
enterprising entertain- 
and George Hettinger, 
doing a fine job 
you 


(Babe) Davis of the 
ment committee. He 
also of the committee, are 
of providing fun and frolic for all of 
who are coming this way. 

There must be romance in these parts, for 
I hear that Davis intends to stage a wed- 
ding that will out super-colossal any Holly- 
wood opening, any Paris showing or any 
royal wedding. 

Memphis is throwing open her doors and 
heart to make your stay an enjoyable one. 
Complete now your plans for attending the 
SDA Conference, April 12th through the 
sth. If you have not written for reserva- 
tions, do so immediately and be assured of 
accommodations. Address your require- 
ments to Mrs. Andrew Riley, reservation 
chairlady, 1590 Linden. 

May we remind you that single rooms are 
almost all taken. Please pair-up with an- 
other displayman in a twin-bed room. Give 
each individual’s name when making reser- 


vations. 

\s for the visiting display wives, the 
Memphis Display Club Auxiliary has 
arranged a most attractive program. They 


hope to entertain ladies from all of the 16 
Southern states. Under the able direction 
ot Mrs. Everett Booth and Mrs. Andrew 
Riley, co-chairladies, the plans for enter- 
tainment are complete. They include a tour 
ot the city and a beautifully planned silver- 





He le 








tea at the Brooks Art Gallery; a Bunco 
pa with gorgeous prizes and refresh- | 
ments; a specially planned luncheon to | 
Pre-ede the Auxiliary’s annual business 
meting and election. They will wind up 


lay by attending the SDA’s grand ball 
t e held in the Continental 
eabody. 


Room of 


parting may we say: “Memphis in 48 
member the date’—April 12-15. You 
afford to miss it. Make up a party 
ve ll be seeing you-all in Memphis. 


| 
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Truly a glamour unit embodying the grace and rhythm of a pirouette. Lasting 
Chrome finish, one- “piece frame made of !/," solid steel. 
plastic round tops, 10" diameter, specially molded to fit tightly onto rods, rein- 
forced rimmed edges for extra strength. Just one of a fine line of exclusive display 
aids at popular prices. Write for the NEW complete Ronnie Catalog today. 


RONNIE DISPLAY CO. 
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CIRCLE ONZE a: 


A NEW MULTI-DISPLAYER 
Ideal for Display with 


e Men's and Women's 
Accessories 
Cosmetics 
Household Wares 
Cakes 

Small Appliances 
Drugs 


PACKED AND SHIPPED IN PAIRS 





















Rich marbleized PEARLITE 
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Jobber Inquiries Invited 






32-01 57th STREET, WOODSIDE, N. Y. 





Gear your store 


-.-no question about it... 
selling job from here on out! 


retailers will have to do a 
And effective merchandise 


presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 


for competitive 


picture. For here is a complete line for every display 
need... 


styled, designed and manufactured to attract, 


stop and sell the shopper at the lowest possible cost! 


(lays ahead 





Display is vital to the future of your store, why 
not talk it over with a KORRECT-WAY representative ? 


THE RT PRODUCTS COMPANY 


Lafayette Building 
DETROIT, MICHIGAN 


CLEVELAND OFFICE 
1101 Power Ave.. 5th Floor 
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Transparent Shade Company’s 
Sensational New 


DISPLAY 
MIRACLE 


that virtually 


stor? 





y o £ 


TRANSPARENT SHADES 








— 


It's here—far greater Sun Protec- 
tion plus visibility than ever before offered! 

It’s Infra-Chem —a discovery from 
the laboratories of Transparent Shade Co. that 
invisibly chemicalizes acetate material, thus 
repelling virtually a// harmful sun rays! 

Now you can say goodbye to need- 
less fading and damage .. . to lazy hidden win- 
dows... to sun-spoiled profits. Now you can 
safely display, the Infra-Chem way. Written 
Guarantee with every shade! 

CAUTION: Infra-Chem is our 
exclusive process, patented and 
secret. Don’t be misled by imita- 
tions. No other sun shade can 
offer you Infra-Chem. 


= 


RANSPARENT SHADE CO. 


LOS ANGELES, CALIFORNIA 





SEND FOR THIS 
FREE BOOKLET 





teeeree hes 


_ 
at ane gO 


“4 





; TRANSPARENT SHADE CO. 

i Dept. 1C, Box 2135, 

1 Terminal Annex, Los Angeles 54, Calif. 
: Send me immediately your illustrated 
y brochure and details on new Infra-Chem 
1 “Sun Protection plus Visibility:’ 
i 

H 

‘ 

i 

4 
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nome. position___ 





store name. 
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etroit Displaymen 


Hold Annual Show 


By D. F. McCARTHY 
Higgins & Frank, Detroit 


CULPTURE suspended from the ceiling, 
line sketches of Mexican toys, a 


ballerina carved in silver maple, and 
a plaster-of-paris monk were among. the 
items which provided some insight into the 
private life of a displayman at the Detroit 
Display Club’s second annual art exhibit 
and banquet, held February 5. The Arabian 
room of the Hotel Tuller was transformed 
into a gallery for the exhibition of members’ 
art work, done during the past vear. All 
of the 50 entries were new, and the total 
number exceeded that of the 1947 show 
according to Tice Vicary, club president. 
The annual exhibit is the club's festive 
event for the year, during which members 
give their friends a glimpse of the hobbies 
they follow in their leisure time. 
Variety in displaymen’s outside art inter- 




















ests was very apparent at the exhibit. Three 
line-drawings of clown-like Mexican toys 
were exhibited by Irene Bosch, of The Ernst 
Kern Company, who also. submitted a 
pastel watercolor, and a_ study in facial 
expressions. Landscape watercolors, painted 
by Walter Grover, display manager of 
Hudson's basement store, showed a_ pro- 
nounced preference for cool, green tones. 
An abstract design, called “Suspended 
—Above is a view of one section of the dis- 
play art exhibition of the Detroit Display Club. 
: Below, left to right, F. J. Rhodes, art 
director, J. L. Hudson & Co.; Mrs. Tice Vicary; 
Tice Vicary, president of the club; Addison 
Franklin Page, educational department, Detroit 
Institute of Arts; Walter Grover, basement 
display director, Hudson's. Grover was 


toastmaster for the meeting— 
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Ipture’, was the most discussed of the 


entries. The sculpture, which was hung in 

corner of the ballroom, was submitted 
by, Kenne Aichorn of the Engass Jewelry 
¢ompany. A charcoal study of a Latin 

erican dancer was the entry of Mary 

Kendrick of Montgomery, Ward's dis- 
play staff, while Irvin Van Gorp of the 
|. L. Hudson Company exhibited a_ sculp- 
tured monk whose facial expression was 
termed “wistful” or “defiant” by observers. 


€lusters of displaymen were noted standing 
Tait, Detroit Edison 


before the exhibit of J. 

Company, discussing his technique in a 
painting of a broken statuette against an 
olive-green background. Photography was 


represented in the exhibit by Harold Meyer- 
the Detroit 
his 


Edison Company, who 


4s ck, of 


displayed photographs of branches 


against a dark sky. 


represented outstanding 
commercial of the Among 
these exhibits were two wash-drawings by 
Florence Lipshitz, of Hudson's. A carnival 
and a painting of a white-robed girl 
standing in a two pictures 
had done originally for 
accessory display. Members of the display 
department of the Clayton Company showed 
their original idea drawings for the store’s 
modernization program. Heimbach, 
Michigan Consolidated Gas Company, sub- 
mitted several of his display paintings, and 
Harold Brommel, display counsellor showed 


Several entries 


work members. 





scene 
desert were 


which been an 


Roy 


four of his sketches, two ot which were 
radio displays. 
-_ \fter the banquet for 1253. club members 
ie and their friends, Addison Franklin Page 
te of the Education Department ot the De- 
‘ troit Institute of Arts addressed the group. 
ial Grover, who acted as toastmaster, intro- 
ted duced the speaker. 
of “The opportunity in display work of 
ro- reaching a great many people brings with 
les, it a certain obligation,” Page said. “It 
led brings an obligation to put across an idea 
to the public. The time is past when a 
4 displayman can merely show wares; he 
x now must provide a basis of judgment and 
: a set of values. 
; 
’ here is a difference between ‘the art 
t ot display’ and ‘display as an art’, for to 
t make something into art it is necessary to 
; put into it a certain amount of feeling,” he 





continued. “The term ‘display art’ denotes 
a rtain gracetulness and facility of ex 
Pression, but that is actually craft. What 
aman does by hand is craft, but what he 
does with his head and his heart repre 
sents artistic work. 

e day of a clear-cut distinction be- 
tween “fine art’ and ‘commercial art’ is now 
Past. Some of the commercial work now 
d is certainly comparable to what we 
call fine art,” Page said. “I think that the 
\ of the Metropolitan Museum in New 
\ in loaning paintings to stores. for 
t display work is particularly important. 

Detroit museum has provided some 
assistance in this way in the past, but the 
u should be continued. 

tually, a displayman can gain quite 

trom the standard art museum,” Page 
a l “The same principles of organi- 
Zational design which apply to great paint- 
u t the past apply to any art work.” 
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NOW AVAILABLE 


IN SPECIAL NEW 
WIDTHS & LENGTHS 


Eaton ‘'Velvety'’’ Grass is 
now being made in I7 in., 
3 ft., and 5 ft. widths and 
in 3 ft., 6 ft., 15 ft. and 
30 ft. lengths in one piece 
without seams. Buy it by the 
roll and cut the lengths you 
need for each display. 


*“Velvety” is a reg. Trade Mark of 


Eaton Brothers Corp. 


See Your Display Jobber 


EATON BROTHERS CORP. 
HAMBURG, NEW YORK 








SMART DISPLAY PLATFORMS 
Finished in White 


Set of three 


$32.00 


Top unit 24x12x4 
Center unit 36x! 8x4 
Lower unit 48x24x4 


7.00 ea. 
10.50 ea. 
14.50 ea. 


Made of seasoned wood 





71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 





QUENSELL DISPLAYS, Inc. 
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America’s Greatest Spotlight Value 


NATIONAL PHOTOSPOT 





FIVE OUTSTANDING ADVANTAGES 
e 360° Rotation e 90° Vertical Arc Movement 
e Air Cooled Body e Base Tapped for Tripod 


IT'S THE BEST SPOTLIGHT VALUE ON THE MARKET 


Optically correct adjustable telescopic mount with precision optics — same as used in military 
instruments. Has two ground condensing lenses, and combination, color- 
corrected, precision ground focusing lens. Large to small spot, soft to 
sharp focus. With the Fresnel you achieve softer light effect. EACH NOW 


Sensational Value. Former List Price $37.15 


SUNBEAM SPOTLITES, INC 


(Division of National Hanger Co., Inc.) 


e Heat Treated Fresnel Lens 
e Light Weight Cast Aluminum 


$19:5° 


253 W. 26TH STREET 
e NEW YORK CITY 1 








BETTER 
SIGNS 


tian 


Ntore 


Garment Rack Dividers 
A—Week days (Mon. sat.) 
B Alphabetical (A Zz: 
for X) 
( Sizes (1-54, incl. ! sizes) 
JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St. 
San Francisco, Calif. 


M« 









One of Several Models 
May we send you details? 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. 


For Good Impressions! 
Line-O-Secribe SIGN PRINTING MACHINE 








Year-Around Display Materials 


Authentic Materials For Dramatic Displays. A 


Natural used with seasonable 


foliage. Light weight, 


unbreakable, easier to move and set up. An extraordinary 


medium to the Display Field. 


See your Jobber or write us direct. Photos on request. 


NATURAL DESERT DISPLAYS 


Ralph H. Ralph & Son 


Coolidge, Arizona 
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REXALL'S LABORATORY 
[Continued from page 51] 


“This means that we have an _ entir¢ 
different approach to display. Most of o1 
store fixtures are designed so that mer- 
chandise can be displayed and stocked 
the same place. Our displays are designed 
to give the impression that we have 
exceptionally wide assortment, and we ti: 
to get the merchandise out where the cu 
tomer can see and feel it. 

“While this isn’t possible with all types 
of merchandise, because of the ever-present 
pilferage problem, we do use open displays 
as much as possible because our tests show 
that this type of display results in much 
better sales. This type of display is es- 
pecially effective for the impulse items.” 

Actually, the floor stock and interior dis- 
plays in Rexall stores are so closely re- 
lated that it is almost impossible to differ- 
entiate between the two. The laboratory 
makes up completely stocked fixtures which 
combine stock and displays in depart- 
mentalized units. One side of an island 
fixture may be stocked with stationery, 
while the other side features small electrical 
appliances. However, each side of the 
fixture is a complete department in itself. 

“This departmentalization not only sim- 
plifies store management, but it also helps 
build. sales,” Fero said. “The customer 
who buys stationery may also buy ink or 
additional envelopes. Most of these units 
are practically self-service.” 

The laboratory also designs and _ tests 
fixtures. Fixtures brought out by manu- 
facturers are tested to see where and how 
well they fit into established store layouts. 
If the manufacturer requests, he is furnished 
with the results of such tests together with 
Rexall’s recommendations for changes, if 
any. This service has proved so satisfac- 
tory that several fixture manufacturers have 
requested the laboratory to design special 
units for them. 

The lab likewise tests other store fixtures. 
One of their biggest jobs in this category 
is testing lighting equipment. Fixtures are 
carefully checked for lumen output and the 
possibility of glare. Light output is checked 
at varying distances and angles and against 
various types of merchandise. 

When new units are designed or approved 
in the laboratory, they are put to a further 
test by being placed in selected Rexall stores 
for a probationary period. Results are 
tabulated and if the unit passes muster it 
is approved for other Rexall stores. 

The Rexall display department publishes 
lavishly-illustrated seasonal display man- 
uals which show the retailer how to prepare 
the tested displays — both interior and win- 
dow. In the event the merchant does not 
stock some of the merchandise illustrated in 
the photographs, the manual suggests suit- 
able substitutes. The manual is supple- 
mented with Rexall’'s monthly “Visual Mer- 
chandiser’, which also presents photographs 
of tested displays and gives news on new 
fixtures and other items pertinent to the 
complex problem of visual merchandising. 

Associated with Fero in the operation of 
the display department are C. R. Klump, 
director of interior and national cooperative 


| displays; Clay Hardwig, director of win- 


? 


dow displays; Howard Griffith, director « 
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y displays, and Robert Rogan, director 


ens. 

eve gone to great lengths to make 
thi. the finest experimental display labora- 
t in existence,” Fero said. “Our work- 
5 is equipped with all the latest and 
7 modern power equipment. Our. staff 
includes artists, sign painters, display de- 
sicners, Window and interior visual mer- 
chandisers and even our own display de- 
partment photographer who has a complete 
photographic laboratory of his own. 

the few short months that the new 
laboratory has been in existence, we have 
made great strides in the development of 
sales-impelling and productive displays. I 
think that the help we've been able to give 


Rexall store managers has made them 
realize, more fully, the value of visual mer- 
chandising.” 





Silvers Sells Interest 
In Grant & Silvers 


Victor A. Grant has purchased the inter- 
est of Harry A. Silvers in the firm of 
Grant & Silvers, Los Angeles, and Marvin 
R. and Donald H. Grant have joined the 
company. The name will be changed soon 
to Grant & Sons, Ine. 

Victor Grant came to Los Angeles 33 
vears ago and at the age of 24 he entered 
the display field as a salesman. Several 
vears ago he and Silvers became associated 
in the business bearing their name. It 1s 
now one of the largest firms engaged in 
display, occupying an entire building of 
24,000 square feet and having a complete 
metal shop, wood shop, plating department, 
artificial flower department, and plastic 


division. Additionally, a line of manne- 
quins, forms, decoratives, and related ma- 
terial is carried. 

Donald Grant is 24 vears old, and a 
native of Los Angeles. He attended Beverly 
Hills high school, Los Angeles Art Center, 
Otis Art Center, and studied sculpture at 
the University of Southern California. Dur- 


ing the war he saw service with the Coast 
Guard. He joined his brother Marvin in 
Kreative Displays, Los Angeles, in 1946. 
Donald will be married in June. He is a 
member of the Los Angeles Athletic Club 
and the Olympic Club of San Francisco. 
With the new firm, he will handle designing 
and sales and cover the Northwest territory. 
larvin Grant is 26, and attended the 
University of Southern California where he 
majored in industrial management. He has 
been married for the past five years. Dur- 


ing the war he served with the navy. Two 
ears ago he opened the jobbing firm of 
Kreative Displays. With Grant & Sons he 
Wi andle the jobbing division and serve 


1 
| 
I 


es manager, covering the Southwest 
erritory. 











We invite DISPLAY WORLD 
iders to make frequent use of the 
rvice Bureau for information on 
sources for all types of display ma- 
ial and equipment from air brushes 
zebras (stuffed), or for general 
nsultation on display problems. No 
irge is made for this service, of 
irse. 
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ELECTRIC STEAM 


GARMENT GLIDER 


WORKS LIKE MAGIC 
REMOVES WRINKLES LIKE 
NOBODY'S BUSINESS 


PERFECT FOR: 
Freshening New Stock 
Alteration Rooms 


Millinery Dept. 





Display Dept. 


*32.50 


e@ Presses 5 times faster (including hand pad) 


@ Presses Easier ORDER FROM YOUR JOBBER 


@ No iron to lift. Glide gar- ° e 
ment over live steam or from us, if you wish 


@ Uses feucet water; no dis- (Jobber Inquiries Invited) 
tilled needed 


vores cits = THE FIXTURE MART, inc. 


© Will not Scorch, Shine or 314 W. JACKSON BLVD. 
en eer ee CHICAGO 6, ILLINOIS 


alfa ty ~All nates Send for our Free 72-page catalog 











| Gear Olli Store -+. nO question about it...retailers will have to do a 
selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 
“ Here’s where KORRECT-WAY mannikins fit into your 
Or com p | ive picture. Fer here is a complete line for every display 
need ...styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 
ays | Pa not talk it over with a KORRECT-WAY representative? 








NAYTHONS DISPLAY FIX. CO. 


909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIA 









































COLOR - LITE 


Translucent 





COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of cclors and sizes. 


FREE! 
Write today for catalog and 
prices. 


Waguer Sign Serucce. Puc 
207 S$. Hoyne Avenue 
CHICAGO 12, ILLINOIS 














Make Your Mannequins... 


REALLY BEAUTIFUL 


With HASSLER 


LASHES 


* Easily shaped. Bend foundation strip to 
desired curve and it holds that curve for 
fitting. 

* Holds curl permanently. 

*® Lashes are trimmed in curve to better 
simulate real lashes. 

* In quantities, lashes are die cut and curled 
exactly as desired. Samples upon request. 


HASSLER BEAUTY PRODUCTS e 280 Terrace 












Altadena e California 
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Greneker To Manufacture 


Dior-Designed Mannequins 

Lillian Greneker and Edgar Rosenthal 
returned recently by plane from Paris, 
where arrangements were made with Chris- 
tian Dior, famed fashion authority regarded 
as creator of the “New Look”, for Dior- 
designed mannequins to be produced by The 
Greneker Corporation, 250 West 54th street, 
New York City. The figures will be pro- 
duced and distributed solely by the well- 
known firm. A few of the mannequins are 
expected to be ready shortly after Easter, 
with the full line to be shown in New York 
City the Display Market Week in 
June. 


during 


In addition to figure styling in keeping 


with the new fashions, the mannequins will 


feature new coiffures, postures, and = skin 
tones. While the figures will be entirely 
different, they will not be “startling” in 


nature, according to Rosenthal. 

The Greneker Corporation also has 
tained Gruau, French fashion artist, 
for design and facial art in connection with 
other mannequins in the firm’s line. 


re- 


Rene 





Red Wing Products Catalogue 
Profusely Illustrated 

An 
taining 64 pages has been released by 
Wing Products, Bellerose, N. Y., 
the firm’s line of plastic garment hangers, 
plastic shelf trays and boxes, wooden and 


extremely well-done catalogue con- 


Red 


showing 


metal hangers, plastic shoulder covers and 


bags, and chrome garment racks 


garment 


of various kinds. Special sale tickets and 


price tags are also included. 


obtained 
the 


Copies of the catalogue may be 


by writing direct to the company at 


address PIVE Nn above. 


—As a novelty for displays and posters, wire bent into trade-marks and descriptive words are 
IImann, Almacenes Ley, Ltda., Bogota, Colombia. 


used by Werner I. 


only one piece of wire— 





MARCH, 1948 


Hawkins Resigns Position 
With Chicago Store 

Henry A. Hawkins has resigned as (is- 
play manager for Saks-Fifth Avenue, Chi- 
cago, and has joined the Stampfer Com- 
pany, Dubuque, Iowa. His exact 
with the latter company has not been an- 
nounced, nor has his successor at Saks been 
appointed. 

Hawkins went with Saks some two years 
ago aiter his return from lengthy service in 
the army. He was formerly with the 
Schleisner Company, Baltimore, and Bonwit 
Teller, Philadelphia. 


position 





"Hole-Finder" Tacker 
Developed For Metal 


To permit the use of staples for the 
tacking or stitching of metals, the ‘“Hole- 


Finder” tacker has been developed by The 
Heller Company, 2127-A Superior avenue, 
Cleveland 14. It is so constructed that 
when the guide points are set at the pre- 


legs 


punched holes in the metal, the staple 


drive easily and accurately through the 
holes. Staples come in many gauges and 
sizes, as well as in a variety of metals. 


The stitched staple can be driven to clinch, 
pin or form a special hold. 





Gosling Adds New Post 
To Present Duties 

Store planning director is the title of a 
new position created at R. H. White & Co., 
Boston, and James Gosling has added _ its 
duties to those of display director for the 
work with the operating 
physical changes, new 


store. He will 


division in depart- 


ments, and in store layout. 
















Each unit is made of 
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ETERANS OF FOREIGN WARS oF tH U.S 


—This is the official Buddy Poppy poster which 
will be used by the Veterans of Foreign Wars 
to promote the annual event— 


Prominent Model Firm 
Enters Display Field 
rhe Cleveland Model & Supply Company, 
of the leaders in the model 
lustry, is entering the display 
and converter of 


airplane 
field as 
nanufacturer currently 
available display materials, intended for the 


small store. These will consist of stand- 
ardized “packaged” displays designed for 
the small merchant who maintains no dis- 
play deaprtment and who has only limited 
time to plan and install his own displays. 

I’. T. Pachasa, president of the firm, states 
that the company plans to travel several 


men and intends to open new outlets among 
bbers throughout the country. 
» being made to open a large showroom 


Plans are 


Cleveland for the benefit of nearby cus- 
rs. One of the 
convention 


store divisions 
include parts 
and supplies, along with flowers and 
flower-making supplies. 
Cleveland Model & Supply 
located at 4506 Lorain avenue, Cleveland 


firm's 


and decora- 


Company 1s 





Visual Merchandising Course 
For Boston School 
rank 


Early, display manager for Gil- 


christ Company, Boston, has been engaged 


by Northeastern university, of the same 
city, to teach a 17-week course in visual 
merchandising. 

he following subjects will be covered: 


techniques, ideas in the display of 
timing of displays, 
organizing displays, display bud- 
gets and their allotment, interior displays, 
ion display and coordination, show- 
ship, display evaluation, departmental 
set-ups, and special displays for Christmas 


a Easter. 


display 
merchandise, color, 


lighting, 





Allied Representative 


To Settle In Northwest 
an Pullman, who made several trips 
\llied Display Materials, Inc., from 


N York City to the Northwest, has de- 
Coed to settle down permanently in that 
headquarters will be = in 


territory. His 


+1 
Lie. 
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See us in Memphis 


Hotel Peabody 








Room 450, April 12-15 
S. D. A. Conference 
NEW BACK TO SCHOOL 
AND FALL DISPLAYERS 















PROGRESSIVE 


\) 


MERCHANDISE 
PRESENTATION 











| Gear your store 
| for competitive 
(lays ahead 


...no question about it... retailers will have to do a 
selling job from here on out! 
presentation is your most powerful salesmaker. 


And effective merchandise 


Here’s where KORRECT-WAY mannikins fit into your 
picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 
Display is vital to the future of your store, why 

not talk it over with a KORRECT-WAY representative ? 





HECHT FIXTURE COMPANY 


|315 WEST QUINCY STREET 





CHICAGO 6, ILLINOIS 
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The Ideal 


BAND SA 


Building 
Displays 








by BOICE-CRANE 


This 14” saw operates at 
higher speed 4,400 blade feet 
minute. Smoother and 
faster cutting. Single and 8- 
speed back-geared models for 
practically any ma 
Clears 85¢” under the 
welded 


- 





per 


cutting 
terial, 
guide. One-piece 
steel frame has tremendous 
strength. Wheels and blade, 
except at cutting point, are 
entirely Cabinet 
type base has sealed-off mo- 
tor compartment. High safety 
rating. Blade guides adjust 
by a single control, and with 
full even when ma- 
chine is running. Close bal- 
ance and light, but 
Fextolite wheels permit twice 
the speed of other 14” ma- 
Less vibration, 
bearing life. 
Capacity: 


Pad 


enclosed. 


safety, 


strong 


chines. and 
longer 


Blade to 
dia. work. 


Sawing 


guard 13 


Guide to work table 859”. 


Table: Tilts on Double Trun- 
nions. Size 15” x 151%” 
Blade Widths: 3/16”. ‘se 
VQ”, " & 34”. Length of 
Blades 98”. Grease sealed 


Ball 


Bearings. 


Write for free catalog. 


BOICE-CRANE COMPANY 


896 Central Avenue + Toledo 6, Ohio 
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YUCCA POLES 


Give high dramatic 
1” to 6& diameters. 
delivery. 


BAMBOO POLES 


From ¥,” to 2” diameters. Priced from $18.00 


per hundred. 
TAPA PAPER 


Reflecting the charm 
and romance of the 
South Seas. Six de- 
signs; 22” x 32”. 20 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
flooring — _ dividers. 
314” x 54%” @ $3.95. 





lines to your windows! 
6’ to 12’ high. Immediate 
















WRITE FOR 
NEW CATALOGUE 


RUPILRAFT 


535 Sutter St. San Francisco 2, Calif. 
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Williams Returns To Work 
After Severe Illness 


Findley Williams has returned to his 
position as art director for Sears, Roebuck 
& Co., Chicago, after an illness of several 


weeks. 


"Warm" Fluorescent Lamp 
Introduced By Sylvania 


A demonstration of a new fluorescent 
lamp which has nearly the warm of 
an incandescent bulb was held by Sylvania 
Electric Products Company at the firm’s 
Lighting Center in New York City recently. 
It is to particularly effective for 
the display of merchandise. 


color 


said be 





Brochure Describes 
"Package" Displays 

Resident Display, Inc., 100 Charles street, 
New York City, is distributing circulars 
describing the firm’s line of “packaged 
windows”. Providing a selection of several 
different for the 
service includes all materials and properties 
for the display. 


displays each season, 


necessary 


TRADE PERSONALITIES no. « 





| 


| 
| 
| 
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to top off your 
mannequing 


satural 
attractive 
display 


WIGS 
Arranjay’s Wig Co, 


WiC SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 





NEW WINDOW TRIMMERS AID! 


Combination Hammer, Nail Puller 
and Screw Driver. Ae 
Fits your vest pocket. Each 








trimmer should he without one. 
Send Trial Order Today 


RUDOLF ORTHWINE 3.2% 


New York City 





by Tony Brinker 














Bonn IN LOS ANGELES, HE HAS BEEN 
IN DISPLAY FOR 19 YEARS EVEN THOUGH 
HE Is NOW ONLY 37. HE STUDIED 
COMMERCIAL LETTERING UNDER 
HAROLD HOLLAND DAy, NATIONALLY 
KNOWN AUTHORITY, AND IN 1934 
HE ORGANIZED KEN DISPLAYS IN 
LOS ANGELES. WHEN THE WAR CAME 
HE VOLUNTARILY EVACUATED LOS 
ANGELES AND RELOCATED IN CIN- 
CINNATI AS DISPLAY DIRECTOR FOR 
ACHAIN OF FIVE JEWELRY STORES. 
DURING THE WAR HE SERYED AS A 
FIRST LIEUTENANT WITH THE OHIO 
GTATE GUARD. IN 1946 HE AGAIN 
OPENED WIS OWN BUSINESS UNDER 
THE NAME OF KEN DISPLAYS, MANU- 
FACTURING ALL TYPES OF FINE JEWEL 
RY DISPLAYS. MANY OF THE MEN 
ASSOCIATED WITH HIM ARE VETERANS 
OF THE FAMOUS 442.ND REGIMENTAL 
COMBAT TEAM WHICH SAW SUCH 
BLOODY FIGHTING IN ITALY. 






LAYED SEMI-PRO BASEBALL IN 
WIS YOUNGER DAYS, TOURING JAPAN 
WITH A PROFESSIONAL TEAM IN 1931. 
WIS HOBBIES ARE GOLF AND INTERIOR 
DECORATING... HEIS MARRIEO AND 
HAS A SON AND DAUGHTER . 





PRESIDENT, 


KEN DISPLAYS, 


CINCINNATI, OHIO 











St. 
ty 
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National Furniture Week 
Set For September 17-25 

Plans for National Furniture Week, 

ptember 17-25, have just been announced 

the National Retail Furniture Associa- 
mn, whose 8,000 member stores throughout 
country will participate in the promo- 

n 

fhe accent this year will be on home 

rnishings fashions and the new look as 

ipplies to every room in the house. 

‘Now that supply is catching up with 

mand, and merchandise has returned to 

pre-war standards of quality, the time 
is getting ripe for furniture stores through- 
it the country to stage an ‘open house’ 
iid invite members of their communities 

to see the great strides that have been 
made in quality, style, comfort, and con- 
venience,” stated James I. McMahan, Santa 
Monica, Calif., president of the association. 

The observance of National Furniture 
Week is being planned to give the home- 
maker an opportunity to see co-ordinated 
groupings of the latest home furnishings, 
model rooms, and the new developments in 
color and design. 

Regional furniture associations affiliated 
witl 
institutional promotional campaigns in their 
areas during the week. 

Special newspaper home furnishings sup- 
plements will be offered to the daily and 
Sunday press trom coast to coast. Featured 


1 the national group plan to stage local 


will be articles and illustrations on the 
latest trends in home decoration. Home 
goods that are style-right and price-right 
and in ample supply in the average furni- 
ture store will be emphasized. 


The association also plans to make avail- 
ible a special advertising and promotion 
guide devoted exclusively to the exploitation 

National Furniture Week. Window 

imers, display cards, and other promo- 
tional material will be furnished to the 
sponsoring stores. 


instruction booklet, showing stores 


hey can get the most out of the event, 
heing prepared by the merchandising 
mittee of the association, of which John 
C. Weston, Suniland Furniture Company, 
Houston, is chairman. Additional material 
cing prepared under the supervision of 
smaller stores committee, of which C. 
Cree Gable, Muncie, Ind., is chairman. 
National Furniture Week, an annual in- 
VY promotion for several years before 
war, has not been observed since 1941. 
lt is being revived this year at the in- 
tence of retail merchants throughout the 
try, according to Roscoe R. Rau, ex- 
tive vice-president of the association. , 


Fisher On Trip 
To West Coast 
nius Fisher, president of General Dis- 
Corporation, Cincinnati, is now on the 
coast for a short business trip. He 
aking the trip by Super-Chief. 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 








DISPLAY WORLD 109 


UMMM LLdadddddddddddddddddddddddiiiiissssls 


More Sales For You! 


DISPLAY YOUR 
MERCHANDISE 


with our 


Plastic Display Trays 


SOCK TRAY 
Style No. 725 
Size: 13” x 4” x 2,” 
$12.00 Per Doz. 











SHIRT & UTILITY TRAY 
Style No. 750 
Size: 19’ x 10” x 4” 
$33.00 Per Doz. 





TIE TRAY 
Style No. 700 
Size: 17° sz: GF zs? 
$9.00 Per Doz. 
PPI PPP PP PP PPP PPP 


Terms: 1% 10 Days 





@ Moulded in ONE Piece from Clear, Transparent, Durable Plastic. 
@ See your local distributor or contact us if he cannot supply you. 


PLASTICS G METALS CO. 


292 MADISON AVENUE NEW YORK 17, N. Y. 
LEXINGTON 2-6914-5 
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Gear Our store ...no question about it... retailers will have to do a 

selling job from here on out! And effective merchandise 
presentation is your most powerful salesmaker. 
ss s 

Here’s where KORRECT-WAY mannikins fit into your 

WE RU | ive picture. Fcr here is a complete line for every display 
need...styled, designed and manufactured to attract, 

stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 
ays a ed not talk it over with a KORRECT-WAY representative? 




















KBHOK DISPLAY FIX. C0. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 











WEIGHTED TOES 


in GENUINE RUBBERLITE 


WEIGHTED TOES, cast in genuine RUB- 
BERLITE, are the last word in hosiery 
displayers. There are no snags possible with 
their smooth surfaces. Resistance to chip- 
ping and cracking and skin like appearance 
that can be kept clean by washing with 
castile soap and water are additional at- 
tractive reasons for insisting on Rubberlite 
hosiery forms. Remember, they insure 
economy through their lasting quality. 
Hosiery sizes 8 to 8%. 


weighted 
j 11 
Per 
$8.00 


RP 15 


MEN'S HOSIERY FORMS 


Sceeon 


RP 12 


RP 13A 


} r} 


RP 


See your Jobber or Write, 


RUBBER PRODUCTS, Inc. 


2066 S. Canaport Ave., Chicago 8, Ill. 
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New Ombre Ribbon 
Brightens Displays 

Capitalizing on display’s demand for gay 
colors to brighten spring windows and in- 
teriors, Taffel Brothers, Inc., 95 Madison 
avenue, New York City 16, has designed a 
laminated rayon ribbon called “Fleur 
I)’Ombre”. This latest addition to the 
Taffel group of ribbons is made of a plastic 
material faced with lustrous, ombre satin 
It is particularly intended to add a 
holiday note to displays and_ packages. 
The tinted, striped pattern is the latest 
Taffel, nationally- 
known designer of unusual ribbons. 


fibres. 


creation of George A. 


Baby Daughter Born 
To Silverblatts 

Robert Silverblatt, advertising manager 
of DISPLAY WORLD, and Mrs. Silver- 
blatt are receiving congratulations on the 
birth of a daughter on February 13. She 
has been named Penny Ann. 





Leslie Slack Wins 
Display Contest 


First prize of $200 in the annual display 
contest sponsored by the East Michigan 
Winter Sports Council has been awarded to 
Leslie D. Slack, The Wurzburg Company, 
Grand Rapids. Second place and $100 went 
to Harry D. Weaver, Demery & Co., De- 
troit, while Blaine Rutledge, Rutledge Bro- 
thers, Roscommon, Mich., won third award 
of $75. Fourth prize, $50, went to Lawrence 
EK. Joynt, Morehouse & Wells, Decatur, III. 

\dditional prizes of $25 each were won 
by the following: O. Shriner, Von Lengerke 
& Antonine, Chicago; C. E. Kirk, C. B. 
Kirk Company, Muncie, Ind.; C. J. Holm- 
dahl, Rockford Dry Goods Company, Rock- 
ford, Ill.; Jack Lorber, Sam’s, Inc., De- 


—This is the winning display in the East 

Michigan Winter Sports Council's annual dis- 

play contest, won by Leslie D. Slack, The 
Wurzburg Company, Grand Rapids— 
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—This is one of a series of eight windows by 
Joseph H. Schwab, Levy's, Tucson, featuring 
"Sun Feshions"”. Backgrounds: aqua marine blue, 
decorated in navy and gold. A real cedar post 
from a corral holds the papier mache skull, made 
in the store's display shop; the skull is white, 
dry-brushed in gold, and adorned with jewelry 
and spring flowers— 


troit; H. C. Murdey, Meisel Hardware & 
Supply Company, Bay City, Mich. 

Donald Ferguson, F. G. Clayton Com- 
pany, Detroit; John Ward, Heavenrich’s, 
Saginaw, Mich.; Joe B. Whitney, VanDer- 
voort Hardware Company, Lansing; C. L 
Ouellette, Peter's Sports Center, Detroit, 
and H. R. Murphy, Bay City Hardware 
Company, Bay City. 

Judges of the contest were Nathan Silver- 
blatt, manager, and R. C. Kash, editor, 


DISPLAY WORLD. 
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ware at the exhibition of The Cooper Union 
museum, New York City, makes the most of the 
merchandise's dramatic nature. This decorative 
bowl by Orrefors, Sweden, is shown with under- 
neath illumination only; the piece rests on a 
hole cut to fit, with fluorescent light reflected 
upward through the glass itself— 


Hicks Takes Over 
At Regenstein’'s 
Maynard M. Hicks is now display 


specialty 


man- 
ager tor Regenstein’s, shop of 
\tlanta, following his from a 
similar position with Ivey's, Asheville, N. C.; 
the North 
Carolina store for the past five years, prior 
to which he was with Davison-Paxon Com- 
pany, Atlanta, and Miller Com- 
pany, Chattanooga. 


resignation 


head of display for 


he Was 
Brothers 


“Conjurcase" Introduced 
By Trans-Tec 


Called “a new advertising medium”, a 


recently developed display device named the 


“Conjurcase” had its first showing on March 
1) in New York City. The showing was 
sponsored by James S. Vandermade, Trans- 
lec Corporation, of the same city. Although 
details are not available at press time, the 
levice is said to be a “three-dimensional 


Ma dissolve”. 


Additional Exhibitors 

For SDA Conference 

too late to be 
on the Southern 
annual Conference 

whe in this 


x tors to take space 


the 
Display Associa- 
and Exhibit 
the names of 
-National Display 
upment Company, and Display Manne- 
Inc.. New York City. This brings the 
number of exhibitors at the Confer- 
to approximately 50. All manufac 
| lisplays will be located at the Hotel 
( dy. 


Received included in 
else- 


issue, are new 








—The method used for the display of fine glass- | 





L. b. Ul 
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Gear your store 
for competitive 
days ahead 


|9 NO. FOURTH STREET 


... No question about it... retailers will have to do a 
And effective merchandise 


selling job from here on out! 


presentation is your most powerful salesmaker. 


Here’s where KORRECT-WAY mannikins fit into your 


picture. For here is a complete line for every display 
need... styled, designed and manufactured to attract, 
stop and sell the shopper at the lowest possible cost! 


Display is vital to the future of your store, why 


not talk it over with a KORRECT-WAY representative? 


BR DISPLAY EQUIP. C0. 















MINNEAPOLIS I, MINNESOTA 











A 


In 


e Will n 





$21.95 each 


TORSO FORM 


for Bathing Suits, 


Girdles, Bras, Corsets 


Sturdy Papier Mache 


ot crack or chip 


@ It's lacquered — not water colored 
@ Regularly sells for $33.00. 
@ White, Black, Flesh, or Blue 
@ Modeled from actual torso for authenticity 
@ 38" tall 


ORIGINAL SALON DISPLAYS 


2297 Coney Island Ave. 


Our price $21.95. 


MANUFACTURERS OF MACHE 
BUST FORMS AND FIXTURES 


Jobbers Inquiries Invited 


Brooklyn 23, N. Y. 











Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 

langes of position, anything pertain- 
ng to display or displaymen anywhere. 
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USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 


POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 








2902 W. 76th St. 





REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 
Los Angeles 43, Calif. 














Pre-sensitized at the factory, Craftint Photo 
Stencil Film is ready to use the instant you 
receive it. Based on a new chemical process 
Craftint is unaffected by humidity changes. 
Reproduction is fast, sharp and clear. All 


1237 EAST 152nd STREET 





CRAFII 


IS CERTAIN TO GIVE SATISFACTORY RESULTS EVERY TIME! 


DISPLAY WORLD 


ames? 





NT PHOTO 
STENCIL FILM 


this adds up to complete standardization of 
your photo screen preparation. 

Write today for further information. 
A special introductory kit available 
at $2.50 each. 


THE CRAFTINT MANUFACTURING COMPANY 


CLEVELAND 10, OHIO 














Mats for Spring. 


and vet 


_ 


or windows 


Grass Mats and you 


— 


display jobber. 


MEMORIAL GRASS CO. 





true-to-life look to your displays. 


your displays sell more merchandise. 
for Spring and outdoor atmosphere 


vet the 


Freshen Up Your Spring Displays with 


MEMORIAL GRASS MATS 


For the ultimate in eye appeal, use Memorial Grass 


These rich grass-green mats will add that 


Use them for interiors 


that added drawing power to make 


Grass mats are ideal 
Specify Memorial 


best. Available from your 


UHRICHSVILLE OHIO 








Jobbers! Free Lance Men! 


For DISPLAY PROPS 
BACKGROUNDS, PAPIER MACHE 


MADE TO ORDER 
Write or Phone 424 E. 79th St. 


Variety Prop Studio N. ¥. 2H. Y. 








FOIL and FANCY 


PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 











| 
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BURDINE'S NEWEST "HOME 

OF SUNSHINE FASHIONS" 
{Continued from page 41] 

and uncompromising; well-chosen comple- 


mentary or contrasting flatter the 
articles on display and give them maximum 


colors 


appeal. 

In keeping also with the Florida outdoors 
is the limited use of warm tones, except in 
lingerie and some other locations. Blues, 
greens, and vellows, however, run in hig 
key riot. 

Typical color schemes include the follow- 
ing: For stemware, blond oak 
with navy blue inserts and dusty blue wall 


cases of 
finish. Sterling is displayed on a fine wine 
corduroy in blond oak cases with neighbor- 
ing powder blue, navy, and lime above pearl 
gray carpeting. For the picture depart- 
ment, monk’s cloth covered removable pan- 
eling in a setting of wood-violet and sun- 


flower blue. In luggage, orange cases, 
wood-violet ceiling, turquoise and powder 
blue with adjoining Kelly green in_ the 
offices. 


On upper floors false walls are frequently 
used to form embrasures for housing de- 
partments or merchandising areas. 
times, as in the shoe department, within the 
wall is a stock-keeping space. An important 
function of these false walls is to multiply 
available space for display in the form of 
wall illuminated wall 
shallow paneled wall display areas. 


some- 


sections, cases, OF 


effective as a display 
locations is a platform by a 
wall, 12 inches off the floor and 10 feet 
long with a outline. Above the 
plattorm and treated as a unit with it goes 
which framed and 
painted a saturated 
drape background with mannequin in dress 
goods, or on the other hand contoured in 
rhythm with the platform outline to include 
a partially shadow-box at one 
Such a ground 


elevators 


Particularly spot 


in several 
contoured 


a wall area can be 


more color, as for the 


recessed 
display by the 
featured 


side. 
floor 
mannequin with accessories, greeneries, and 


spot 
recently a gowned 
an atmospheric prop against a background 
narrowly paneled in relief with green and 
blue. Such an unusual combination 
was, as always, effective in the extreme 

On the second floor the treatment of this 
display included mannequins in 
with a the third 
element. The interior of the framed box 1s 
deep blue and the rest of the treatment rose 
and wood-violet. 

The lingerie 
tures proportioned 
wall cases, from square to long and narrow, 
with forms displaying bras and panties and 
other feminine merchandise. The forms are 
in marbelized plastic, in this case blue-and- 


color 


spot two 


negligees, shadow-box as 


department fea- 
illuminated 


adjoining 
exotically 


translucent to harmonize with the violet ot 
the wall case interior. 
Here, as elsewhere in the store, clear 


plastic displayers in the form of giant 
tropical leaves are used in and on the show- 
cases for the support of items on display. 
Sign holders and costumers, also designed 
especially for Burdine’s, are in transparent 
plastic, too. 
The department displa 

shoes on a tew blond ik 


a paneled, framed area tex- 


adjoining shoe 


long-legged 


tables, and on 
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tured in blue morocco leather on an 


wall. 


navy 
at 4 
he terra cotta interior of a corridor to 
the shoe stock-keeping area plus full length 
mirror and other elements in the 
irtment’s aqua and blue corner are mis- 
neous worked into a 
three dimensional design worthy of a gallery 


shoe de- 


items together 


hanging. 
in the third floor, louvered ceilings for 
kitchen appliance embrasures are in pale 
g blue 1 by 6-inch boards. Through 
I4-inch squares the overhead lighting suf- 
es the rooms and = curtained dummy 
windows with a cheerful outdoor glow, 


flattering to the enameled white cabinets 
and appliances. 

In two other embrasures curtains and bed 
displayed in natural settings. 


Phe curtains are mounted on heavy 


linens are 
panels 
hinged on the inside of the embrasure, with 
lighting. The linen is 
displayed on twin beds below blue 


louvered overhead 
frosted 
elass windows. 

Some 40 


neatly and effectively in the niches provided 


console radios are displayed 


on either side of a 40-inch divider which 
zigzags like the conventionalized symbol 
for electricity. Others are demonstrated in 


a separate sound-proof room of living room 


size with louvered ceiling. Record booths 


are baby blue and Kelly green. 
displayed on 
embrasure of muted 
\nother  floor-to- 
with the 
lined 
linoleum 


Broadloom samples are 
shelves in an 
natural 


embrasure 1s 


shding 


TOSE and oak. 


ceiling oval open- 


ing on long side, and is with a 


double 


above 


one 


row of 50-inch bolts. one 
the other. 


this an 


Interior spotlighting makes 


effective merchandise display close 


at hand or from across the appliance floor 
formal opening in 
American 


Windows for the 
clude d 


promotion =n 


dance 
three 


three in an square 


rustic settings, and 
Non windows in a 
Spanish For 


tat combed — the 


setting of draped 
these Threlkel's 


neighboring Everglades 


moss. three, 
tor long gray-blue streamers of the moss, 


ind for native orchid and air plants. 


Windows of the store are air-conditioned 
lor the comfort of displaymen and for the 
health of herbage and live plants. 
within the store flourishes while, just out- 
side the front, 
hrubbery is more difficult to handle. 
Steel hurricane 
manently to the 


Greenery) 


glass of the vista identical 


shutters hinged 


underside of the 


are per- 


marquee, 


ready to be put into instant use. On the 
side of each a floodlight illuminates 
t sidewalk for the comfort of passersby 


they view the windows and vista front V, 
night. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
ial and equipment from air brushes 
to zebras (stuffed), or for general 
nsultation on display problems. No 
harge is made for this service, of 
ourse. 








THE “INVISIBLE” SHOE FORM! 
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wii caancaras 42-5 Shoes 
EEOC Ce 52-6 Shoes 




























































PRICE LIST 
old ee Ore $ 1.25 ea. 
D dozen (0.55.5. <<' 15.00 doz. 
SE eee 13.50 doz. 
A GOROG Pl... < 55s. 12.00 doz. 


SEND 
1 doz. 
1 doz. 
3 doz. 
3 doz. 
4 doz. 
4 doz. 


$1.25 
15.00 
15.00 
13.50 
13.50 
12.00 
@ 12.00 
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[] Please send, without obliga- 

tion, ‘Modern Design on Display” 

your catalog containing 60 illus- 
— trations of modern fixtures. 


CLEAR PLASTIC! FITS EITHER SHOE. 
MAIL THIS CONVENIENT ORDER BLANK TODAY! 


Firm Name_ eal 





Street ee re en es 


Cie... _ 


ROGER KENT COMPANY ..... 


211 N. Seventh St. St 


Trade Mark Registered* 


Dlestics 


Mo.., 


__Zone___ State_ 











Louis | 





For 


Smooth, Silent, Fully Automatic Operation of 
DISPLAY WINDOW CURTAINS 
AND ADVERTISING DISPLAYS 


Vallen exclusive one-button 
motor control starts, stops and 
reverses action from any remote 
spot. 


Models for all conditions @ Fully guaranteed. 
Write today for FREE CATALOG 


Vallen, Tuc. 226 Bluff Street + Akron, Ohio 


The World's Largest and Oldest Manufacturers of Curtain Control Equipment 














DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 

Easily applied—Ready for use next day—Pint 
covers 108 square feet—14 colors. 


PRICE — All colors $2.29 pt.— Black $3.00 pt. 


HELMS CHEMICAL CO. 
atalog $2 BROOK, INDIANA 

THAYER « CHANDLER 
O10 W.VAN BUREN ST., CHICAGO.ILL 


etter co. 


INCORPORATED 


New York City II 


woo 


151 W. 18th St. & 





THAYER & CHANDLER AIRBRUSH 


w Tor the partic ular artist 























REZ-NAT 
PATENTED 


SLEEVE 


FORMS 


Do you trim "Drape Suits"? 
or — Is your problem "Conservative 
Suits''? USE =» 7 


SAVE TIME — GET RESULTS 


Sizes 37 and 38 








Cuff Springs and Full Springs are 
removable and inter-changeable. 


TANZER DISPLAY CO. 


6 Walnut Street Everett 49, Mass. 








@ FOR ROOM SIGNS @ OUTDOOR SIGNS @ 


@ FOR BULLETIN BOARDS 


make every sales story 


EASY TO READ! 


MITTEN’S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles. 
Also gay borders and Mitten Illustro Figures. 


Write for name of nearest dealer 


Y¥OI@ SYOLVIIGNI LNIWLYVdSG YOI O@ SNNIW UVE-NHIVEA YUO4 


FOR WINDOW DISPLAYS @ FOR INFORMATIVE SIGNS 


@ SAVIdSIC MOGNIM 


2226 5th Avenue @ Redlands, California 
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National Lingerie Show 


HE National Lingerie Show, held at 
“Tite 71st Regiment Armory in New 

York City for the first time, inaugu- 
rated what will undoubtedly become a major 
annual promotional venture in the lingerie 
field. Many of this year’s exhtbitors are 
already planning ahead for the ly+9 show—- 
plans which include doubfe and triple the 
space used this year and much more elab- 
orate exhibits. 

One of the highlights was a stage shew, 
produced by Walter Wanger, featuring a 
fashion review in which the models wore the 
gowns on exhibit at the individual booths. 
Gypsy Rose Lee announced the manufac- 
turer as the gowns were displayed. 

Illustrated are two of the several out- 
standing exhibits seen at the show, de- 
signed and built by the Stone Exhibit Cor- 
poration. 

The first shows a continuation of the 


fai 
) 


national advertising theme for the McKay 
Products Corporation's “Suspants”. The 
motif established in consumer publications 
is successfully carried out by the circus 
setting, including two feminine figures on 
carousel horses and an animated trapeze 
artist to catch the eye. 


Below, for Raymodes, a soft gray back- 
ground, white cut-out lettering, soft pastel 
textiles, and a gown of dove-gray crinkle- 
sheer combined to give this exhibit a com- 
pletely feminine note. 


In another setting, not pictured, a black 
cut-out wooden frame highlighted a manne- 
quin on a revolving platform which showed 
front and back view of a green satin gown; 
also in the exhibit were swirling yards and 
vards of contrasting cerise satin and green 
satin chairs against a background which 
was ot solid black. 
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Flucrescent-Incandescent System 
Strikes Happy Medium 

|) splaymen concerned with the problem of 
fluorescent or incandescent lighting for re- 
tail stores may be interested in a combina- 
tion of the two systems which is in use at 
Lo vs. ba Grange, Ill. The objective of 
the lighting plan for this store, according 
to a General Electric Company representa- 
tive is the most effective utilization of 
light as a merchandising force. Hence not 
only was illumination adequate in quantity 
and appropriate in quality required for 
accurate appraisal and quick-buying deci- 
sions, but an attention-compelling and 
stimulating brightness pattern had to be 
developed. 

Qne element of the foundation system is 
the diffused general lighting 
a continuous row of fluorescent luminaires. 
The average illumination therefrom meas- 
ured about 25 footcandles at counter level. 
Two other important results were obtained, 
(1) light from the open sides of 
the luminaire adds desirable brightness to 
the walls, and (2) when this system is used 
alone, the light is so uniformly distributed 
as to result in a monotonous, uninteresting 
result typical of 
lighting 
even at higher illuminations. 

The other foundation system, the incan- 
descent, produces about 15 
an average, with entirely different quality 
characteristics: a warmer color quality and 
the shadows, relief and highlights that pro- 
duce modeling and interest, better revealing 


produced by 


however: 


room appearance ...a 


many exclusively general systems 


footcandles on 


form and texture of goods and materials. 
Used jointly, the two foundation lighting 
systems furnish about 40 footcandles of a 
color quality favorable for examination of 
To cool, diffused illumination 
is added the punch and relief of directed 


10 


merchandise. 


But foundation lighting, appealing though 
it is, provides none of the significant varia- 
tions of brightness necessary to catch the 
focus attention on fea- 
tured merchandise. For this purpose the 
higher steps of illumination are introduced 
with cases at 100 footcandles and up to 200 
or more on the featured items at the rear 


shopper's eye and 


store. 
The perimeter lighting unit is a simple 
shield for a continuous row of fluorescent 
lamps It illuminates goods in the wall 
Case makes the cheerful by 
reason of the brighter walls and 
edges and adds something to the illumina- 
tion of vertical surfaces in the space gen- 


room more 


ceiling 


When open for business, the use of all 
Interior lighting with its distinctive pattern 
reveals through the glass front not only the 
specific displays, but the whole atmosphere 
and individuality of the store. The abun- 
llumination in the show windows. 1s 
ay ble for minimizing daylight reflections. 

two small windows are. brilliantly 

In these 
ib l3-kws. are used — 32 40-watt fluor- 
escont lamps and 73 150-watt reflector spots, 
louvre-grid ceilings, and eight more 
+ tt fluorescent lamps transilluminating 
tl ickground panels of corrugated glass. 

ign is lighted by 
e fluorescent tubing and the luminous 


lighted —to some 750 footcandles. 


four rows of cold 
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Exotic 
REED and RATTAN 


FOR 
Window and Interior Displays 





We are prepared to serve you with new and 
original ideas. 





Cordial Greetings to the 


SOUTHERN DISPLAY CONFERENCE 
Memphis, April 12-15 





TEA 


3 Wert 18 ST. 


Na nufact “rer 


BASKETS - WINDOW AND INTERIOR DISPLAYS 
New York IL,N.Y. 


CHetrea 2-6264 














320 S. Franklin St. 


COUNTER MIRROR 


Clear Plastic 


Double Faced 
Ideal for 


Department Stores, Millinery, 
Ready-to-Wear, Jewelry stores, etc. 


@ Base thickness 3/."° x 7"' x 10" 
@ Height—24" overall 

@ Diameter of mirror—15" 

@ Double strength mirror swivels 


16-25 Each 


F.O.B. Chicago 
IMMEDIATE DELIVERY 


CARMAN DISPLAYS 


Chicago 6, Ill. 





soffit element of fluted glass contains a 
dozen 40-watt fluorescent lamps. After store 
hours, the effect may be augmented by keep- 
ing on colorful display 
elements of the lighting system. 
The bulk of the foundation 
will be most efficiently and 


provided by 


also. the varied, 
illumination 
comfortably 


fluorescent lamps in arrange- 


luminaires or lighting fixtures 
fitted to the particular store. In a narrow 
store with a high ceiling, these luminaires 
might simpler types with 
exposed lamps in moderate brightness, 
arranged lengthwise to present the least 
distraction from merchandise and provide 
good illumination for vertical wall displays. 


ments of 


consist of the 
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Summer Special 


Lattice Circle Screen 
$24.00 


62" HIGH BY 54" WIDE 


An attractive three-panel open work screen with 
lattice strips and circles. All wood construction. 
Three 18'' panels with double action hinges. 
Painted white with yellow circles, or if requested, 
in your own color combination. 


SINGLE PANELS.........$7.50 ea. 


Visit our new showrooms 
JOBBER INQUIRIES INVITED 


Display Production Centre, Inc. 
"HEADQUARTERS FOR DISPLAY" 


DISPLAY 


| 


| 
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FTC "Display" Suit 
To Be Dismissed? 

Rumors are prevalent among the wi 
display installation firms that the 
drawn out suit by the Federal Trade ¢ 
mission against the R. J. Reynolds Tobace 
Company, for alleged violation of the R 
son-Patman Act through display ser 

| furnished some outlets, will soon be 
| missed without prejudice on motion of the 
FTC counsel. 

The action started in October, 1939, when 
the Federal Trade Commission filed) com- 
plaints under Section 2 of the Clayton Act, 

| as amended by the Robinson-Patman Act, 
against The American Tobacco Company: 
Liggett & Myers Tobacco Company, Inc.: 
Philip Morris & Co., Ltd.; Larus & Brother 
Company, Inc.; Brown & Williamson To- 
bacco Corporation; P. Lorillard Company; 
R. J. Reynolds Tobacco Company, and 
Stephano Brothers. As regards display, the 
complaint said, in part: 


“Respondent, during said period, made and 


; is now making valuable payments and gave 
51 West 35th St., New York City 1 and is now giving valuable considerations 
to certain distributors, such as chain stores 
and other retailers, selected by respondent 
for the furnishing by them of services and 
facilities, such as counter and window dis- 
plays, for the advertising of respondent's 
products. Such payments and = considera- 











tions were not and are not now available to 
other distributors competing in the distribu- 
California's display tion of respondent's products. Said prac- 
idea with o thousand uses. MY tices were conducted in such manner as to 
Drape summer wares over ; result in’ giving certain distributors ex- 
or through it....Use as 
table base with glass shelf. 
Flexible...no set up...just 
unroll. Choice of two styles 
.... four sizes. From our 
complete line of bamboo displays. 


See your local jobber or write to: #101...$6. Ix 6’ 
Wide diameter bamboo now in stock. 


clusively the benefits accruing from. said 
payments and considerations.” 

The FTC elected to try the case against 
R. J. Reynolds Tobacco Company first, but 
for various reasons the action lay dormant 
until about a year ago and the actual hear- 
ing started in July in Winston-Salem. 

The action was regarded as a_ serious 
threat against the whole window display 
installation field, national advertisers ob- 
viously being reluctant to use this medium 
if it might make them subject to prosecu- 
tion on the part of the Federal Trade Com- 
mission on grounds of violation of the 
Robinson-Patman Act. If the dismissal 
which is rumored pending goes through it 


833 South Spring Street 
Los Angeles 14, California 


WINARD SALES CO. 


Manufacturers... Importers 








Reservations Pour In 


W | G S TT o- For Market Week 
lj aa John F. Bowman, Jr.. 


oft the National 
Industries, 


managing director oa Bi a 
\ ea Dis should result in a vastly different feeling 

sociation i isplay : ls 
en ut es among such advertisers toward the further 


of Top Quality in 
@ STYLE 
e WORKMAN.- ’ j . es 
SHIP —_ ‘ ket Week continue to pour into his office at 
@ MATERIAL — 1] East Walton place, Chicago. <A total of 
Ya ee ea i 115 firms are expected to show their wares 
nquirte nvite , late in June at the Hotel New Yorker, New 
JEANS York City, and in the showrooms of local The recognized skiing authority in Sche- 
WIG MFGS. —— manutacturers \bout | two thirds of the nectady, N. Y., is Lloyd T. Lambert, who 
109 S. 11th St. members: of the association have already | qoes a regular radio program and a_ ski 
St. Louis 2, Mo. been assigned space column for the local paper on this subject 
during the winter months. Lambert has 
that the 1948 display event will be by far | been with the Carl Company for the past 


reports — the ‘eservati for ae ae a 
Wi] si Sat — Ta sag use of window display advertising, and par- 
xhibit space for the annua isplay Mar . . : : 
| a : sag ticularly window display installation. 





Displayman Is Authority 
On Skiing 





Indications are, according to Bowman, 





the largest ever held in number of firms | 20 vears and is display manager for the 
USE THE : ego al 
exhibiting, total amount of space required, | store. He has been skiing for a number 0 


OPPORTUNITY EXCHANGE and in the attendance by displaymen from | years and for three years was president of 
, lp: Ss 0 h ue) try li “EDO S re > 1 o Ski i | ( 1 Sc : “CTe lv. His 

Fer ny WANT AD purpose: ill parts of the country. Initial reports from | the Alpine Ski Club of Schenectady 
PORErEee Waaeee PORREIOS VACART that there is unusual interest being shown | the 19-year old) son entering competition 
USED DISPLAY EQUIPMENT FOR SALE i this year for the first time; the 12-year old 


display manutacturers’ salesmen indicate | three sons are all followers of the sport, 


by displaymen in the forthcoming market 
REPRESENTATIVES WANTED week. Quite a few foreign displaymen will | boy will follow suit next year, and = the 
$3.00 Per Column Inch — CASH WITH ORDER 8 


also be on hand, at least two from Australia youngest boy, who is 5, is just beginning 








signifying their intentions to be present. to ski 
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Mcrual To Help Promote 
California Fashions 

en fall 
beg) appearing in store windows, the theme 
any productions will be the official 
Caliiornia Apparel “Gold Rush” 
and displays will be tied to the cen- 


fashions go into stores and 


Creators 


te il theme. These centennial displays 
and other California promotions will find 
a alth of new ideas in the retailer's aid 
manual which will be a part of the manu- 
facturer-store promotions carried through 
by the California Apparel Creators. 
California Apparel Creators is preparing 
this manual to aid retailers in merchandis- 


ing and promoting California styles. In the 
form of a brochure, it will be available to 
stores all over the world. Included in this 
brochure are department 
displays and concise information where ma- 
terial may be obtained to lend authentic 
California background color to those dis- 
plays. Many window display suggestions 
will be given and here again accurate in- 
formation on obtaining display material will 


suggestions for 


be provided. Listed in the manual are: 
suggested window displays; suggested Cali- 
fornia newspaper promotion; — successful 


California departments, with information 
from leading stores which profit through their 
California departments and which carry out 
the California theme in colorful presenta- 
tio \nother section of the manual tea- 
tures California photographs for department 
and window use, for newspapers, and direct 
mail promotions. Still another section is 
given to suggested publicity and exploita- 
tol 

Featuring the centennial theme, the man- 
extensively with centennial 
stores may tie in the 


ual will deal 
displays and how 
motif to give 
spirit of adventure to their displays. 


centennial romance and a 





Buckley Back Again 
With Saks 


James David Buckley has rejoined Saks- 
Fiith Avenue, Beverly Hills, Calif., as dis- 
play manager, thus returning to the posi- 
he held for some time before the war. 


He had 


recently been set director for 
Metro-Goldwyn-Mayer, Hollywood.  Buck- 
lev’s delight in the unusual is well known 
t aders of DISPLAY WORLD, many 


graphs of his settings having appeared 

ese pages over the years. 

replaces Bud Lieuwin, who is 
to be planning a free-lance display 

service in the Los Angeles area. Buckley's 

included Saks-Fiith 

Bergdorf Goodman, 


I kley 


us associations 
Detroit, and 
\ York City. 


Shapiro Opens Business 
In Asbury Park 


Shapiro, formerly general merchan- 
inager of Vogel’s Department Store, 
Beach, and for many years 
vith Sears, Roebuck & Co. through- 
East and mid-West, has 
n business at 410 street, 
Park, N. J. Serving the entire 
area, the firm will specialize in 
and interior displays, display ma- 


aSso- 


opened 
Emory 


signs, showeards and commercial art. 
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Distinctive, neat a 


nd uniform SIGNS produced easily on 


























SHOWCARD MACHINE 


Proved "The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 


1196 


MERCHANDISE 


MART CHICAGO 54, ILL. 













Larger Projectors too! 
MODEL OAl 


Projects sharp 10 foot im- 
ages from 64,” x 61,” 
opening. Has motor cooled 
500-watt illumination. 
$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 watts of air-cooled 
illumination delivers bril- 
liant screen images. Has 
7," x 10” opening. 
$250.00 F.0.B. N. Y. 


Imagine the Convenience of this 


OPAQUE PROJECTOR 


~ In You : 
) r display depart 
Ment 


uate, 
Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


$29.50 F.0.8. N. Y. 


8’ cord and plug. 







Argraur Brown & BRO., INC. 
67 West 44th St., New York 18, N. Y. 












USE THE 


OPPORTUNITY 


Americas Lowes Prices! 





EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 








USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch— CASH WITH ORDER 


GIANT SIZE Photographic 





Mace from Your OWN Negatives or /rints J 


PO) (le 5 kavety 
| 5 Me 83543 BROADWAY 
Bm S27 KANSAS CITY. MO. 





























For windows that display your mer- 


chandise at its best and create an irre- 
sistible atmosphere for your store, use 
Beauti- 


fully reproduced in full color, Sherman 


Sherman Pictorial Displays. 


Pictorial Displays are proven sales 


builders. Available in a variety of 


scenes — cool landscapes, fresh sea- 
scapes, action scenes of sports, gay 
carnival and picnic scenes and flower 
backgrounds by famous artists, and a 
variety of die-cut props. See for your- 
self the powerful eye appeal of Sherman 
Display Pictorials. See your local dealer 
today or write for the Spring & 
Summer Display Guide — color edition, 


To get the most out of your Sherman 
Display Pictorials, mount them in 
attractive, sturdy Sherman Pictorial 
Frames. Available in two colors and two 
standard pictorial sizes, Sherman Pic- 
torial Frames look exactly like wood and 
are die-cut to size for easy assembly in 
Just siz minutes. 


Sleiman 


PAPER PRODUCTS CORP. 


NEWTON UPPER FALLS 64, MASS. 


Los Angeles « New York « Chicago + Atlanta 
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Southern California Stores 
Plan Many New Units 

Present indications are that there will be 
quite a number of display positions to fill 
in Southern California if the plans of 
several well-known firms in that territory 
materialize. According to a well-informed 
source, these are the future plans of some 
of the big retailers although in some cases 
the reports have not been officially con- 
firmed : 

The May Company is planning a store in 
Hollywood, on Vine street just a_ stone's 
throw from The Broadway-Hollywood. 

The May Company and The Broadway 
are both said to be doing a lot of serious 
thinking of branches in the San Fernando 
valley, and The May Company has_ pur- 
chased about 400 feet of frontage along 
Ventura boulevard. 

Sears, Roebuck & Co. has already broken 
ground for a big new store at the corner 

Victory and Laurel Canyon in the valley 
area, and if the finished structure is like 
the artist's sketches it will be one of the 
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most beautiful and unusual building— jp 
retailing. 

Milliron’s is supposed to be considering a 
store on the East side of Los Angeles. but 
thus far the report is a rumor and not ing 
more. 

I. Magnin’s next step will be a store in 
the famous resort town of Palm Springs, 

And — again in the rumor stage—R_ H. 
Macy & Co., of New York City, is supposed 
to be considering a branch to be established 
somewhere in the Southern California area. 





NYU Students Visit 
Display Manufacturers 

Display equipment is being observed at 
the source by students enrolled in Dana 
O’Clare’s class in merchandise display tech- 
nique at the New York University School 
of Retailing. Manufacturing firms whose 
facilities will be studied by class members 
on field trips during the school term in- 
clude the following: Warren Displays, Inc, 
D. G. Williams, Inc., Century Lighting, Inc, 
and Decorative Plant Company, all of New 
York City. 


by Tony Brinker 





S RADUATED FROM GRAMMAR SCHOOL 
AT THE AGE OF 13 ANO DECIDED TO GO 
TO WORK. STARTED AT BRY S, MEMPHIS 
AS AHELPER IN THE CARD-WRITING 
DEPARTMENT BACK IN THE DAYS 
WHEN CuT-OUT WORK WAS DONG WITH 
A KEY-HOLE SAW. HAS MORE OR LESS 
CONCENTRATEO ON THE PRODUCTION 
END OF DISPLAY, WITH FROM 15 To 20 
ARTISANS UNDER HIS DIRECTION, 





ECAME INTERESTED IN Civic ANO 
FRATERNAL WORK, WHICH OCCUPIES 
MUCH OF HIS SPARE TIME. WAS ELECTED 
PRESIOENT OF THE MEMPHIS DISPLAY 
CLUB SOME TIME AGO, SERVING FOR 
TWO YEARS IN THAT CAPACITY AND 
HELPING BUILD THE ORGANIZATION UP 
FROM AN AVERAGE ATTENDANCE OF 8 
TO 40 PER MEETING. HE WAS APPoINT- 
ED TO THE BOARD OF DIRECTORS 
OF THE SDA IN 1946 ANDO WAS 
ELECTED PRESIDENT OF THE 
ASSOCIATION IN (947. BOOTH IS 
MARRIED AND HAS FOUR CHILOREN, 
HIS HOBBIES WERE GOLF TENNIS, 

AND TABLE - TENNIS UNTIL CIVIC 
WORK BEGAN TAKING ALL HIS TIME, 


| ouisBOOR 


PRESIDENT, SOUTHERN DISPLAY 
ASSOCIATION, 


LOWENSTEIN S, MEMPHIS 
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NEW YORK DISPLAYS 
[Continued from page 45] 


Display Director Tom Lee for the acces- 
s group on the floor — which was covered 
\ indigo wood chips. Navy blue was 


the featured costume color. 

Saks-Fifth Avenue, the copy in a 
stretch of six windows read “Sophie pro- 
s Navy for Spring matinees and eve- 


nings’. This formal gown has a _ navy 
taffeta skirt with pale blue for the bodice 
and gloves. For background, Display Di- 

tor Sidney Ring interestingly used large 
navy wooden hoops — the one at the right 
showing a solid center which almost fills 
the space. However, a gray plaster disc, 


et in this navy center-piece is the focal 
point for rhinestone jewelry, a cigarette 
case and some delicate blue flowers. The 
green backwall is effectively tinted at the 
top with blue lights. 

Warmed by the glow of a large decora- 
tive papier mache lamp, lightweight clothes 
appeared at Macy's. “It’s a taffeta spring, 
coats rustle, suits swish, dresses whisper’’— 
was the copy. Under the aqua shade, the 
lamp base is like a flowering tree with 
vellow branches and blossoms of sheer 
white glass fibre cloth, tinted blue in the 
A large papier mache swan, also 
aqua in tone, rests on the base and is an 
integral part of the lamp composition. Dis- 
play Director John R. Foley completed the 
picture by lighting the backwall in a clear 


centers. 


robin’s egg blue. 

For a month and more, B. Altman's main 
floor has been transtormed into a_ spring 
garden —a very cheerful and most pleasing 
picture. Down the entire stretch of the two 
center aisles of the main floor, each column 
was enclosed with a large plant box, white 
with gold trim. From an abundance ot 
growing ferns and ivy, combined with 
flowering azaleas, forsythia and other spring 
ers, emerged a sculptured chicken wire 
lad The body of the figure was spaced 
with green moss and clusters of spring 
blossoms. The papier mache face, with 
features painted on, is framed with a sug- 
gested though highly exaggerated spring 
bonnet, also fashioned of the poultry net- 
ting and bedecked with flowers. This was 
worn over a green moss wig, the fanciful 
igure looking quite coquettish. 

most effective background with a light 
spring feeling was achieved by Display 
Director Sam Smith at De Pinna’s, by 
bands of gray grosgrain ribbon 
crossed from the floor up to a curving wire 
above, making a circular lattice through 

h growing mimosa gracefully reaches. 
il bunches of the yellow blossoms are 
to the crossing points and the model 
ray also holds a few. The copy read 
Yellow 
| chips and an aqua wall completed the 

color scheme. 


ty 


mmmm—mimosa with gray”. 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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| 
| 
| 
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No. 400 





Display.. the MODERN PLASTIC WAY! 





ACE DISPLAY FIXTURE CO. 


16 W. 29th St., (Near 5th Ave.) 


For those attractive and neat displays use modern 
plastic display fixtures. These fixtures have modern lines, 
are easy to keep clean, and show your merchandise to 
best advantage to promote sales. Lucite or Plexiglas, 
crystal clear, flame resistant, with sturdy bases. 


LUCITE STAND No. 400—42” high 
overall, %” x 8” base, 134” center 
piece. Interchangeable tops for 
varied uses 


Hat tops only, complete $35.00 
Shoe Tops each, $1.50 
Bag Easels each, 1.25 
Hosiery orgscarf arm..each, 1.25 
6” x 6” Lucite shelf...each, 1 


TRANSPARENT HOSIERY 
LEGS in two sizes. 


Other display stands in plastic or 
metal for every need. Also a com- 
plete line of PRECISION - SIZE 
manikins from Toddlers to size 14 
Ladies, and Men’s and Boy’s. 





New York City 1 No. 226 No. 225 











Granular Display Materials -& 





Trademark Reg. U. S. Pat. Off. 


FOR BEACH AND SUMMER PROMOTIONS 


All colors 


Prompt Shipments 


(Catalogue Furnished) Our products are sold by 


weight (not per bag) for your protection. They have many uses for exterior and interior 


displays. also flocking. 
Islands. Borders, ete. 





Pearl Chips 


NATIONAL SAWDUST CoO., Inc. Display Dept. 


65 NORTH 6th ST. 


Can be used over and over again 


Wood Flakes 
Wood Kubes 
Wood Chips 
Curly Flakes 
Pearl Chips 


Sea Shells 


Diamond Dust 


Good around Tree Trunks. 
first choice of Leading Stores from coast to coast. 


We Produce following Kew Bee Kut Products: 


Seatter Grass Colored Sand 
Colored Stones 
Beach Sand 


Pine Cones 


Lawn Grass 
Grass Mats 
Crystal Rock 


Cedar Slabs Tan Bark 
Aluminum Mica 
Excelsior Cork 


Adhesives Fibre Glass 


SROCELYN tt, Me ¥. 


Contact your Jobber (ask for Prices by Weight Not per bag) — If necessary write direct. 








Bras, Etc. 





JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Metal stands supplied at most reasonable prices. 


ACTION FORM CoO. 


265 WEST 17TH STREET 


For particulars, write 


NEW YORK II, N. Y. 

















































Lady in bright green silk. 


SPRING 
of 








Girl in green-pink changeable silk. 


COSTUMES 
YESTERDAY 


Rent authentic costumes from 


KATHERINE B. FLEMING 


76 Rogers St., Branford, Conn., Tel. 1756 


16 PHOTO CIRCULAR ON REQUEST 


1870. 




























































MATTING 


Priced reasonably 
Immediate delivery 








Headquarters for 


BAMBOO RATTAN 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 
Los Angeles 35, California 
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New Orleans Store 
Names Alonzo 


George Alonzo is now display manager 
for Rubenstein Brothers, New Orleans. He 


was formerly with Beekman’s, Inc., of the 
same city, in which position he has been 
succeeded by Richard Sharp; the latter was 
formerly a sales representative for a display 
firm. 
Colored Lighting Device 
Permits Wide Selection 

Rollo Gillespie Williams, who has a 
fellowship from the Illuminating Engineer- 
ing Society of Great Britain and who is 
author ot many papers and books” on 
luminous color and its applications, has 
invented the “Rollocolor,” a machine which 
eliminates the use of gelatines and the 
changing of filters in lighting equipment. 

The “Rollocolor” is very much like a 
radio set in appearance. One dial is used 
for the selection of the color desired, the 
illumination intensity. By 
moving one pointer over a_ special color 


other for its 


scale in the controller, upwards of 500 
different hues of colored light can be se- 
lected, including gelatine colors and a large 
range of new and beautiful tints. Move- 
ment of the other pointer over the same 
scale determines the illumination intensity 
of the selected color without disturbing its 
fundamental hue. Hues are always exactly 
the same and there is no fading. More 
can be seen in less time at lighting try- 
outs, and lighting arrangements of an = ad- 
vanced nature can ke tried out, recorded 
and reproduced with ease. 

\ number of the color hues which can 
be obtained concern the very pale tints 


—This is the ''Rollocolor' lighting controller 
being operated by the inventor, Rollo Gillespie 
Williams. More than 500 different hues of 
colored light can be selected; no gelatines or 
changing filters are used— 


: 
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which are almost, but not quite, equal 
ordinary white lighting. Variations in the 
make-up of near-white lighting can have 


very marked and useful effects on e 
appearance of colored merchandise, d 
with the “Rollocolor” controller the light- 
ing can be adapted to the particular hue 


which serves to show a- product) most 
favorably. 

One model dispenses with the manual 
operation so that the lighting controller can 
be pre-set for as many colors as is desired 
and will automatically reproduce any se- 
lected Another 
remote control. 

The “Rollocolor” is being marketed by 
The Color Lighting Corporation, 308 West 
68th street, New York City. 


sequence, model is tor 


Cosmetic Firm Appoints 
Mary Merrill 

Harriet Hubbard Ayer, Inc., New York 
City, has announced that Mary Merrill has 
been named to act as liaison between the 
cosmetics firm and its designer, Joseph P. 
Platt Associates. Miss Merrill was at one 
time in charge of display for Bergdorf 
Goodman, of the same city. 
Hambergers Celebrate 
Arrival Of Son 


Reuben Hamberger, son of Dave Ham 
berger, New York City display factor, and 
Mrs. Hamberger have announced the arrival 
of a son, Joel Alan. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Philadelphia Display School 


Announces Progress 


ster L. Burch, president of the Na- 
tional Display Institute, 1624 Arch street, 
Pl iladelphia 3, reports much interest in 
lisplay school opened under the above- 
mentioned name a few months ago. The 


ol shop has been ‘equipped with full- 


th, regulation windows ot different 


types, with interior display units and with 
facilities for wood fabrication. Art shops 
and lecture halls are provided for class 
work and related instruction in color, de- 
si fashion, art appreciation, papier 
mache work, showcard writing, and silk 


S( en process. 


Instruction is given in the preparation of | 


cloth, paper and painted backgrounds, in- 
terior display, lighting, draping, and the | 
installation of the following types of dis- | 
pla small wares, house furnishings, foot- 


wear, Women’s wear, women's specialties, 
dress accessories, infants’ wear, men’s fur- 
nishings, men’s apparel, and department 
store display. 
the last-named type. 

The faculty includes Marc Bieler, display 
manager of Bonwit Teller, as consultant, 
and William McBlaine, display  man- 
ager of Browning-King, Arthur Glick, 
iormerly of the A. S. Beck display depart- 
Elwood Suloff, an experienced 
art teacher, as instructors. Lectures in 
subjects will be covered by out- 
standing local displaymen 
particular lines. 

The course of study 
Those who have completed at 
grades of school and possess artistic interest 


ment, and 


certain 


requires 12 months. 


and judgment are preferred as students. 





Gill Succeeds Dunston 
At Gus Mayer Company 
Following the resignation § of 
Dunston, who is now with Foley Brothers, 
Houston, Charles J. Gill has been named 
display manager for Gus Mayer Company, 
Ltd.. New Orleans. He came to the new 
position from D. H. 
the same city, where he was in charge of 
display under the 
Leonard Pons. 


window 


Gill is succeeded at Holmes by Harold 
Tonti, who is also associated with Gill in 
the operation of a studio, under 
iame of Incorporated Arts, for the pro- 
duction of papier mache specialties. 


display 





Advertisement's Price 


ls Corrected 


Due to a typographical error, the adver- 

ent for Tri-Allied Creative 
Pearl Baltimore, in the 
lary issue listed the cello- 
bust forms at $18.75 per dozen. The 
t price is $18.50 per dozen. 


Displays, 
Z North street, 


price on 


Jeonette Paskey Leaves 
Chapman's, Milwaukee 
nette Paskey resigned recently as dis- 
nanager for the T. A. Chapman Com 
Milwaukee. She will reveal her 
plans soon. Her successor at Chap- 
has not yet been announced. 


direction of | 





Special attention is given to | 


specializing in | 


least 12 | 


Gerald | 


Holmes Company, of 


| 
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MORTIMER 


Lace Ribbons 3 
354 4TH AVENUE 


MALINE 


Prompt Delivery, superior quality direct from the manufacturer. 


A closely knitted fabric made with our New "Hosiery Stitch" 


WHITE BLUE YELLOW PEACH AQUAMARINE 
PINK ORCHID NILE CERISE CHARTREUSE 
Display Jobbers — Please note these prices 
6 inch . 24 inch 13V/2¢ 
18 inch 9V2¢ 72 inch 35¢ 





B. MANDLE 


Metalline Ribbons 


NEW YORK Oo; Mi F: 




















Sowing Display Men from Coast to Coast 


810 PENN AVENUE, PITTSBURGH 22, PA. 
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Send tor 


Free 


Catalog 

















ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


IDEAS IN PLASTER 


Write for Exciting Catalogue 


HOUSE of PETER de GUARD 

207 East 5ist Street, New York 22 

WIGS Wholesale and Retail 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 3 St. New York 1, N. Y. 














made in the latest Fifth Ave- 
nue fashions —or your own 
description. Perfect fitting. 

















-JIVES 





Columbus 
Display Leatherette 
*6.50 per rolt 


@ WHITE e PEACH e IVORY 
e@ YELLOW e LT. GREEN 
e@ LUGGAGE TAN 
Briar and Crescent Designs 
43" x 12 yds. 


HEAVYWEIGHT 
METALLIC LEATHERETTE 
75c PER YD. 


HEAVYWEIGHT 
UPHOLSTERING LEATHERS 


8 Color Combinations 


Send For Samples 





JOS. E. PODGOR CO.., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA 


















Waterbury 


ELECTRIC 
TURNTABLE 


7’. Inech Top 


For revolving merchandise displays. 
Self-starting, Noiseless. Revolves about 


2% times per minute. 


115-120 Volt, A.C., 50-60 cycle. Capacity 
3 Ibs. 
Economical to operate. 
8-foot cord. 


Durable plastic top and _ base. 
Supplied with 


WATERBURY COMPANIES, Inc. 
791 S. Main Street 
Waterbury, Conn. 
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FASHION SHOW SETTINGS 
[Continued from page 47] 


season's formal opening. The scene is either 
the stately Georgian 
largest restaurant and tea-room—or the vast 
auditorium, and the time is from 3 to 5. 
It is scheduled to run a full week and 
tickets are usually sold well in advance. 


Room—the © store’s 


The staging of the show is the respon- 
sibility of the display department. 

First of all, in planning a fashion show 
set-up, the structural design of the stage 
proper is determined. Only the platform 
and runways are standard equipment. It 
has been found to be a worth-while expense 
to start from scratch and build an entirely 
new design for each new fashion show. 

The appearance of the stage is considered 
of prime importance. A great many spec- 
tators arrive in the hall early so as to get 
a good seat. Jefore the show starts they 
will, for a while, be confronted by the 
empty stage and that will give them their 
first impression. 
effort is toward 
structure treated so as to harmonize with 


The designer's some 
the specific character of each show, and 
still be within the limits of the allotted 
budget. 

The spirit of the particular season, the 
outstanding features and tendencies of the 
new fashions, the proportions and coloring 
of the hall are important factors in the 
planning of the new stage. 

\s a rule, the show opens with a= pro- 
logue with music, songs or dances or fancy 
period costumes, all having a definite rela- 
tion to the story of the fashions about to 
be presented. 

I have seen fashion shows where the 
series oft 


presentation was based on a 


—Another of the elaborate fashion show 
settings designed by Robert Favreaux for the 
T. Eaton Company— 
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sketches; in its effort to stimulate the p: 
ceedings, a dialogue, meant to be humorot 
often erred on the cheap side. At the ris 
of being a bit conventional, we chose 

more formal and dignified attitude for t 
seriously fashion-minded Canadian publi 
Each show was divided into definit 

groups, each characterized by a noticeab 

change of atmosphere on the stage. 

A particular effort was made to dram 
tize the introduction of the leading mode! 
in each group. 

Years of fashion shows at Eaton’s gay 
us the opportunity for a great variety 
effects. Dramatic staircases, revolving plat 
forms, sliding panels, swinging doors, pi 
ture frames, transparent screens, changing 
lights—all sorts of display tricks have been 
used to enhance presentations on the stag: 

As an example let me describe one of 
the pictures shown here: 

The stage setting consisted of three pi 
ture frames. At that particular time, some 
styles were definitely influenced by the 
religious garb of monks. 

A reproduction of an old painting was 
shown in the center frame. The _ velvet- 
covered panels on each side slid open, re 
vealing two motionless models so as_ to 
illustrate the relationship of the coats they 
wore with the draperies on the painting. 
The models would then “come to life’, step 
out of the picture and do their modeling job 

Aiter the curtain had been drawn across 
the set, it opened up on another painting: 
this time Sargent’s “Pinky” was 
and its relation to some influential point on 
the accompanying group of 
made apparent. 


shown 
dresses was 


So that the necessary changes of scenery 
throughout the show would take 
rapidly, revolving platforms with a large 
center panel were devised and proved ver) 
effective. While the show goes on, a new 
background is slipped on and the various 


place 
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DI are arranged at the back. At the | 
t ic | 
js Fpl time the new sets are swung around 
t 
] 


ba al eate the desired atmosphere for the 
n sroup of models. 
t icate sets of sliding curtains were 


sed at Eaton’s to great advantage. 
Lit ther shows, twins dressed as pages cordially invites you 
b opened and closed monumental doors to 


Fe a ee to inspect its new line of 


1as been found that no matter how 


a i jf | 
} S cular and interesting the presentation | 
stage, the women in the audience | DISPLAY DE ORATIONS 
ire never satisfied unless they get a close | 
a | it the garments shown. So, from’ the | at the 
st the models parade on the runways | 
e t re set across the hall. . 
a inery showings have always been the | Southern Display Conference 
ae object of particular care. Tricks were | 


tl ht up to enliven the otherwise long | 
om presentation of hats. The models would | 
ot change hats on the stage, on the runway, 


or on a miniature stage at the other end of ROOM 470, HOTEL PEABODY 


rT the hall, in full view of the audience. The | 
me setting would be a boudoir, a salon, a mo- | 
the diste shop, ete. Young pages were also used | 


to h ld glamorized hat boxes in readiness. | Botanical Decorative Supply Co. 


show was always worked up to the 


8) ever-popular wedding scene, a very special, | 14.N. Franklin Street Chicago 6, ill. 


amost religious, setting being used for this. 














re i 

- some shows a grand finale, where the 
mie entertainers of the prologue reappeared, 
si climaxed the show in song and music. 


tie \s all theatrical productions have their Gatti. Np 

oh shortcomings, my memories of past fashion | ot): 
shows include a few amusing anecdotes. 

id There was the time when a carpenter was 























8 caught on the revolving platform and was 
sie brought in view of the audience, standing Published in the interests of better lighting 
sie bewildered, hammer in hand, among frills 
a and pink laces ... And once the big doors F 4 
would not stay shut and stubbornly revealed : : 4 : 
Ty the ieverish action going on backstage. i a, ™ = aed a —. 
a I was once given to realize the deep 150 O-watt PAR- 38 
ge veneration in which an audience of women i and R-40 lamps. 
if, holds the latest in fashion. In a little Grier use fee 
W f ; on : Pea : prompt delivery. 
ective preface, one model appeared "Paint with Light", says Century ... to glamorize your Cat. No. 391 
us tage garbed in a costume of the Gay eo page ee. to multiply oe ae to have = windows - $11.60 per foot; 
Nineties, to the amusement of the andience. |  [efaect abt the Neitiiank teciaiape wi Mesenle  sag bulbs extra. 
[he next model stepped out in a_ typical for more than two decades. 


utht of the 1920s: the long bodice, short 


. 
skirt and cloche hat seemed so _ ridiculou Recent installations include Saks-5th Ave., Lord & Taylor, "hin 
‘ rtilngiar ; Foley's, Houston; the new Best & Co. store, Jordan Marsh SN r ~~ 
to women that this time there was a and Gilchrist. . ; ro 





general outburst of laughter. 
- - Can y ‘ Pac y } "Pai itt ight". Bri our 
Finally, heralded by fanfares, the very Century 8i21 tench you how to "Fakes etse Lage er Minags 
= : : 5 window plan and section when you visit our showrooms. a~ fp 
latest Creation came slowly down the steps. ™ Plame 
ihe women in the audience were awed: CENTURY LIGHTING INC. xP 4c, 
Phe were the new styles! There was a 419 West 55th St., New York - 626 N. Robertson Blvd., Los Angeles é 


ead silence, suddenly broken by roars of 
laughter from a single individual—a man! 
Logically enough, he saw what was ridicu- 

the new style, but was soon made 
to realize the enormity of his mistake by 
t inv pairs of feminine eves focused 


reproachtully on him! 
Returning to the more serious side of j “a 
lastiion shows, it definitely seems as though 
the cal shows are going to become more | Th 
al ire important, and the displayman 
n mtribute in no small way to their 
, INC. 


Iveness and success. an ae ——— 








cas 17 W. 45th ST., NEW YORK 19, N. Y. 


Daughter Born 


To Senkers custom made papier 
ld Senker, Display Marketers, Inc., mache and plastic 
Iphia, and Mrs. Senker are the 


: ” creations 
parents of a daughter. The baby 


8 pounds and 2 ounces. 













































throughout. 


insisted on “NAT-MAT.” 


Manufacturers 


Allied Mills 


Peterboro, Ont., Can. 





‘‘NAT-MAT”’ Cardboards 


your assurance of proven 


11422 Se. Broadway, Los Angeles, Calif. 


ardboards 
are Different! 


are 


de- 


pendability, full value and quality 


Remember .. . Cardboards are 


different, you will be glad you 


NATIONALCARD,MAT&BOARDCO. 


4318-36 CARROLL AVE., CHICAGO, ILL. 































modern 
furniture 


FOR MODERN DISPLAYS 





functional 


N. Y. Showroom 192 Lexington Ave., 
110¢ 


Suite 





special display trade discounts 


furniture manufacturers 
10-17 22nd St.e Long Island City 1, N.Y. 


N 


Y 





Illustrated brochure upon request 
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Lustra-Cite Announces 


Plastic Cleaner 

Lustra-Cite Industries, 225 West 28th street, 
New York City 1, has placed on the market 
an anti-static plastic cleaner and_ polisher 
for use on many types of plastic, and es- 
pecially “Lucite” and “Plexiglas”. The 
material is said to clean and polish in one 
operation, leaving an anti-static surface on 
the cleaned member. It is now available 
in pints, quarts and gallons, direct from 
Lustra-Cite, and from the company’s regu- 
lar display jobbers. 





Mullikin Appointed 
Sales Representative 

Sidney A. Mullikin, point-of-sale adver- 
tising specialist, Cincinnati, has been 
appointed district sales representative for 
the Chicago Show Printing Company, 
creator and producer of all types of point- 
ot-sale advertising. His territory includes 
southern Ohio, Kentucky and southern Indi- 
ana. He was formerly sales manager for 
the Schaible Company. 





Display Murals Used 
To Good Effect 

America’s leading athletes and = athletic 
teams are portrayed in mid-action in a 
series of large photographic mural displays 
being sent periodically to all Voit = dis- 
tributors, according to the W. J. Voit Rub- 
ber Corporation, Los Angeles. 

Enlarged from press camera size to 32 by 
46 inches, Voit sport shot murals are being 
used as window and wall displays in more 
than 2,000 sporting goods stores from coast 
to coast. 

Mell M. Barton, Voit advertising director, 
states that the action blow-ups have been 
one of the company’s most successful adver- 
tising promotions. 


| Zeppen-Field Leaves 


For Europe 

W. M. Zeppen-Eield, of the well-known 
Hollywood mannequin firm of the same 
name, left the United States early in March 
for Europe, where he will spend three 
months. During his trip he will visit Eng- 
land, France, Belgium, Switzerland and the 
Scandinavian countries. 


New Clarvan Location 
Has 50,000 Square Feet 

Clarvan Display Manufacturing Com- 
pany announces the opening of a new plant 
and general offices at 250 Water. street, 
Milwaukee, and new = sales offices at 208 
North Wells street, Chicago. — Consolida- 
tion of the offices and four plants into one 
central building will greatly aid in_ pro- 
duction and service, while new designing 
and manutacturing facilities will result in 
finer craftsmanship and displays. Approxi- 
mately 50,000 square feet of space have 
been taken 
Clarvan concentrates mainly on producing 
permanent type quality displays of plastic, 
wood, glass and steel, and in creating and 


developing all types of motion displays 











| DISPLAYMEN: | | ° 
| In every state will use ti 


HAT-STA in "48 || 


BECAUSE IT'S 
e EASY TO USE 


e PRACTICAL 1 
e ADJUSTABLE ; 
e FITS ANY STAND 
e SWIVELS TO ANY ANGLE 
| : 
‘ 
h 


19.50 




















dz. 4 
| Immediate Delivery At Your 
| Display House, Or 
| ’ 
| ALPERN’S 
| 134 9TH ST. PITTSBURGH 22, PA. 
| Manufacturers-Designers, HAT-STA 
| Illustrated Folder On Request 

ia ene 

| ' 
| 

( 


P goin 
Shot 500 FIFTH AVENUE 


al 42° STREET NEW YORK 18. N.Y 














CORPORATION 


Home Office and Tuclory 


140 WEST FOURTH S* 
CINCINNATI 2, OHIO 
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New Swiss Book Deals 
With Packaging, Display 

’ackaging and Window Display” is the 
tit 1f a new book published by Maurice 


( t, of Geneva, Switzerland, and dis- | 
tributed in the United States by Studio Pub- | 


ions, Inc.. New York City. 
indicated by its title, the book is 


ted to the problems of packaging and | 
ww display, containing about 200 pages | 


fering a varied collection of articles. 


7 complete texts are published in both } 


French and English. 


( packaging section of the book seems 


handled, but the section devoted to 


dow display seems badly lacking insofar | 


as anything new is concerned. Included in 
this part of the book is a pictorial demon- 
stration of draping fabric on a form, still 


practiced extensively in Europe, but found | 


but rarely in America today. 





New Department Set Up 
By Arrow, Philadelphia 

\rrow Decorating & Fixture Company, 
325 West Glenwood avenue, Philadelphia 
4), has created a separate department, to 
care for industrial display clients. Earl 
Brooks has been selected as sales and 
promotion manager for the new division. 
He has been in similar work for the past 
t ears, and will assist Arrow clients in 
reating and producing more valuable point- 
yf-sale aids. 

\rrow has more than 80,000 square feet 

space devoted to the manutacture oft 
displays, in all kinds of materials, for the 
retail store and jobber trade. 


Donald Price Joins Up 
With Father 
Donald Price, after lengthy service in 
vy, has been assigned to sales in the 
politan area for Price Fabric Com- 
New York City. Donald is the son 
lon Price, owner of the firm. 


Levey Sole Owner 
Of Modern Figure 


W. Levey announces that he has pur- 

the interest of his former partner, 

\. Reed, and is now the sole owner of 
n Figure Display Company, 130 
Bleecker street, New York City 12. A new 
! ddern showroom is being installed at 


aress., 





Paragon Displays 
Ils New Firm 
Paragon Displays is the name of a new 
located at 35 East 28th street, New 
\ City 16. Principals of the company 
‘hilip Grubel and Lewis Dorsey, both 
rly with Blackton-Fifth Avenue, of 
ime city. 
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VICTOR A. GRANT 


announces the purchase of the entire interest of 


Harry A. Silvers in the firm of 


GRANT & SILVERS, INC. 


Associated with Mr. Grant in the display 
industry will be his two sons 


MARVIN R. and DONALD H. GRANT 


The firm name will be changed shortly to 


GRANT & SONS, INC. 
So. Los Angeles St. . . . Los Angeles 15, Calif. 











C 





15,000 





OPIES 


This issue of DISPLAY WORLD 
has a circulation of 15,000 copies. 
Subscriptions are being accepted for 


immediate handling. 











Don’t forget — send in your news 
ems about all happenings in the dis- 
ay field: births, deaths, marriages, 
hanges of position, anything pertain- 

to display or displaymen any- 
nere, 








319-321 N. Paca St. 





Plaster Sculpture. 


WINDOW DISPLAY | emcee 
MATERIAL |. / 


BECKER SIGN SUPPLY CO. 


You name it... 
we will make it. 
designs and prices on request 


Baltimore 1, Md. | | 412 Bay Bldg. Seattle |, Wash. 
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POINTS WITH PRIDE 


TO THEIR 
FOLIAGE 









Our designers have de- 
veloped a new veining 
process, where you liter- 
ally have to touch the 
foliage to test its reality. 







BELMONT PRODUCTS, Inc. 


DELAWARE AVE. & SOUTH STREET 
PHILADELPHIA 47, PA 





CARDBOARD 


and 


PAPER SPECIALTIES 


Genuine Fish Net 


iM 


@ Rustic Materials 








eDyedSand,Stone 
and Rock a | 

e Summer Beach ———— 

@ Wall Board Tubes Seemed 

e Seamless Paper = 
Contact vow low al robb, vr or pS 
uvrite for catalogue —_———— 





INC. 


123 E. BALTIMORE AVE 
PA. 











LANSDOWNE, 

















} 
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LOS ANGELES REPORTING 
[Continued from page 59] 


for the congratulatory flower 


bouquets. 


ever-present 


Two of the smaller windows in Alpert’s 
featured drapery materials. 
Arnold Carlson featured 


series 


them 


opening 
In one of 


Provincial prints. An old spinning wheel 
and some provincial brassware were used 
to point up the provincial theme. The 


other drapery display featured Chinese mod- 
bold tropical print in red, 
green and dominated 
The print was suspended from 


ern prints. <A 
wedgewood yellow 


the display. 


the ceiling. Cutting through it about a 
third of the distance down was a Chinese 
upholstered cornice. A yellow upholstered 
occasional chair was on the other side of 
the display. A framework ot bamboo poles, 
tied with raffia, was at one side of the 


window. Looped through this was a solid 
color wedgewood green fabric matching the 


green in the print. Live plants and flowers 


rounded off the display. In both of these 
drapery windows, everything was sub- 
ordinated to the brilliant colors and_ pat- 


terns of the featured print. 

At The May Company-Crenshaw, Display 
Robert did an interesting 
yromotion series in several windows, 


Director Rough 
spring 
all using similar display cards headed, “All 
Eyes On The Skirt Will See—’. As a 
setting for the spring. skirts, 
California eucalyptus logs to 


Rough used 


help establish 


the setting. The logs rested on the floor 
with one end extending up out of sight. 
The ends resting on the floor were con- 
cealed by live ferns in white pottery 
planters Hand-wrought aluminum — up- 


holstered furniture, one piece in each win- 


dow, completed the prop arrangement. One 
of the most interesting features of this 
series was the unusual color Rough used 
in the background. “Rust Pink” he called 


it, saying that it’s adaptable for any spring 
promotion. 


Now. that 


more popular, Rough used a French Riviera 


Kuropean travel is becoming 


setting for a travel and resort wear promo- 
tion. One simple construction board prop, 
set against a forest green background, set 


front of 
striped 


the 


The 


restaurant 


scene, prop simulated the 


a Riviera with a bright 


awning extending over the brightly painted 


door and the sagging shutters. Gravel was 
used on the floor, and suitable accessories 
were fastened to the display card. 

Rough made very effective use of the 
limited space ol his small aCCessory win- 
dows tor a millinery display. Not = only 
was the display a real sales-builder, but 
by careful arrangement of the merchandise 
and props into a single, well-balanced unit, 
a roomy, airy effect was given to the win- 
dow Hand-split redwood fencing set at 


angles extended from the millinery head at 
one end of the display to the arrangement 
of hats and ferns at the other The tence 
rails served to tie the two elements into a 
single unit and carry the eye smoothly 
trom one to the other Other accessories 
were grouped on top of the thick grass 
matting on the floor. The background was 
Rough’s new spring color—“Rust Pink”. 

\s will be seen by examining the photo- 


graphs of Rough’s displays, he makes good 


of dramatic lighting. 


us¢ 





















MANUFACTURERS 


OF A COMPLETE LINE 


MEN’S, LADIES and 
CHILDREN’S MANNEQUINS 


DURAN’S STYLE - RITE 


27-31 BLEECKER STREET 
NEW YORK 12, N. Y. 

















GO MODERN 


with 


BAROQUE 


LITHOPHANE VALANCES 








The ‘New Look” in store windows to 
go with “New Look” merchandise. Simple 
to apply ... economical to use. Stipled 
white ground with sculptured effect 
scrolls in plaster white relieved with 
translucent highlights and accented with 
bold gray shadows. Pattern is 15%% in. 
wide, 18'4 in. deep. Valance can be 
shortened by removing one or both of 
the upper bands of scroll border. In 
continuous rolls 19 in. wide by 25 ft. 
No. V1I-1818:D. Per roll.......... $9.75 


Write for Catalog 


GARRISON-WAGNER 


2018 Washington Ave., St. Louis 3, Mo 


Chicago Showroom — 20 East Congress 
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Avimated Bird Window 
Draws Crowds 


e latest group of displays at Jenny’s, 





( innati, has been attracting even larger 
vds than usual. Russell C. Kehrt, dis- 
manager, chose yellow as the domi- 


e theme, using this color in the seam- 
paper background which turn 
ed with a transparent fabric of yellow. 
used throughout 
these 


was in 
branched trees were 
rear and the 
r sprayed in yellow, as were the floor, 


sides of displays, 


iant bird-cage in the center, and several 

‘s nests. 

vo mannequins displayed spring styles, 

on either side of the tubular bird-cage 

ing on the floor. 

was a heron-like bird 
pended from invisible wires and, through a 


which was sus- 
slowly 
Sound 


“Spring 


hanical circled 
around through the central window. 
Mendelsohn’s 


Song” and the chirping of birds. 


arrangement, 


ts included 


Meissner Joins Faculty 
Of Whitman School 
Hans Meissner, 
Franklin Simon & Co., 
joined the faculty of 


interior display director 
New York City, 
Whitman School 
and Applied Arts, 
York City. He 
window 


Interior Decoration 
Drive, New 


serving as department 


170 Riverside 
head of 


i] interior display and guest lecturer. 
\ccording to Meissner, the school 1s 

entirely new in its conception in that it 

attempts to provide the students with a 


on display in which the emphasis 1s 


Course 


| on the practical. 


Bob O'Toole Visits 
New Penney Store 


h O'Toole, of the headquarters display 


of J. C. Penney Company, spent several 
in Cincinnati March at the 
Penney opened recently. 
unit in the chain has 17 windows. 
luminated by three sets ot lights —an 
row of “eye-ball” spotlights, floods, 
i yellow fluorescent tubing which gives 

th to the illumination. 


early in 


store which 


new 











The home furnishings displays of 
R. H. Macy & Co., New York City, 
are internationally famous for their 
taste, Originality and beauty. In the 
next issue of DISPLAY WORLD, 
John R. Foley, window display man- 
ager for the world’s largest store, 
akes our readers step by step through 
every detail in planning for a complete 
lisplay promotion, explaining his rea- 
ns for selecting this and rejecting 
hat, how accessories are _ chosen, 
vhere props are obtained. 


The article will be one of the most 
omprehensive ever published, and the 
llustrations will include a full-color 
eproduction of one of Macy’s home 
urnishings windows. Watch for it 
n the April 15th issue. 

















Most eye-catching ot 
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GIANT 
PRINTS 


(Photo Blow-ups) 


cs 


Write or Phone Today for 
the R.C.S. Giant Print Price 
List. 


Phone STATE 5977 









































123 N. WACKE 


Say It With 
BIG PICTURES! 


Display men everywhere realize the 
eye-appeal value of photo-blow-ups 
R.C.S. Giant Prints are ready to go 
to work for you. For window or 
counter displays, presentations, 
murals. And they’re not costly! 



































sTUDIOS 


- 
n DR. CHICAGO 6, tt 


* Div. of Rapid Copy Service, Inc. 

























36 and 38. 








Accessory Displayers 
for Window & Interior 


No. 16—THREE SHELF 
DISPLAYER 

11" high, 22" wide, with 

8" x 10" PATTERN DE- 

SIGN, abstract shape 

lucite shelves, $14.50 ea. 


No. 17—TWO SHELF 
DISPLAYER 

714" high, 18" wide, with 

8"' x 10" PATTERN DE- 

SIGN, abstract shape 

lucite shelves, $ 8.00 ea. 











—4 West 37th Street * Te 


exible Sleeve Forms 
GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 
complete. Quick, neat and handsome! 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 
Try a pair on approval. 


PALAZZO SLEEVE FORM MF6. CO. 


34 Park Place, New York 7, N. Y. 


SUMMER HO! 


We're never at sea when it comes to 
appealing, persuasive displays for bright 
Summer selling. Visit our showroom for 
smart ideas at economy prices. 
No. 930—Novelty Anchor Displayer 
All wood construction, heavy 1” blue 
cotton roping — anchor shaded white, tur- 
quoise and blue — 3’ overall. $11.85 ea. 
No. 931 — Beach Wear Pier Displayer 
W ood-beaverboard natural cedar 
poles construction unit — 4%" high 
18” deep $14.25 ea. 


DISPLAY MANUFACTURERS MART, inc 
Luerything fr Dupley 


Sth “STREET NEW YORK 








Save 








Supreme Display Equipment Co. 


MURRAY TENENBAUM, formerly of J. B. 
LO 3-2681 o 


Williams 
New York 18, N. Y= 

















THE NEW LOOK 


od 


In Papier Mache 
HAND SCULPTURED 


HALF ROUND 
BATHING SUIT 
AND 


CORSET FORM 


' 16° 


Self standing on 
metal base 
Flesh - White-Black 


Silver 











MODERN 
CONTOURED 
BLOUSE 
FORM 


2-3 





ORIGINAL DISPLAYS INC. 
1370 LEXINGTON AVENUE 
NEW YORK 28, N.Y. 


hotel, 











WOOD LETTERS 


FOR ALL PURPOSES 


COAT 


FOOTED LETTERS 
FOR DISPLAY LEDGES 





‘STORE HOURS 


30 
22,.TO Bem. 


SATURDAYS TO 6 P.M. 





MADE FOR YOUR NEEDS 





NAME PLATES 
CUSTOM DESIGNED 


Disptay Crart 


9603 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 
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| Change Of Location 


For Vargish 

Vargish & Co., Inc., designer and manu- 
facturer of display products in_ plastics, 
wood and metals, has moved to 3860 Park 
avenue, New York City 57. The firm now 
largest and modern 


has one of the most 


plants in the East. 





Chambers Resigns 


Russek's Post 

Carl Chambers is now with the display 
staff of Demery & Co., Detroit, 
will handle fashion window displays. He 
was formerly assistant display manager at 
Russek’s, of the same city, where his suc- 


where he 


| cessor has not yet been announced. 





Milwaukee Group 

Sees Movies 
The February 

Display 


Milwaukee 
Club was held at the Ambassador 
with three pictures as the 


meeting of the 


motion 


Display Impressions 
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main attraction. These were “Seeing is the 
Biggest Thing in Selling’, “The Technique 
ot Silk Screen “Evinruding 
for Colorado River Bass”. 

Three members of the local club w 
asked to judge the window display contest 
sponsored by merchants of Kenosha, Wis., 
and which took place on March 5. The 
judges were L. Barwind, Dave Ostlund, and 
Clarence Picard. 


Process”, and 





Elaborate Brochure 
For Children's Figures 

A well-done brochure by Modernage Dis- 
plays, Inc., 101 West 3lst street, New York 
City 1, shows an extremely wide range of 
children’s figures offered under the name of 
“Manni-Kids”. In life-like poses, the man- 
nequins are of lightweight papier mache 
and range from 2 to 16 years in age. They 
can be furnished in either a polished metal 
base and upright, or with a clear plastic 
base. Copies of the brochure are available 


on request. 


By Tony Sendoykas 


a 





— Display Department Artist — 
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SKIRT and 


SLACK RACK 





STYLE No. C.F. 107 B 


Specially 15 S 
Priced at * 
Crated F.O.B. Factory 

SLACK RACK illustrated, has 104 Double 
slack arms, holds 208 slacks. Chrome 
plated arms and clips glass top 
_. . it's 60" long; 30° deep; 44" high. 
Double side. 


Chelsea 


STORE FIXTURE MFG. CORP. 


7 East 19th Street New York 3, N. Y. 
GRamercy 3-1450 








we is ia te 


for 


|) NY of WD 


PRICE FABRICS CO. 
67 WEST 44TH STREET 
NEW YORK CITY 18 














GENUINE 
FISH - NET 
120" Wide — 2"' Mesh 


White Natural 40c sq. yd. 
Colored 50c sq. yd. 


WRITE FOR SAMPLES 
Jobber's Inquiries Invited 


TRIM-RITE COMPANY 
315 Clinton Ave. Newark, N. J. 
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Mannequin Firm 
Sponsors Contest 

A top prize of $500 will be awarded the 
winner of a contest being sponsored by 


sal Morall Mannequins, Inc., (Magnani 
Statuary Company), 236 West 40th street, 
New York City. The objective of the con- 
test is to find the most suitable name _ for 
the firm’s new line of high fashion figures, 
now being designed. 

“The mannequins will represent the ulti- 
mate in American womanhood,” according 
to a spokesman for the company, “and this 
should be borne in mind when entering the 
contest.” 

Anyone employed in a retail display de- 
partment of any store in the United States 
is eligible to enter, and all entries must be 
mailed to the company not later than mid- 
night, May 31. The winner will be an- 


nounced during the National Association of | 


Display Industries’ Display Market Week, 
to be held in New York City in June, at 
which time the new mannequins will make 
their formal debut. 

Judges for the contest will be announced 
later. 





Bromel Appointed 
By Chicago Firm 


Harold Bromel, who before the war was 


general manager for Carl Bromel & Sons, | 


Detroit advertising display and_ exhibit 
company, has been appointed district sales 
representative in the Detroit territory for 
the Chicago Show Printing Company. The 
firm specializes in the creation and produc 
tion of point-of-sale advertising 


Arts & Flowers Markets 
Flameproof Cellophane 


Harry Menzin, head of Arts & Flowers, 
43 West 56th street, New York City, has 
placed on the display market flameproot 
cellophane panels in fluted designs and in a 
variety of colors. The panels are 7 feet 
tall, and can also be supplied with a glass 
fibre backing if desired. They are said to 
be especially adaptable for special colored 
lighting effects, when the illumination 1s 
placed behind the panels, and for use as 
columns. 


Los Angeles Group 
To Hear Talk 


Members of the Southern California Dis- 
play Club will meet on Thursday, March 
25, to hear an address by Mrs. Louise 
Geffene, who for many years was fashion 
coordinator for Bullock’s (downtown store). 
She will speak on the benefits of linking 
fashions with advertising and display. 

Mrs. Laura Wallbridge, display director 
for Bullock's, 1s chairman of the meeting 
She will be introduced by Ralph T. Dickey, 
who was elected president of the California 
group a short time ago. 
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THE NEW LOOK 


In Papier Mache B 









Hand Sculptured 
Half Round 


MANNEQUIN 
With the Full Round 
Look. 

Lightweight, Designed 
especially for the new 
trend. 
The Ideal Form for 
Slacks. 





BEAUTIFUL FULL-ROUND 
BRASSIERE FORM 








2-50 
ne Ot 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
REPRESENTATIVES WANTED 

SITION WANTED POSITION VACANT 

% Per Column Inch — CASH WITH ORDER 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





ORIGINAL DISPLAYS INC. 


1370 LEXINGTON AVENUE 
NEW YORK 28, N.Y. 











ARTISTS BRUSH AND PALETTE 
DISPLAYER 


No. PH-101—Approximately 36 inches high, 


two 8-inch Palettes, one 14-inch Palette 
Shipped knocked down Srush and Palette 
may be used separately for show case 
trims Finished in white and gold enamel 


with tan bristle highlight 


$14.75 each 


Set of three, $40.00 


HOUSE of CHARM CRAFT 


334 Lackawanna Avenue, Scranton 3, Pa. 


























AVOID LOSS 
due to 
SUN FADING 


Protect your merchandise from 


harmful sun rays that cause 
fading with transparent plastic 
shades. Plastic shades eliminate 
losses due to fading while allow- 


ing complete visibility. 


WRITE NOW ... for information 


about these easy-to-install eco- 


nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 


















popular 
designs 





Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 
Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 

write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 





Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 
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At a meeting of the Birmingham Associa- 
tion of Display Men, a shirt display dem- 
onstration was conducted by Harry Weaver, 
Black's, while John Friedman, Pizitz, showed 


how to drape fabrics. Officers of the club 


were Ray Williams, Loveman, Joseph & 
Loeb, president; Robert Clark, vice-presi- 
dent; John Monteabaro, secretary, and 


Joseph Apolinsky, treasurer. 
Alfred) Millet display 

for Gorham Company, New York City, suc- 

Vinal L. 


Charter 


became manager 


ceeding Harned, deceased. 

new Connecticut 
held their first 
meeting at New Haven. Forty persons were 
present. “HH. L. 
elected president of the organization. 


members in the 
\ssociation of Displaymen 
Alenier, Shartenberg’s, was 


with Thompson-Ellis Company, 
Sheridan joined if M. 
as display 


Formerly 
Baltimore, Richard C., 
Daiger & Co., 
manager 

Carl Horne 
Pittsburgh, won first prize in a local con- 


of the same city, 


Goettman, Joseph Company, 


test with a grand opera theme. 

Ross C. Comingore, formerly of Sioux 
Falls, S. D., was named display manager 
for W. H. Roland Company, Bloomington, 
Ill. He succeeded Francis Farrell, who 


head of Wasson’s, 
Indianapolis. 

kK. FF. Nelson joined S. N. Wolbach Sons, 
Grand Island, Neb., as 
He had been in a 
Rudge & 


became display for 


display manager. 
position with 


Lincoln, Neb. 


similar 
Company, 


ould, 


& 
AChE Rows MASTER ELS 


(suenzel 
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Jerome Jaffrey, display manager for N. w- 
comb-Endicott, Detroit, resigned in order 
to return to New York City as a member 
of the staff of R. H. Macy & Co. 


MARCH, 1938 


George A. Daigle, formerly with he 
Siegel Company, Detroit, joined the Rollins 
Company, of the city, as display 
manager. 


Richard Wallace, one of New York ( ‘5 


Same 


best-known display directors, died of a 
heart attack. Wallace headed display for 
B. Altman & Co. 

Frank Rothermell succeeded Mrs. Jeters 


McCreery’s, New 
with the art 


director for 
He was tormerly 


as display 
York City. 


and design section of Saks-Fifth Avenue 
John Robert Riley became display man- 
ager for Bergdorf Goodman & CO.. New 
York City, after the resignation of James 
David Buckley. 
Formerly with The Blum Store, Phila- 
delphia, Frank Hoerger became display 


manager of Stecker’s, Inc., of the same city. 
Ralph Adler, of Jas. B. Williams, Ince., 

New York City, sailed for France on a 

combination business and vacation trip 


John C. Taylor, formerly with S. A. 
Barker & Co., Springfield, Ill., and more 
recently of Washington, joined Kline's, 


Detroit, as display manager. 
George Bond Clothing 
demonstration of men’s 
play before members of the 
play Club. Butler 
was president of the organization. 


Bailey, Company, 
dis- 
Dis- 


Zave a wear 


Chicago 
Carl Gestrine, Brothers, 


Harry Bell resigned as display manager 


for the Broadway Department Store, Los 
Angeles, and Stuart Raymond, who had 
been in charge of interior display, was 


promoted to fill the vacancy. 


Spinn ny 











4g 


a y 


—Inspecting the animated "‘Airex" exhibit at the Sportsmen's Show are, left to right, Bach« 
Hamilton Brown, designer of the featured fishing reel; Lawrence Cowen, president of Lione 
Corporation, maker of "Airex'’ equipment, and Marcus M. Staples, of the Ivel Corporation 


New York City firm which designed the display. 
way in which the reel operates— 


The motion display demonstrated the nové 
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USERS OF LUGITE & 
PLEXIGLAS FIXTURES 


Now a new, safe, quick, easy 
to use cleaner for your plastic. 


— but a cleaner. 


but SAFE. 


Not a wax 
Not spectacular 


SAFE CLEANER 
Pints..85c - ‘'/2 pints. .55¢ 


(retail f.o.b.) 


Dealer Franchises open. 


AMPLEX MANUFACTURING CO. 
1106 Arch St., Philadelphia 7, Pa. 











NEW FOTO-FIT 


DISPLAY FRAMES 


MODERN — ADJUSTABLE 





IDEAL FOR DISPLAYING 
POSTERS—PHOTOS—FASHION CARDS 


Featured in the show windows of 
STUDIOS, ART 


SHOPS of the country. 


Write for Illustrated Circular and Price Lists 


FOTO-FIT FRAMES 


JEFFERSON, WISCONSIN 


the finer 
STORES and exclusive STYLE 


















32 N. WATER ST. 


SELL MORE in ‘48 
RE-VAMP INEXPENSIVELY 


with 


MIDWEST DISPLAYS 
Write for FREE copy of 
SPRING and SUMMER Catalog 


@ Modern SHOWCASES for Men's, 
Ladies’ and Children's Departments 


e Menswear fixtures and 
mannequins 

e Chrome Racks 

e Hangers 

e Children's mannequins 


MIDWEST 
MANNIQUIN DISPLAYS 






MILWAUKEE 2, WIS. 








‘LEASE MENTION DISPLAY’WORLD WHEN 


WRITING ADVERTISERS 


| Exaggerated Perspective 


DISPLAY WORLD 


For Utility's Display 


A striking interior display unit for stores 


of the Consolidated Edison Company of 
New York, Inc., New York City, makes 
good use of exaggerated perspective to 
dramatize the theme of “What costs less 


today ?” 

On a platform base stand two apartment 
houses, small at the street level and ex- 
panding outward at the top. From open 
windows protrude the heads of caricatured 
figures, from one of which comes the ques- 
tion mentioned cartoon balloon 
form. The answer is given by a small cut- 
out figure of the company’s Knickerbocker 
emblem, whose head protrudes from an open 
“Electricity—your biggest money's 


above, in 


manhole: 
worth!” 
are other build- 
perspective, to 


Across the background 
1 normal 


sketched in 


ings, 


create the impression of a city’s skyline. 
Ray Martin is art director for Consoli- 
dated Edison. 





European Trip Planned 
By Display Factor 

Emily Malino, of Paper Display, Inc., 335 
East 34th street, New York City, 
ning to leave soon for an extended 
trip to Europe. She will visit Italy, France, 
Switzerland, Spain, the Low Countries, 
England and possibly Scandinavia. Several 
months will be spent abroad. 


is plan- 
business 


Carnival Window Dramatizes 
"Confetti'’ Perfume 


For the Fifth avenue showing of “Con- 
fetti’ perfume, Lentheric used a window 
display based around the carnival atmos- 


phere suggested by the name of the cos- 
metic. Two life-size, masked mannequin 
heads leaned out of Venetian oval 
picture frames to survey a scene bedecked 
with serpentine. Gene Moore did the display. 


glass 





"Blow-Up" Display Forms 
Are Introduced 

Display forms made of vinyl plastic film, 
folding into small when not in 
and inflated with air—or helium, if 
sired — when in operation, have been placed 
on the market by Barbara Plastics Ori- 
ginals, 62 West 46th street, New York City 
19. The suspended like a 
garment hanger, or can be used as a floor 
display with the lightweight, 
collapsible stand. 


space use 


de- 


forms can be 


use of a 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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ew Canaan, Conn 
Red Barn Art Studios 
Phone 90015 Box 22 
The Last Word In Fiecsrss: 
Turn-Tables 





IMMEDIATE DELIVERY 


SALESMAKER 


Does just what the Name implies 





MUNN 








“IT HAS NO EQUAL” 





Pending 


Patent 


Motor will 
No Fire 


Requires no oiling — No maintenance. 
never overheat under any circumstances. 
Hazard. 


Mechanically correct to the smallest detail. Car 


ries 150 Ibs 115 Volt 60 Cycle Operating cost 
less than “%c a day. Motor Approved No. 1 Stand 
ard American Institute Electrical Engineers. 


Guarantee One Year Tag On Every Salesmaker. 
Daily 
Stop and 
Salesmaker. 

WINDOW OR STORE 


for Brochure — Read the 
users of turntables. 


Increases the Sales of anything shown on it 
Puts that 


have the 


Look appeal to the spot you 
PI I 


mames otf 5 out 


Write 
standing 


MORGAN - LAPHAM, Incorporated 
1775 Broadway, New York 19, N. Y. 


Plant—New Canaan, Conn. 
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e SUBSTANTIAL CONSTRUCTION 









Display is fast coming to the front 
Johannesburg and as you must be awars 
the standard of display is very high and 





rc. 





e IMPROVED REMOVABLE BARS | is essential that one must keep abreast 
e CLOTH BOUND 





the times. We get DISPLAY WORLD 
each month, and I must say I find it very 
constructive.—I. Shaw, Johannesburg, South 
Africa. 








































I find your magazine DISPLAY WORLD 
most interesting, informative and_ helptul, 
and heartily recommend it to anyone con- 
nected with display. 

May I make one suggestion, however, for 
its improvement? In your articles featur- 
ing display in “New York Displays”, “Los 
Angeles Reporting”, “Chicago Display 
Scene”, etc., would it not be more con- 
venient if the text were placed beside each 
relevant picture to facilitate a closer study 
of the window in question? Very frequently, 
when thumbing through back copies, it is 
an inconvenience to have to read the entire 
article to glean information on a particular 
illustration. 

Do you not think that it might be worth 
the added bulk and expense to try this? 
I believe it would add that little touch that 
would make for perfection. 

As it is, your magazine is most usetul 
every day for providing display ideas.— 
James Warren, Port Credit, Ontario. 


I have found my DISPLAY WORLD 
very helpful in more ways than one, and 
would like to renew my _ subscription for 
1948.—R. C. Pownall, London, Ontario. 


We wish to compliment you on DISPLAY 
WORLD as to increased circulation, size, 
and appearance of the magazine. The full- 
color cover makes a very fine addition.— 
C. Peterson, The Redikut Letter Company, 
Los Angeles. 


Some months have elapsed since my last 
communication with you, and I wish to 
thank you tor the copy of DISPLAY 
WORLD you were so good enough to for- 
ward to me. In the interim I have bom- 
barded the local government here for pet 
mission to send to you the necessary $4 











foreign subscription, but without avail. 

As we are in the sterling area, you will 
no doubt be aware that the mention of 
dollars is like a red flag to a bull; despite 
the trivialness of the amount it appears 
that a principle is at stake. I have tried 
every avenue possible but our local officials 


$2.50 Each | are just as determined that not one os 


can be granted. Of course I could buy t 

POSTPAID $4 here, unofficially, and post them to you 
| but all mail leaving the Island is opened 
Orders accepted for UNITED STATES AND CANADA ONLY because of by censors to insure that no currency leaves 


shipping difficulties. Malta, and I should leave myself open 
heavy penalties. Should I further e 


lighten you on business restrictions, you 


DISPLAY WORLD ‘a CINCINNATI I, OHIO would wonder 1f Malta was a democracy 


a dictatorship, and your guess would 


These binders are beautifully bound in maroon with the title 
in gold. Insertion and removal is easy and fast. Keeps your 
copies clean and handy for reference. 











as good as mine. 























Display the 


HAMBERGER | 


Way! 


No, we don't know everything about 
display, but we have lived display 
for twenty-five years giving display- 
men new and original display dec- 
orations in keeping with changing 
trends. 

Just as so many displaymen have 
learned to depend upon Hamberger 
display ideas to put their stores in 
front of their competition, so can 
you display the HAMBERGER way 
and put your displays out in front. 
Inspect our line . . . you'll always 
find new ideas .. . or better still 
let us help you with your display 
problems. 


* 
DAVID HAMBERGER, Inc. 


Display Decorations 


| 





115 W. 31st St., New York City | 

















(4 nd Now.. eeien 


LIGHTED MOTION! 
The NEW Model “712” 


Doto-Sho 


ELECTRIC TURNTABLES 


ope FAMOUS ROTO-SHO 
Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 
There’s nothing like 
‘712 to revolutionize your 


— 
window trim . . . because j 


motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carries up to 200 Ibs. Diameter of turn- 
table 18’. A.C. only. 





Write NOW for full information about 


‘712° and our 
ROTO-PRODUCTS. 


COMPLETE line of 








S>ENERAL DIE & STAMPING COMPANY 
Yept. O, 262 Mott St., New York 12, N. Y. 
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I regret that under present conditions it 


is impossible to send you my subscriptions. 


I would like you to inform me as to 
whether you are able to obtain subscrip- 
tions for England. If this is so, your 
letter stating the fact may have some in- 


fluence.—( Name deleted), Sliema, Malta. 


As a Dutch 
should like to correspond with some 
ot American display. As it is pretty 
to get addresses here in Holland, I’m 
ing to your company with the question if 
you can support me some addresses of girls 
who are interested to correspond with a 
Dutch girl—Conny Van Diest, Rhododen- 
dronstraat 125, The Hague, Holland. 


fiancee of a displayman, | 
girls 
hard 
writ- 


Please DISPLAY WORLD 
starting this month and through the year. 
Robinson Wear 
now dis- 


send me 


I was receiving it for the 
Store, El Paso, Texas, but I am 
play director for the Franklin's, the famous 
store in the same city. 

The store manager's name is B. Shect- 
man, one of the best in El Paso. He also 
was one of the best window displaymen in 
New York City—Tony Claudio, Franklin’s, 
Fl Paso. 


May we say what a delight it is to receive 
DISPLAY WORLD, and we most certainly 


have every intention of renewing our sub- 
scription. 
We British displaymen are not so for- 


tunate as our American cousins, as regards 
materials to work with. But we manage to 
put over the props with either 
strawboard and, with the aid of 
achieve the desired effect. 


paint, 


Best wishes to you and all American dis- 
playmen, and, finally, we could add_ that 
DISPLAY WORLD is doing a grand job 
to unite our efforts in the furtherance of 
display.—W. L. Gibbons, display and 
promotion manager, Allansons Stores, Ltd., 
Birkenhead, England. 


sales 


binder for 
found the 


Please send us your leather 
DISPLAY WORLD. We have 
publication invaluable for reference and will 
welcome this way of preserving our copies. 


Tom Shumway, Willson-Chase Company, 


St. Petersburg, Fla. 


Thank you for the reminder that it 1s 
time to renew my subscription to DISPLAY 


WORLD. 


I have completed the necessary 


form permitting me to send my remittance, 


and at present I am awaiting the approval 
of the treasury. 


I wish to thank you and _ congratulate 
your 


\ staff for 
which has proved invaluable and has helped 


your excellent 


me much in my work. 


At the present time paper sculpture 1s 
being used in many stores throughout this 
country. I am very interested in this type 


of work and would be much obliged if you 


would forward the name of an American 
publisher who has produced a book on the 
art of paper sculpture—Charles D. Turner, 
Manchester, England. 

(No books on this subject have been 


Ed.) 


publishe d 


magazine, 


paper or | 












“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin’ Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, Ill. 








| 
Save Your Fixtures: 
WITH 
° “Anti 
Static” 


PLASTIC 


Cleaner and Polisher 


"Cleans and polishes in one operation” 


Pint . . . $1.00 
Quart .. 1.75 
Gallon . . 5.00 


A PRODUCT OF 


LUSTRA-CITE 

















INDUSTRIES. Inc. 


225 W. 28th ST., NEW YORK I,N.Y. 





Also available through your local 
Display Jobber. 
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Opportunity Exchange 








DISPLAY JOBBERS 


We have the facilities for 
manufacturing a complete line 
of artificial flowers and foliage 
for every season. 

If you want a profitable line 
of attractive units at com- 
petitive prices—combined with 
dependable service—write to 


Harry Mich Company 
(Established 1930) 
1627 So. Michigan Avenue 
Chicago 16, Illinois 





SALESMAN WANTED 


To represent an established line of Papier Mache and composi- 
sion promotional and decorative items, covering all seasons. 
This is an outstanding exclusive line not handled by any jobber. 
Must have following. Straight commission of 25%. Territories 
open: Pacific States, Idaho, Montana, North and South Dakota, 
Wyoming, Colorado, Arizona and New Mexico, Iowa, and 
Florida. Fall line ready April 1. 1948 Christmas line June 15. 
All replies held in strict confidence. No objections to non- 
conflicting line. 


Address “BOX 8078” 


Care of DISPLAY WORLD 


POSITION WANTED 
DISPLAY MANAGER 


desires position with good 
store anywhere. Located 
in New York for past two 
years. Successful record 
with leading stores in 
South and Midwest prior 
to that time. 


Address “Box NB92” 


Care of DISPLAY WORLD 








WANTED 


Top Flight, on the Premises 


MANNEQUIN 
REFINISHER 
$150.00 per week straight 


furnished. 


Howard Johnson Co. 


Mannequin Refinishers 
Corinth, Miss. 


salary Car 








UNUSUAL OPPORTUNITY FOR 
SOME YOUNG MAN 


@ One of America’s best-known manufacturers needs man between 
25 and 30 to work closely with its advertising manager in de- 
velopment of complete display program. Permanent job with 
excellent future. Pleasant working conditions in new. offices 
located in midwestern city near Chicago. Profit sharing plan 
and many other employee benefits. You'll be working with top- 
notch advertiser on a product that ranks first in jewelry field. 
A knowledge of window display, creative ability in developing 
itinerant units and other point-of-sale helps required. Write 
fully giving details regarding background, education, experience 
and salary requirements. 
Address “BOX 3WE” 


Care of DISPLAY WORLD 








LINES WANTED 


Established display firm 
interested in exclusive new 
lines on jobbing or com- 


mission basis 


BAKERSFIELD 
DISPLAY CO. 


Bakersfield, Calif. 





Mechanical Christmas Window With Sound 
That Packs Them Six Deep 


SANTA’S ARCTIC WORKSHOP 


Consists of a 4-foot, talking Santa with moving “Name- 
graph,” listing hundreds of boys’ and girls’ names; five 
3-foot dwarfs in Eskimo costumes all in motion making 
toys. In perfect condition; made by Gardner Displays, 
used once in 1947 season. Igloo background to fit 17 feet 
wide by 15 feet deep by 8 feet high (optional). Master 
sound record available if desired or make your own. 
Priced at fraction of original cost. Photo sent on request. 


C. M. DAVIS, MAY COMPANY, Cleveland, O. 


Excellent Sideline for 
Display Salesman 


Manufacturer and creator ot 
original, seasonable display 
novelties has open exclusive 
territories for aggressive 
salesman with established de 
partment and_ specialty shop 
clientele to sell their inter 
esting products in conjunction 
with regular lines now car 
ried. Commission 25% on all 
initial and repeat orders 
Samples and photographs will 
be furnished to reliable in 
quiries with satisfactory 
references. State territory dé 
sired and products now selling. 


Address “Box 3DWO” 
Care of DISPLAY WORLD 








Position Wanted—Display Manager, 
now available, thoroughly experi 
enced in all phases of display 
Capable of planning and executing 
displays of tomorrow for Men’s, 
Women’s, Smart specialty shops, ot 
high grade dept. store. Desire posi 
tion in or near Los Angeles. 


Address “BOX 9151” c/o Dis World 








Wanted To Represent 


Belgian firm, in Brussels, 
having business 


connec- 
tions with several large 
department stores and 
high class shops in sel 


gium, would like exclusive 
rights to represent Amer- 
ican firms dealing in dis 
play articles oO! 
| l 
kinds 


Etablissements 


*‘Securitechnic”’ 
228, Rue D’Aerschot, Bruxelles 


vark us 





SALES REPRESENTATIVE 


Manufacturer of New Plastic Bra 
Display Form desires representation 
in all territories. State full par 
ticulars in first letter and reference 


ALPHABEST PRODUCTS CORP. Address “BOX 7635” 
181 Navy Street, Brooklyn 1, N. Y. Care of DISPLAY WORLD 


Salesman Wanted — Modern, effi 
ciently equipped Michigan factory 
producing wood store fixtures, re 
quires sales’ representation, also 
sales manager Send full detail 
































DISPLAY MANAGER 


Of exclusive home furnishings 
stor desires position in Western 
U.S. A. Capable, dependable, and 
iggressive Married, Age 28 
6043 Greenway Ave., Philadelpiha 


\ddress c/o ELBE, 6043 Greenway 
Ave., Philadelphia 42, Pa. 








SALESMEN WANTED 


In addition to advertisements in each issue of leading trade 
publications including “Display World’, “Boot and Shoe Re- 
corder”, “Creative Footwear’, “Dun’s Review’, etc., (see our 
advertisement on page 113 of this publication), we are going to 
mail literature and broadsides three times during 1948 to over 
30,000 retail shoe stores and department stores. Inquiries will 
be referred to you for follow-up. This is an excellent oppor- 
tunity to take on a highly profitable, non-conflicting side line. 
Territories are exclusive. Liberal drawings against commissions. 
Write today for literature and details 


ROGER KENT CO. 
211 N. 7th St. St. Louis, Mo. 








POSITION WANTED 


“SOME PROGRESSIVE RETAIL 
ORGANIZATION NEEDS 
THIS MAN” 


Display and Advertising 
Director 

with background of 20 years, 
experience in all phases. Seeks 
connection with high class 
Men's, Women's or Depart 
ment store. Capable of de- 
signing and executing striking 
windows ... Ads with plenty 
of sell, and sound promotion 
ideas. Dependable, conscien 
tious and at present employed. 
Write giving your proposition 
and receive further interesting 
details in return. This ad has 
never appeared in any previous 
issue of this magazine in the 
writer's behalf. 


Address “Box 3293” 


Care of DISPLAY WORLD 























DISPLAY WORLD 









\VAILABLE — Display Manager 
ears experience in Ladies Spe 
Shop, Department Store and 

iy Shop. Capable of designing 
uilding outstanding displays. 


AMOS S. COBBEY 
p. O. Box 1011 St. Joseph, Mo. 








SALESMEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Imprinted Advertising Special- 
Imprinted Pencils, Calendars, 
omanias, Balloons, etc., that 
Retailers and Department 
want for every occasion— 
VENIRS, ANNIVERSARIES, 
‘ENINGS. Collect large cash de- 
ts — 25% — which you keep. 
t profits guaranteed yours. 
only $2.00 deposit, refund 
inteed, for impressive money- 
ng sample kit, which is worth 
than $10.00 and sent postage 


ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 








FOR IMMEDIATE SALE 


5,000 Rustic, Hand Split Chestnut Fence Rails 
75 to 100 years and older. 
Approximately 10 feet long. 


$2.50 each, F. O. B. shipping point. 


This item is fast disappearing. 


F. L. JARRET — Display 


2006 Lakewood Ave., S.E. 


Atlanta, Ga. 














SALESMAN WANTED 
| high grade line of manne 
Man with following pre 


Straight 25% commission. 


Address “BOX 2784’ 
Care of DISPLAY WORLD 





WANTED 


EXPERIENCED DISPLAY LADY 
for high quality women’s specialty 
store. Good starting salary and 
permanent opportunity for creative 
and thoroughly experienced person 
Must be capable of planning and 


executing fashion displays. State 
particulars as to experience, salary 
expected, and references. All in 


formation will be held in_ strict 


confidence 


The Maurice Shop 


San Angelo, Texas 





Home Study—Lessons In Window 
Display—Newly revised and en 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim 
mer or beginner. Write for circulars. 


W. H. Bates, Box D, Ellsworth, Il. 

















SALESMAN 
WANTED 


Leading West Coast display 
fixture and decorative mfr. 
wants top-flight salesman with 
good following for Midwest, 
South and Eastern Territory. 
Excellent opportunity. 
commission. 


(good 


Grant and Silvers, Inc. 
921 S. Los Angeles Street 
Los Angeles 15, Calif. 








Display and Advertising Man 
Available—10 years experience in 
Vindow display, backgrounds, in 
sets and show cards, also 
indising experience. 
lent references. 
\ddress “BOX E.R.B.” 
of DISPLAY WORLD 








CAREER BUILDERS 
A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position ? 


Write, wire or phone 


CAREER BUILDERS 


_ 35 West 53rd Street 
N. Y. C. 19, PLaza 7-6385 


Franklyn C. Wiskow, 


Licensee 


FOR SALE 


CHRISTMAS 
DECORATIONS 


at 1/3 Original Cost 


Interior Trim consisting of: 


40 lighted post units with flocked 
foliage for brackets; 3 large ceiling 
units to match, This trim was 
used for a well known Dept. Store 
for their main floor trim and is in 
first class shape, packed ready to 
ship in original crates. 


8 Giant Coach Lanterns for columns 
lighted, with flocked foliage on 
bracket, the units are about 6 feet 
overall and lantern is about 20 x 30 
inches. They are in beautiful con 
dition used, once ready to hang 
Were used as main aisle trim in 
large dept. store. 


8 Ledge Units, consisting of: 

2 artificial pine trees 6 to 7 feet in 
height and one base to each unit 
These trees are heavily tlocked 
with snow and doweled for easy 
packing. We have many other 
Christmas pieces for both window 
and interior, made by the leading 
display houses in the United 
states. 

Write for Photos 


Erskine Displays 
406 SIXTH STREET 
SIOUX CITY, IOWA 


FOR SALE 
DISPLAY 
MANUFACTURING 
SHOP 
In 
Downtown Chicago 


Spraying 
Woodworking 
Screen Processing 


5600 square feet plus 
2500 feet storage 
$15,000 


Including orders on 
hand and rights to 
novel fixture with 
patent applied for. 


Address “Box 4295” 
c/o Display World 




















PRESENTATIVES WANTED 
tacturer of nationally adver- 
line of smartly styled, mod- 
y priced plastic display fix- 
nas several choice territories 
ible, Excellent commission. 
full particulars in first letter. 

Address “Box 5243” 
ire of DISPLAY WORLD 











OPrsSPia ¥ SALESMAN 
wanted by New York City cor 
poration. Acquainted with exhibits 
display—silk screen process. The 
man we seek now commands an 
excellent income yet is dissatisfied 
with his present connections. Our 
Art Dept., production facilities, and 
Know-How may make the differ 
ence in earnings. With our ex 
panded facilities we are ready to 
come to terms with the man who 
can produce on a large scale. Posi 
tive information concerning your 
background and _ connections. re 


juired in first letter if you are to 
get any consideration, All informa 
tion held in strict confidence. Our 
salesmen know of this ad. 
ADDRESS “BOX 3IEC” 
Care of DISPLAY WORLD 


POSITION WANTED 


by Display Man and Window 
Trimmer capable of develop- 
ing attractive and _ artistic 
windows. Experienced in Spe- 


cialty Shop and Dept. Store 
Display. Alse has thorough 
knowledge of Papier Mache 


and backgrounds. 28 years of 
age and married. Must have 
position with promising future. 
Southern City or West Coast 
preferred. 

Address “Box 6619”’ 

Care of DISPLAY WORLD 














CORRESPONDENCE’ INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
2,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 
THE KOESTER SCHOOL 
300 W. Adams St., Chicago 











DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 


Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings —_ 
Natural Foliag 
Pageants | Ray 
| Paper Sculpture s 

f Dabier Mache Specialties 

[ Photographic Blowups 

C) Plaques (Window) 

Plastics 

H Price Cards—Tickets 

(Price Ticket Holders 

) Ribbons 

{]) Sale Banners 

f] Show Card Colors 

— Show Cards 

Show Case Lighting 

[] Show Cases 

[Store Designing 

— Socks—Window 

Store Equipment 

™ Signs—Brass—Bronze 

 Signs—Card Holders 

tM Signs—Electric 

— Sign Printing Machines 

— Sleeve Forms 

[) Store Fronts 

 Tackers 

|] Time Switches 

© Turntables 

 Venders (Imitation) 

f) Wall Board 

C) Wigs 

C Window Lighting 
[Do you wish a copy of their 

catalogue? 
[Do you plan to remodel your 

store soon? 
[J Do you plan to build a _ store 

soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI 1, OHIO 





DOOOODOOODOOOoOOooooOoOooOoOoOoOooooooOoOnoooOoOoOoOoONoo 





Display Manager 
Firm 
Street 


City State 














DISPLAY WORLD 











Advertising Index --- March, 1948 


A 
\ce Display Fixture Co. 119 
\ction Form Co. 119 
\dams & Co., Claude D. 131 
\etna Plywood & Veneer Co. 84 
\llied Display Materials 73 
Alpern’s 124 
Amplex Mig. Co. 131 
Ankerum Mfg. Co. 95 
\rranjay Wig Co. 108 
Art Products Co., The 101 
Arts & Flowers Displays, Inc. 85 
Audit Bureau of Circulations 38 
Austen Display 83 

B 
Barrango Co., C. 29 
Bates, Ellsworth H. 87 
Becker Sign Supply Co. 125 
Bell Photo & Display Service 71 
Belmont Products, Inc. 126 
Berlin & Co., Irving 130 
Bliss Display Corp. 34,35 
Boice-Crane Co. 108 
Botanical Decorative Supply Co. 123 
Brown & Bros., Inc., Arthur 117 
Bulkley-Dunton & Co. 16, 17 
Burlock Co., J. RQ 

C 
California Apparel Creators 27 
Carman Displays 115 
Century Lighting, Inc. 123 
Chelix, Inc. 7 
Chelsea Store Fixture Mfg. Corp. 129 
Chicago Cardboard Co. 96 
Cohen Co., Art R. 79, 92, 121 
Cole Co., James A. 37 
Colonial Decorative Supply Co. 77 
Columbia Display Materials Co. 28 
Craftint Mfg. Co. 112 
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Darling Co., 

L. A Inside and outside 
Dazian’s, Inc. 
Decorative Plant Co. 
Decter Manigin Co 
Dan Derieg Co 
Devoe & Raynolds Co., Ine. 
Dingleman-Wolff Co. 
Display Craft 
Display Manufacturers Mart, Inc 
Display Production Centre, Ine 
Display Wonders, Inc. 
Doerr & Associates 
Duran Stvle-Rite 
Dutch & Son, Samuel C 
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Garrison-Wagner Co. 4 


General Die & Stamping Co. 
General Display 
Glo-Brite Products, Inc. 
GoldE Mfg. Co. 

Gould Display, H. H. 
Grant & Silvers, Inc. 
Greggory, Inc. 
Gregory Motors, Inc. 


H 


Haida Displays, Inc., Victor 
Hamberger, Inc., David 

Hansen Mfg. Co., A. L. 

Harris & Sheldon, Ltd. 

Hassler Beauty Products 

Hecht Fixture Co. 

Helms Chemical Co. 

Hier Display Equipment Co., L. FE. 
House of Charm Craft 

House of Peter de Guard 


Hurlock, Inc., W. C. 


Jeans Wigs Mfgs. 

K 
Kehoe Display Fixture Co. 
Kent Co., Roger 
Koester School 


Korrect Way Products 
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Lerner, Inc., Stuart M. 
Lurline of Seattle 
Lustra-Cite Industries, 
Lutz, <A. 


Lynn Display 


Ine. 
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Madisonia, Ine. 

Magnani Mannequin Co. 
Maharam Fabrics Corp. 
Malina Co. 

Mandle, Mortimer B. 
Manhattan Mannequins, Ine. 
Manhattan Wood Letter Co. 
Marlou Mannequins, Inc. 
Memorial Grass Co. 
Midwest Display Equipment Co. 
Midwest Manniquin Displays 
Mileo Mannequins 

Mitten’s Display Letters 
Morgan Co., The 
Morgan-Lapham, Ince. 


Morgese, Soriano Co. 
N 
Naegelt Horner, Inc 


National Art Studio 
National Association of Display 
Industries 


National Card, Mat & Board Co 
National Hanger Co., Ine. Lee). 
National Sawdust Co., Inc. 


Natural Desert Displavs 
Naython’s Display Fixture Co 


New England Decorators Supply Co 
New York Display Mfrs. Group 
Northern Display Fixtures 


Norton Centerpieces 
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Ohlhorst, R. A. 
Opportunity Exchange 
Original Displays, Inc. 
Original Salon . Displays 
Orthwine Corp., Rudolf 


P 
Pacific Bamboo Products 
Palazzo Sleeve Form Mfg. Co. 
Photocratt Display Co. 
Plastic Fabricators Co. 
Plastic Shade Co. 
Plastics & Metals Co. 
Podgor Co:. inc., Jos. E. 
Price Fabrics Co. 


Q 
Quensell Displays, Inc. 


R 
Radiant Glass Fibers Co. 
Rapid Copy Service 
Redikut Letter Co., 
Red Wing Products 
Reyburn Mig. Co., The 
Rivard Products Co. 
Rohm & Haas Co. 
Ronnie Display Co. 
Roos & Co., Melvin S. 
Royal Metal Mig. Co. 
Rubber Products, Inc. 
Rubner, Inc., Gustave 


The 
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Scheuer Creations, 


Inc. Inside fron 
Segall & Sons 
Sheldon Electric Co. 


Sherman Paper Products Corp. 

Sherman Weir, Inc. 

Shipman, Frederic 

Showcard Machine Co. 

Shur- Nuff 

Standard Cellulose & Novelty Co. 

Stensgaard & Assoc., Inc., W. L. 

Sun-Shade Co., The 

Supreme Display Equipment Co. 
. 

Tabery Corp. 

Tanzer Display Co. 

Thayer & Chandler 

Thigpen, Mac 

Timbertone Decorative Co., Inc. 

Transparent Shade Co., The 

Tri-Allied Creative Display 

Trim-Rite Co. 

Tropicratt 


Vallen, Inc. 
Variety Prop Studio 


\\ 
Waegnet Service, Inc. 
Waterbury Companies, Inc. 
Wesco Waterpaints, Ine. 
William's Corp 
Williams, Inc., D. G. 
Winard Sales Co. 
Window Mannequin, Ine. 
Wray Williams Display Co 
Wold Air Brush Mtg. Co., The 
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Zeppen-Field Studios, W. M. 
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e ee in each case 
you must study the critters 


The DARLING organization has spent over 25 years in study, 
tracking down and applying common sense to all types of 
display problems. Trapping sales with store-tested Display 
Equipment. Pioneers in functional display. Building sales. 
DISPLAY is your number one selling medium, that indis- 
pensable promotion asset in retail operation. Put it to work! 


Check these proved display principles and apply them: 


EYE LEVEL YOUR DISPLAYS... get merchandise up @ Darling produces counter displayers for 
and into view of the traffic. Elevate best sellers, choice every type of merchandise. Variety and 
assortments and mass units. Make them easy to see and chain stores have built volume with this 

type of display equipment that elevates, 


easy to select. Keep them compact to save valuable 


hows and sells. 
space and maintenance time. ? 


SHOW MERCHANDISE IN USE...o0n forms, man- @ Darling has the latest fashion forms and 

nequins, heads or devices to show it in true shape and mannequins in a complete range of sizes. 

use. Give your merchandise a break. Furthermore, the In papier-mache, composition and plas- 
tics. Quality at reasonable prices. 


added interest will tone up departments and displays. 
The extra expenditure will be more than justified. 


PROVIDE ACCESS TO MERCHANDISE... virally @ Darling floor racks, costumers and spe- 

important in almost all classifications. Customer access, cial racks are designed and engineered to 

not only to counter items, but the customary type of meet all requirements. Built for service, 
durability and long-life. 


hanging merchandise. Use equipment that has a high 
degree of flexibility and maintains orderly arrangement. 


KEEP STOCK ARRANGEMENT f ORDERLY. + pfo- @ Darling offers a wide range of counter bin 
vide for counter space and position in ratio to demand, hardware, guards, glass splicers, bolts, 
impulse sales and other factors. Use a flexible method clamps and stock arrangement equipment. 


that controls space. Improve housekeeping. 
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INFORM and SELL...thru well organized signing Darling cardholders and signing equip- 

Y and pricing methods. Use informative copy, reasonably ment range is complete. Available in all 
brief, but with sell in the choice of words. Te// the cus- sizes for any signing or pricing system. 
tomer, likewise the sales force. 


"ea Double check! Your one dependable source for everything in display equipment.. 


Darling Displays. The largest manufacturer of display items in metal, plastics, papier- 
~ mache, composition, wood and material combinations. Write for catalogs and information 
| pertaining to your needs and problems. 


DARLING DISPLAYS 


L. A. DARLING COMPANY 
BRONSON, MICHIGAN 


OISPLAYROOMS =e NEW YORK, 47 W. 34th e@ CHICAGO, 222 W. ADAMS e LOS ANGELES OFFICE, 3114 W. 75th 































The Stork Club Set e ¢ e has a record membership, 3,660,000 births in 1947. (wow!) Increased 


baby apparel sales are sure to follow. Be sure and get your share of these sales... by showing 


merchandise “in use”. These captivating infant figures by Darling were designed for this ex- 
press purpose. All rubber construction, adjustable arms, correctly sized, realistically decorated 
and naturally posed. Contact your Darling Displays Distributor for information on this new baby 
series, or “Spritely Kids” from 2 to 16 years. Visit Darling Displayrooms: New York, 47 W. 34th; 


Chicago, 222 W. Adams; Los Angeles Office, 3114 W. 75th; L. A. Darling Company, Bronson, Mich. 


< Look to your one dependable source 
for everything in display equipment. 











































For many leading manufacturers of fine branded 





products, we are creating and traveling displays 
that assist retailers to dramatize and sell more. 
Here we illustrate only three examples — for 
Pro-Phy-Lac-Tic Brush Company, makers of “Jew- 
elite” a famous brand name in brushes; for 
“Sportsman” the John Hudson Moore, Inc.. brand 
name prominent in men’s grooming essentials; 
for Pendleton Woolen Mills, famous for men’s 
fine wool shirts and blankets. Only cost to store 
small incoming transportation charge. Scheduled 
for loan of one week. 














AS SEEN 
. COMPANY IN NEW ORLEANS, 
COUNTER LA., HIGH FASHION DISPLAY 
UNIT FOR PRO-PHY-LAC-TIC BRUSH 
COMPANY, MANUFACTURERS 

OF “JEWELITE" BRUSHES. 


AT D. H. HOLMES 














AS SEEN AT FLINT AND KENT, BUFFALO, 
NEW YORK — SPORTSMAN GROOMING 
ESSENTIALS DISPLAY CREATED FOR JOHN 
HUDSON MOORE, INC. 


COUNTER 
UNIT 






36 PAGES .. . 420 PIC- 
TURES . . . AN EX- 
AS SEEN AT MAURICE L. ROTH- HIBIT OF PERFORM- 
SCHILD, MINNEAPOLIS, MINNE- ANCE. WRITE FOR 
SOTA — WESTERN ATMOSPHERIC A COPY OF IT TO- 
ITINERANT FOR PENDLETON DAY ON YOUR 
WOOLEN SHIRTS, DESIGNED FOR BUSINESS LETTER- 
PENDLETON WOOLEN MILLS. HEAD. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
305 N. JUSTINE ST., CHICAGO 7, ILL. 


America's Largest Organization Specializing in Merchandise Presentation 






